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'  Turiiiiig  iIh'  Slcfl  (  il\  into  a  luo-papcr  town  w.is  a  lall  onk-r. 
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purehased  and ‘read  in  the  Piiishuri;!!  MSA  each  da\. 
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call'  1-800-43 5-304 A  We  diink  vou'll  agree;  in  Puishurgh.  iwo 
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Ext  172  (Northeast  and  Midwest) 
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•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 

- PRICING - 

-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only:  $115 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only:  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 
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MAY 

18-21 

Newspaper  Purchasing  Management  Association  j 

Annual  Cnference,  Eden  Resort,  Lancaster,  Pa. 

21-24 

Catholic  Press  Association  of  the  United  States  and  I 

Canada  National  Convention,  Marriott  Hotel,  Denver,  j 
Colo.  ■ 

30-31 

North  Carolina  Press  Association  Advertising  j 

Conference,  William  and  Ida  Friday  Center,  Chapel 

HiU,  N.C. 

JUNE 

1-4 

FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 

The  Netherlands 

4-6 

Small  Newspaper  Conference,  Indianaptolis,  Ind. 

4-7 

National  Association  of  Hispanic  Jounulists 

Convention,  Westin  Hotel,  Seattle,  Wash. 

6-7 

Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

12-15 

Investigative  Reporters  and  Editors  National 
Conference, Arizona  Biltmore,  Phoenix,Ariz. 

17-20 

American  Jewish  Press  Association  Convention, 

George  Washington  University,  Washington,  D.C. 

17-20 

Newspaper  Association  of  America  Newspaper  in 
Education  Conference,  Buena  Vista  Palace,  Orlando, 

Fla. 

18-22 

Native  American  Journalists  Association  Conference, 
Regal  Hotels  International,  Minneapolis,  Minn. 

21-24 

Newspaper  Association  of  America  Nexpo  ’97,  Ernest 

N.  Morial  Convention  Center,  New  Orleans,  La. 

22-25 

Newspaper  Association  of  America  Classified 
Conference,  New  Orleans  Marriott,  New  Orleans,  La. 

22-25 

Newspaper  Association  of  America  Research 
Conference,  New  Orleans  Marriott,  New  Orleans,  La. 

22-25 

Newspaper  Personnel  Relations  Association,  San 

Diego  Convention  Center,  San  Diego,  Calif. 

25-28 

Associated  Press  Sports  Editors  Convention,  Hyatt 
Regency,  Vancouver,  B.C. 

25-28 

Association  of  American  Editorial  Cartoonists 
Convention,  Buena  Vista  Palace  Resort,  Orlando,  Fla. 

26-28 

Association  of  Alternative  Newsweeklies, 

Bonaventure  Hilton,  Montreal 

26-29 

National  Society  of  Newspaper  Columnists 

Convention,  Fort  Magruder  Inn,  Williamsburg,  Va. 

JULY 

17-20 

North  Carolina  Press  Association  124th  Annual 
Convention,  Sea  Trail  Plantation,  Sunset  Beach,  N.C. 

18-20 

Newspaper  Association  of  America  Connections  ’97, 
San  Francisco  Hilton,  San  Francisco 

20-23 

Newspaper  Association  of  America  Maiketing 
Conference,  San  Francisco  Hilton,  San  Francisco 

May  June  July 

E6^P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspap>er  interests) 


wn 

mn 

5/1/96 

A.H.  Belo  Corp.  (NY) 

37.750 

35.625 

37.250 

American  Media  Inc.  (NY) 

5.750 

5.625 

3.000 

Central  Newspapers  Inc.  (NY) 

58.500 

54.125 

36.375 

Dow  Jones  &  Co.  Inc.  (NY) 

40.125 

40.250 

37.375 

Gannett  Co.  Inc.  (NY) 

90.500 

87.250 

68.375 

Gray  Comm.  Sys.  (NY) 

17.375 

17.250 

20.750 

Harte-Hanks  Comm.  (NY) 

28.875 

27.250 

23.625 

Hollinger  International  (NY) 

10.250 

10.125 

11.875 

Knight-Ridder  Inc.  (NY)# 

39.875 

38.500 

36.187 

Lee  Enterprises  Inc.  (NY) 

24.625 

24250 

22.000 

McClatchy  Newspapers  Inc.  (NY)***  26.000 

25.000 

19.400 

Media  General  Inc.  (AM) 

30.250 

29.125 

38.500 

New  York  Times  Co.  (AM) 

44.000 

42.875 

32.500 

Pulitzer  Publishing  Co.  (NY)** 

46.000 

46.250 

42.750 

E.W.  Scripps  Co.  (NY) 

38.000* 

37.875* 

26.647* 

Times  Mirror  Co.  (NY) 

55.875 

55.125 

42.625 

Tribune  Co.  (NY)# 

44.500 

44.125 

34.875 

Washington  Post  Co.  (NY) 

370.500 

362.000 

294.000 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
**  Adjusted  for  5-for4  stock  split 

#  Adjusted  for  2-for-1  stock  split 


Holllnger  Inc.  (a) 

News  Corp.  Ltd.  (c) 

Pearson  Ltd.  (b) 

Quebecor  Inc.  Class  A  (a) 
Reuters  Holdings,  ADR  (c) 
Southam  Inc.  (a) 

Thomson  Corp.  (a) 

Torstar  Corp.  (a) 

(a)  Canadian  dollars 

(b)  British  pounds 

(c) U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 


Non-U.S. 

5/6/97 

4/29/97 

yi/96 

14.050 

14.150 

16.686 

18.500 

18.750 

23.500 

7.060 

7.130 

7.060 

26.000 

24.100 

22.600 

66.375 

61.500 

67.625 

22.750 

20.400 

15.500 

30.650 

29.500 

22.650 

41.400 

38.000 

23.750 

Circulation  Slide 
For  Newspapers 

SHOWING  UP  IN  the  middle  of  the  annual 
meeting  season  —  while  the  public  compa¬ 
nies  that  own  the  nation’s  biggest  newspapers 
crowed  about  their  strong  financial  performances 
—  the  latest  FAS-FAX  report  from  the  Audit  Bureau 
of  Circulations  is  a  skunk  at  their  garden  parties. 

The  rep>ort  for  the  six-month  p>eriod  ended  last 
March  31  is  a  new  reminder  that  America’s  big 
metro  papers  are  by  and  large  slipping  in  their  fun¬ 
damental  business  task:  Selling  newspapers. 

Eighteen  of  the  25  biggest  U.S.  newspapers 
reported  average  weekday  circulation  losses  com¬ 
pared  to  the  same  period  last  year. 

And  the  latest  report  is  further  evidence  that  the 
once-vaunted  Sunday  newspaper  circulation-build¬ 
ing  machine  is  pretty  much  out  of  gas:  Just  four  of 
the  25  biggest  Sunday  papers  reported  year-to-year 
circulation  increases.  Sunday  circulation  was  down 
despite  Nigorous  efforts  at  some  newspapers  to 
pump  it  back  up. 

At  the  Chicago  Tribune,  for  instance,  Sunday  cir¬ 
culation  dropped  20,683  copies,  or  by  1 .9%,  to 
1,045,756,  despite  a  television  and  radio  ad  cam¬ 
paign  designed  around  the  Sunday  product. 

The  Sunday  Neu>s  in  New  York  City  lost  an  aver¬ 
age  155,689  copies  —  a  whopping  15.4%  —  to  fall 
from  the  one-million  mark  to  854,815. 

Its  tabloid  rival,  the  New  York  Post,  took  much  of 
the  credit  for  the  loss.The  Post  recently  launched  a 
Sunday  edition.  In  its  first  FAS-FAX,  the  Post  report¬ 
ed  a  Sunday  circulation  of  290,532. 

For  its  part,  however,  the  Neu>s  called  the  circula¬ 
tion  decline  “an  anomaly”  caused  by  distribution 
problems  related  to  changing  production  from  its 
old  Brooklyn  plant  to  a  new  facility  in  New  Jersey. 

Another  New  York  City  paper,  the  New  York 
Times,  reported  an  average  decline  of  102,579 
copies,  or  5.9%.  At  a  circulation  of  1,644,128,  the 
Times  remains  the  biggest  Sunday  seller  in  the 
nation. 

Like  many  papers,  the  Times  blamed  the  drop 
on  its  own  price  increases  and  discounting  by 
competitors. 

These  latest  results,  all  of  which  are  subject  to 
audit,  indicated  .some  seismic  shifts  in  the  industry. 

The  Dallas  Morning  News,  which  rep>orted  a  cir¬ 
culation  drop  of  4,928  copies  to  489,338,  dropped 
off  the  list  of  the  10  biggest  daily  circulation 
papers.  And  die  St.  Petersburg  Times  became  the 
biggest  paper  in  Florida  despite  also  losing  daily 
circulation  year-to-year.  Its  total  weekday  circulation 
of  362,920  just  edged  the  Miami  Herald's  total  of 
362,184.The  Herald  reported  a  circulation  drop 
over  the  year  of  an  average  16,013  copies. 

Circulations  at  Detroit’s  two  jointly  produced 
daily  newspapers  remained  far  below  pre-strike  lev¬ 
els,  despite  the  unions’  virtual  surrender  this 
January. 

Year-to-year  comparisons  were  not  possible 
because  the  papers  did  not  file  a  statement  in  1996. 

(See  Circulation  on  page  35) 


ABC  FAS-FAX 

(For  six  months  ended  March  31, 1997) , 

Top  25  Daily  Newspapers  I 

Average 

Gain/loss 

Daily 

tame  period 

circulation 

last  year 

1  Wall  Street  Journal  (m) 

1,837,194 

-3,692 

(national  edition) 

2  USA  Today  (m)  (M-Th) 

1,662,060 

+44,317 

3  New  York  Tunes  (m) 

(national  edition) 

1,107,168 

-50,488 

4  Los  Angeles  Tunes  (m) 

1,068,812 

+47,698 

5  Washington  Post  (m) 

818,231 

-15,196 

6  New  York  Daily  News  (m) 

728,107 

-30,402 

7  Chicago  Tribune  (m) 

664,586 

-3,323 

8  Newsday  (all-day) 

559,233 

+4,030 

9  Houston  Chronicle  (m) 

549,856 

-1,697 

10  San  Francisco  Chronicle  (m) 

494,093 

+151 

1 1  Chicago  Sun-Tmes  (m) 

491,143 

-9,970 

12  Dallas  Morning  News  (m)  (M-Th) 

489,338 

-4,928 

13  Phoenix  Arizona  Republic  (m) 

479,888 

• 

14  Boston  Globe  (m) 

466,317 

-20,086 

15  New  York  Post  (m) 

428,401 

+10,146 

16  Philadelphia  Inquirer  (m) 

422,829 

-24,013 

17  Newark  Star-Ledger  (m) 

402.331 

-30,986 

18  Cleveland  Plain  Dealer  (m) 

387,011 

-11,387 

19  San  Diego  Union-Tribune  (m) 

383,263 

-6,752 

20  Detroit  Free  Press  (m) 

363,426 

•• 

21  St.  Petersburg  Tunes  (m) 

362,920 

-1,890 

22  Miami  Herald  (m) 

362,184 

-16,013 

23  Orange  County  Register  (m) 

358,010 

-163 

24  Denver  Post  (m) 

353,786 

+37,665 

25  Portland  Oregonian  (all-day) 

353,745 

+4,552 

•  Average  in  period  Jan.  20  to  Mar.  30, 1997.  Evening  sister  paper 

Phoenix  Gazette  was  foided  Jan.  19. 

**  Year-ago  period  was  not  reported  because  of  labor  strike. 

I  Top  25  Sunday  Newspapers 

Average 

Gaia/loes 

Sunday 

sanie  period 

circulation 

last  year 

1  New  York  Tunes 

1,644,128 

-102,579 

2  Los  Angeles  Times 

1,361,988 

-29,086 

3  Washington  Post 

1,123,305 

-15,512 

4  Chicago  Tribune 

1,045,756 

-20,683 

5  Philadelphia  Inquirer 

865,989 

-35,902 

6  New  York  Daily  News 

854,815 

-155,689 

7  Dallas  Morning  News 

800,306 

-3,304 

8  Detroit  News  &  Free  Press 

787,133 

* 

9  Boston  Globe 

751,377 

-26,525 

10  Houston  Chronicle 

740,952 

-23,493 

1 1  Atlanta  Journal  &  Constitution 

703,578 

-11,819 

12  Minneapolis/St.  Paul  Star  Tribune 

673,264 

-9,053 

13  Newsday 

646,446 

+3,025 

14  San  Francisco  Examiner  &  Chronicle 

635,192 

-10,979 

15  Newark  Star-Ledger 

605,178 

-36,215 

16  Phoenix  Arizona  Republic 

603,896 

+6,641 

17  St.  Louis  Post-Dispatch 

539,421 

-2,570 

18  Cleveland  Plain  Dealer 

512,845 

-15,973 

19  Seattle  Tunes/Post-lntelligencer 

502,134 

-4,082 

20  Miami  Herald 

492,235 

-8,418 

21  Denver  Post 

474,668 

+20,548 

22  Baltimore  Sun 

471,637 

-18,707 

23  St.  Petersburg  Tunes 

459,499 

-2,604 

24  San  Diego  Union-Tribime 

456,494 

+2,603 

25  Milwaukee  Journal  Sentinel 

455,246 

-7,584 

*  Year-ago  period  was  not  reported  because  of  labor  strike. 
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THE  FOURTH  ESTATE 


Showing  Some  Spunk 

IT  WAS  REFRESHING  to  hear  Newspaper  Association  of  America  pres¬ 
ident  and  CEO  John  Sturm  fire  his  aggressive,  verbal  blast  at 
Postmaster  General  Marvin  Runyon,  accusing  him  and  “his  buddies” 
of  wanting  “to  keep  their  monopoly  advantages  and  tax-free  status  at  the 
same  time  they  want  unbridled  power  to  do  special  deals  with”  newspa¬ 
pers’  competitors. 

It  wasn’t  so  much  the  target  of  Sturm’s  attack  but  the  fact  that  the 
NAA’s  leader  was  sending  a  message  to  Congress  that  newspapers,  like 
any  other  constituents,  are  going  to  be  a  force  to  be  reckoned  with  if 
legislators  don’t  act  to  level  the  competitive  playing  field. 

One  of  the  primary  reasons  the  NAA  exists  is  to  lobby  for  issues  of  rel¬ 
evance  and  importance  to  newspapers.  Testifying  at  Congressional  hear¬ 
ings  is  one  way  this  is  done.  And  the  NAA  has  always  done  that  well. 

But  there  also  is  a  need,  sometimes,  to  do  some  hollering  outside 
those  hearings.To  remind  legislators  that  as  TV’  newscaster  Howard  Beal 
said  in  the  movie  Netu>orii, “I’m  mad  as  hell,  and  I’m  not  going  to  take  it 
anymore.” 

The  NAA,  in  recent  years,  has  not  been  as  good  at  doing  this. 

John  Sturm  certainly  has  the  background  to  fill  this  top  lobbyist  role. 
Prior  to  taking  over  his  current  post  in  December  1995,  he  served  three 
years  as  NAA  senior  vice  president/public  policy  and  general  counsel.  In 
that  position,  he  directed  government,  legal,  postal  and  state  affairs  and 
was  the  association’s  key  strategist  for  legislative,  regulatory  and  other 
issues  affecting  the  newspaper  industry. 

Sturm  said  the  NAA  will  be  coming  to  newspaper  publishers  far  “an 
intensive  grassroots  effort”  to  make  sure  Congress  knows  where  newspa¬ 
pers  stand  on  various  issues. 

It’s  nice  to  see  an  aggressive  NAA  president.  Hopefully  this  aggressive¬ 
ness  wall  be  supported  by  the  membership.  — J.C. 
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'  LETTERS  TO  THE  EDITOR 
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Disputes 
Shop  Talk 

Norman  solomans  march  29 

column  iShop  Talk  At  Thirty)  not 
only  missed  the  mark,  it  ignored  the  &cts. 

B)'  devoting  an  entire  page  to  whin¬ 
ing  over  the  lack  of  a  liberal,  or  as  he 
calls  it  “progressive,”  voice  on  the  op-ed 
pages  of  daily  papers,  Solomon  makes 
the  very  same  mistake  that  is  consis¬ 
tently  repeated  by  so  many  editors. 

He  fails  to  under¬ 
stand  that  op-ed  pages 
are  losing  popularity 
not  due  to  an  absence 
of  the  “progressive” 
voice  (labeling  liberals 
as  progressives  strikes 
me  as  similar  to  label¬ 
ing  taxes  as  “contribu¬ 
tions”)  but  because 
many  of  the  most  wide¬ 
ly  run  columnists  have 
nothing  to  say.  In  short, 
the  readers  are  bored. 

Why  do  these  desul¬ 
tory  columns  —  both 
liberal  and  conserva¬ 
tive  —  continue  to 
appear  on  the  opinion 
page?  Easy.  Far  too 
many  editors  are  terri¬ 
fied  of  presenting  an 
opinion  that  would 
anger  an  advertiser  or 
offend  a  reader. 

What  most  editors 
need  to  understand  is 
that  while  the  reader 
doesn’t  object  to  being 
offended,  he  draws  the  line  at  conde¬ 
scending  lectures  or  blatant  insults  to 
his  intelligence.  When  newspapers 
begin  writing  for  the  reader  rather  than 
for  the  staff  of  the  newsroom  —  when 
they  get  off  the  insipid  “news  you  can 
use”  tales  of  carrot  cake  baking  and  safe 
wood  lathe  operation  —  only  then  will 
interest  return.  As  for  the  advertisers 


For  additional  stories,  analysis 
'^and  industry  resources, 
visit  us  on  the  Web 

http;7/www.mediainfo.com 


who  attempt  to  regulate  newsroom 
operations,  stand  up  to  them  once  and 
the  problem  quickly  disappears. 

Solomon  claims  that  “right  wing” 
columnists  are  for  better  represented 
on  op^d  pages  than  those  of  the  liberal 
bent.  He  further  states  that  the  likes  of 
somewhat  liberally  oriented  columnists 
—  such  as  Ellen  Goodman,  Anthony 
Lewis  and  Richard  Cohen  —  “wouldn’t 
know  a  working  person  if  their  limou¬ 
sine  ran  over  them.” 

1  notice  Solomon  foiled  to  mention 
Molly  Ivins  in  his  “oh 
pity  the  poor  liberals 
who  never  get  print¬ 
ed”  rant.Then  again, 
including  Molly’s  name 
wouldn’t  have  fit  with 
his  stated  theory,  now 
would  it? 

Solomon  is  so  parti¬ 
san  in  his  liberalism 
that  he  gets  all  bent 
over  an  Anthony  Lewis 
column  denouncing 
labor  unions  for  lobby¬ 
ing  against  NAFTA. 

What?  Columnists 
are  supposed  to  follow 
the  party  line?  That’s 
one  of  the  foctors  chas¬ 
ing  off  readers  in  the 
first  place.The  opinion 
page  is  for  opinion, 
and  the  liberal  colum¬ 
nist  who  follows  his 
gut  and  voices  a  con¬ 
servative  view,  or  the 
conservative  who  on 
occasion  espouses  lib¬ 
eral  viewpoints,  should 
be  applauded,  not  condemned. 

I  quit  working  for  the  dailies  after 
becoming  disgusted  with  attitudes  such 
as  Solomon’s,  founded  my  own  weekly, 
and  three  years  later  have  subscribers 
in  47  states  and  Europe. 

This  success  is  derived  in  part  because 
we  are  not  scared  to  present  honest 
opinions  or  weather  the  blasts  of  those 
whom  we  offend.  1  also  write  a  column 
for  five  papers  (two  dailies  and  three 
weeklies  in  and  around  the  Rockies). 

Occasionally  this  column  takes  a  lib¬ 
eral  stance  (such  as  pro-abortion)  more 
often  it  is  conservative  (extremely  pro- 
gun).  Like  it  or  hate  it,  the  reason  the 
piece  is  well  received  can  be  traced  to 
the  foct  that  a  direct  opinion  is  present¬ 


Newspaperdom* 

50  YEARS  AGO. . .  Woodruff 
Randolph,  president  of  the 
International  Typographical 
Union,  told  a  congressional 
subcommittee  on  newsprint 
that  “Congress  is  not  compe¬ 
tent  to  regulate  union  shops.” 

Responding  to  charges  that 
union  laws  restrict  produc¬ 
tion,  force  small  newspapers 
out  of  business  and  hold 
American  publishers  in  a  state 
of  fear,  Randolph  replied; 

“ITU  laws  constitute  a  foir 
practice  act  which  the 
employers  are  quite  happy  to 
enjoy  when  local  unions  take 
irregular  or  irresponsible 
action.The  UTU  is  the  only 
policeman  in  the  industry." 

From  Editor  &  Publisher 
May  10,  1947 


ed,  not  the  ambivalent  mutterings  seem¬ 
ingly  shared  by  politicians,  real  estate 
salesmen  and  the  average  editor  and 
columnist  of  the  1990s. 

No  liberal  viewpoints  in  the  dailies? 
Come  on  Norm.That’s  like  saying  there 
are  no  ants  at  a  picnic.  Dailies  are  over¬ 
whelmingly  liberal,  it’s  just  that  their  edi¬ 
tors  are  afraid  to  actually  come  out  with 
a  clear  and  succinct  position  on  any 
given  topic.The  analogy  is  to  the  restau¬ 
rant  owner  who  provides  customers  not 
with  the  entree  they  request  but  rather 
with  the  meal  the  chef  thinks  is  good 
for  them,  and  then  wonders  why  no 
one  comes  back  for  seconds. 

The  readers  aren’t  leaving  the  op-ed 
pages  of  dailies  because  of  a  lack  of 
diveraty  or  liberal  voice.They  aren’t  leav¬ 
ing  because  of  rampant  conservatism. 
They’re  leaving  because  the  op-ed  page 
is  largely  vacant  of  both  op  and  ed. 


Ron  W.  Marr 

McAllister,  Mont. 
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The  News 
Is  Survival 


The  complex¬ 
ities  of  run¬ 
ning  a  daily 
newspaper 
can  only  be 
overshad¬ 
owed  by  one  big  factor 
—  if  your  building  is 
gone.  And  in  the  case  of 
the  Grand  Forks  Herald, 
the  raging  floodwaters 
from  the  Red  River  that 
struck  this  quiet  North 
Dakota  town  has  made  “getting  the  news  out”  more 
important  than  ever  before. 

Fortunately,  the  Herald  had  something  that 
almost  none  of  the  other  water-damaged  Grand 
Forks’  businesses  had  —  a  parent  company  to  help 
them  out. And  Miami-based  Knight-Ridder  wasted  no 
time  in  helping  out  its  employees. 

“Knight-Ridder  has  been  awesome  in  putting  all 
of  the  necessary’  resources  together,”  said  Herald 
president  and  publisher  Mike  Maidenburg.  “We 
could  not  have  done  it  without  them,  and  [Knight- 
Ridder]  have  pledged  they  would  [continue  to]  be 


Flooded  out  Grand  Forks 
(N.D.)  Herald  keeps  publishing 
with  an  assist  from  St  Paul 
(Minn.)  Pioneer  Press  and 
parent  Knight-Ridder 

BY  JOHN  SULLIVAN 


The  Grand  Forks  Herald  building  sits  amidst  flood  waters. 


here  for  us.” 

Folk  Laffoon,  Knight- 
Ridder’s  vice  president  of 
corporate  relations,  said 
that  when  the  dikes 
broke  on  Friday,  April  18, 
as  the  river  rose  26  feet 
above  the  28-foot  flood 
stage,  the  employees  that 
remained  behind  to  get 
the  paper  out  were  told 
that  they  had  only  15 
minutes  to  evacuate  the 

building. 

“In  a  short  time,  the  reelroom,  in  the  basement, 
and  advertising,  circulation  and  the  pressroom  —  all 
on  the  first  floor  —  were  under  four  to  eight  feet  of 
water,”  Laffoon  related. 

Knight-Ridder,  which  owns  the  building,  had 
recently  spent  approximately  $3  million  on  renova¬ 
tions. 

Before  the  flood  water  arrived,  10,000  copies  of 
Saturday  s  paper  had  come  off  the  presses.  Accord¬ 
ing  to  the  newspaper’s  general  manager  Bob  Kerr,  a 
few  people  even  received  the  paper  on  their 
doorstep  before  the  flcxxls 
arrived. 

On  Saturday,  a  fire  that 
broke  out  in  a  downtown 
Grand  Forks  building,  eventu¬ 
ally  spread  to  the  Herald’s, 
destroying  its  newsroom, 
photo  archives,  and  business 
offices.  Two  of  the  three  Her¬ 
ald  buildings  were  gutted. 
The  original  building  was  left 
standing  but  damaged. 

Maidenburg  said  he  was 
able  to  take  a  boat  up  and 
look  inside  to  the  second 
floor  of  the  original  Herald- 
I  building,  which  housed  the 
5  computer  systems  that  con- 
g  tained  vital  records  for  the 
i  newspaper. 

g  But  Maidenburg  is  “keeping 
his  fingers  crossed”  because 
he  is  not  sure  about  the 
extent  of  residual  damage, 
such  as  smoke,  that  occurred 
while  fighting  the  fire. 

Nonetheless,  the  paper, 
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beat  in  getting  the  paper  to  its  news-starved  readers, 
they  are  victims  as  well  and  have  to  deal  with  the 
same  issues  the  rest  of  the  town  is  facing. 

“It’s  amazing  how  many  people  can  do  so  much,” 
said  Maidenburg.  “There  are  so  many  things  that  go 
into  putting  a  newspaper  out  you  take  for  granted 
—  like  getting  your  own  people  fed.” 


which  has  not  missed  a  day  since  1879,  continued 
to  print.  On  Saturday  and  Sunday,  the  Herald  pro¬ 
duced  12-page  editions  working  out  of  the  Univer¬ 
sity  of  North  Dakota  —  until  the  school  had  to  be 
evacuated  as  weU 

The  newsroom  operations  then  moved  to  a  gram¬ 
mar  school  in  Manvel,  N.D. There,  reporters  and  edi¬ 
tors  from  the  Herald  put  out 
the  paper  using  computers 
that  had  been  setup  in  a  class¬ 
room. 

Stories  were  sent  from 
Grand  Forks  via  the  Internet 
to  the  newsroom  of  another 
Knight-Ridder  newspaper,  the 
St.  Paid  (Minn.)  Pioneer 
Press,  some  300  miles  away, 
where  Herald  editors  and 
copy  editors  put  the  paper 

together. 

The  Pioneer  Press  production  staff  printed  the 
newspapier  and  copies  —  initially  void  of  advertis¬ 
ing  —  were  then  flown  to  the  Grand  Forks  area  and 
distributed  at  no  cost  to  all  Herald  residents,  scat¬ 
tered  at  various  emergency  shelters  in  surrounding 
communities. 

Grand  Fortes  residents  have  since  been  using  the 
newspaper  as  an  information  tool  to  find  out  where 
they  can  get  immediate  help. 

In  addition  to  news  about  the  flooding,  the 
newspapers  have  been  filled  with  articles  detailing 
how  to  cope  with  the  crisis. 

Although  the  Herald  employees  are  not  missing  a 


A  SHINING  KNIGHT  (-RIDDER) 

Knight-Ridder  decided  early  on  that  the  com¬ 
pany,  with  24,000  employees  worldwide  and  34 
daily  newspapers,  would  approach  this  disaster  sit¬ 
uation  like  it  did 
when  Hurricane 
Andrew  the 

Miami  area  in  1992. 

The  first  step  was  to 
the 

who  could  offer 
immediate  help  out 
there  quickly.  Peo- 
pie  like  Bill  Wilson,  - - 

....  4 

the  logistics  spiecial-  mj|M  BUREAU 
ist  during  Hurricane 

Andrew,  have  been  1 

the 
problems 
the  Herald  and 
employees  are  expe- 

As  for  the  other 

paper,  the  Pioneer 
Press,  the  task  of 


“People  sleep 
anywhere" he  said. 
“And  every  morning, 
the  paper  comes  out 
and  they’ve  done 
it  again." 
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pnxlucing  two  papers  has  been  difficult  at  times, 
but  not  without  its  benefits. 

“These  have  been  the  most  rewarding  weeks  I 
have  ever  experienced,”  said  Pioneer  Press  editor 
Walker  Lundy.  “Even  with  the  difference  in  com¬ 
puter  systems,  we  were  determined  that  the  Herald 
would  publish.” 

Lundy  explained  that  the  Herald  started  out  with 
12  pages  (including  one  page  of  sports  and  one 
page  of  national/intemational  news),  and  then 
expanded  to  16  pages  on  Thursday,  April  24,  with 
two  pages  of  advertising.  Currently,  there  are  six  to 
eight  ad  pages  daily  and  18  ad  pages  ran  in  the  Sun¬ 
day  May  4  issue. 

By  April  21,  according  to  a  report  in  the  Pioneer 
Press,  some  70,(XX)  copies  were  being  published 
and  distributed.  The  Herald  usually  publishes  just 
under  40,(XX).  « 

Although  the  Herald  is  actively  looking  for  S 
another  printing  site,  Lundy  said  “we ’ll  do  it  as  long  g 
as  it  takes.The  Herald  will  come  out  everyday.”  § 

Although  many  people  at  the  Herald  are  devoted  ^ 
to  their  jobs,  especially  in  a  time  of  crisis,  the  fact  < 
remains  that  the  balance  between  work  and  home 
is  going  to  be  difficult  for  many  months  to  come. 

“We’re  trying  to  look  like  a  regular  newspaper 
covering  news  other  than  the  flood,”  said  Herald 
managing  editor  Jim  Durkin.  “But  90%  of  our  staff 
lived  in  the  Grand  Forks  area  and  have  personal 
tragedies  to  attend  to  as  well.  Just  finding  a  place  to 
sleep  is  a  priority.” 

Since  many  of  the  Grand  Forks  residents  are  hav¬ 
ing  to  deal  with  FEMA  (Federal  Emergency  Manage¬ 
ment  Agency)  and  the  other  agencies  assigned  to 
disaster  situations,  being  a  Knight-Ridder  employee 
via  the  Herald  definitely  has  its  advantages. 

Laffoon  stated  that  all  Herald  employees  are  get¬ 
ting  paid,  regardless  of  their  work  situation,  and  will 
help  in  as.sisting  all  employees  whose  homes  were 
damaged. 

President  Clinton,  who 
surveyed  the  damage  on 
Tuesday, April  22,  pledged 
,  _  a  $488  million  federal 

r  relief  package  and  wants 

FEMA  to  pick  up  100%  of 
the 


The  Grand  Forks  Herald 
Refugee  Bureau  in  the 
newsroom  of  the  St.  Paul 
§  Pioneer  Press.  From  left, 

^  Grand  Forks  Herald 
g  employees  Jeff  Beach, 

^  copy  editor;  Brad  Dokken, 
S  copy  editor;  Kris  Jensen, 

H  story  coordinator;  St.  Paul 
I  Pioneer  Press  employees 
^  Judy  Arginteanu  (partially 
i  blocked)  copy  editor  and 
S  Doug  Belden,  copy  editor, 
I  and  Grand  Forks  Herald 
^  copy  editor  Andy  Braford. 


The  Grand  Forks  Herald  building  (far  right)  was  adjacent  to  a 


building  that  caught  fire,  which  eventually  spread  to  the  Herald 


structure.  In  addition  to  the  flooding,  the  fire  destroyed  the 
newspapers  newsroom,  photo  archives  and  business  offices. 


But  it  has  not  been  easy  to  notify  all  of  the  scat 


tered  Herald  employees  about  every  situation. 


We  are  trying  to  help  our  employees  as  much  as 


possible,”  said  Lee  Ann  Schlatter,  Knight  Kidder’s 
director  of  corporate  communications,“but  it’s  been 
tough  reigning  all  of  them  in.” 


Schlatter  explained  that  the  company  has 


announced  a  tax-deductible  contributing  fund  for 


Herald  employees,  which  was  kicked  off  by  corpo¬ 


rate  with  a  $1(X),(XX)  donation.  Knight-Ridder  has 
also  set  up  a  guaranteed  loan  program,  lending 
employees  up  to  $7,5(X)  on  signature  onl);  with  the 
interest  rate  based  on  the  current  prime  rate. 

As  life  experiences  go,  some  Knight-Ridder 
employees  are  learning  first-hand  on  the  difference 
between  deadline  pressure  at  a  newspaper  and  a  cri¬ 
sis. 

“It’s  pretty  incredible,”  says  Dominic  Papatola,  an 
arts  writer  for  the  Duluth  (Minn.)  News  Tribune.  As 
one  of  many  employees  sent  by  Knight-Ridder  to 
assist  and/or  relieve  the  exhausted  Herald  workers, 
Papatola  is  happy  he’s  part  of  the  solution  but  is 
amazed  about  how  well  everything  is  working,  con¬ 
sidering  what  they  all  have  been  through. 

“People  sleep  anywhere,”  he  said.  “And  every 
morning,  the  paper  comes  out  and  they’ve  done  it 
again.  In  a  way,  I  almost  hate  to  leave.” 

Duilun  also  admitted  that  through  this  difficult 
time,  “I’ve  learned  a  lot  from  other  [Knight-Ridder] 
people,”  and  has  enjoyed  the  opportunity  this  once- 
in-a-lifetime  opportunity  to  work  side  by  side  with 
some  of  the  best  in  the  industry. 

Knight-Ridder’s  chairman  and  CEO  Tony  Ridder 
said  in  a  statement  to  employees  that  “we  are  com¬ 
mitted  to  Grand  Forks  and  the  Herald  is  an  impor- 
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tant  institution  in  the  community,  and  I  intend  for 
the  Herald  to  serve  Grand  Forks  for  a  long  time  to 
come.” 

With  all  the  environmental,  economic  and  emo¬ 
tional  issues  staring  residents  in  the  face,  no  one 
knows  how  quickly  things  will  return  to  normal. 

But  as  long  as  the  Herald  keeps  coming  out 
everyday,  it  will  be  the  one  sure  thing  the  displaced 
residents  will  be  able  to  count  <m. 


The  electronic  version  of  the  Grand  Forks  (N.D.) 
Herald  played  a  big  role  in  getting  out  the  netvs 
during  the  flood.  See  related  story  in  page  26. 


Ad  Demand  Is  There 

WHERE  THERE’S  NEWSPAPERS,  there’s  advertising. 

Or  is  there? 

Since  the  normal,  day-to<lay  business  in  Grand  Forks 
and  East  Grand  Forks,  N.D.,  came  to  an  abrupt  standstill 
in  the  midst  of  a  rising  river  and  a  massive  evacuation, 
the  Grand  Forks  Herald’s  focus  was  initially  on  provid¬ 
ing  its  relocated  readers  with  as  much  information  as 
possible  about  ongoing  developments. 

The  void  of  advertising  initially  following  the  evacua¬ 
tion,  however,  was  not  due  to  a  lack  of  businesses  who 
wanted  to  advertise 

According  to  Tom  Kuchera,  advertising  director  for 
the  //eraW,  “there  are  companies  here  that  are  still  in 
business”  and  want  to  advertise  —  namely,  banks  and 
insurance  companies. 

Herald  editor  Mike  Jacobs  commented  that  “adver¬ 
tisers  are  breaking  down  our  door  and  we’re  hard- 
pressed  to  meet  the  demand.” 

Kuchera  explained  that  the  Herald  began  running 
ads  again  on  Thursday,  April  24,  six  days  after  flooding 
forced  the  evacuation. 

The  newspaper  began  publishing  a  stand  alone  ad 
section  on  April  26  in  order  to  accommodate  anxious 
advertisers. 

The  St.  Paul  (Minn.)  Pioneer  Press,  which  assisted  in 
putting  together  the  initial  ads  and  the  ad  section  for 
the  Herald,  was  “a  tremendous  help,”  Kuchera  said. 

Added  Jacobs,  “this  proved  the  power  of  the  printed 
word.lftere’s  no  better  way  to  get  commercial  and 
community  information  out.”  — John  Sullivan 

Knight  Foundation 
Pledges  $1  Million 
To  Help  Grand  Forks 

The  JOHN  S.  AND  James  L.  Knight  Foundation  has 
pledged  $1  million  in  grants  to  help  the  flood-bat¬ 
tered  residents  of  the  Grand  Forks,  N.D.,  area  get  back 
on  their  feet. 

Half  of  the  $  1  million  is  being  paid  immediately, 
with  $200,000  going  to  the  American  Red  Cross, 
Red  River  Valley  Chapter;  $100,000  to  United  Way  of 


Grand  Forks,  East  Grand  Forks  and  Area;  $100,000  to 
the  Salvation  Army  of  Grand  Forks;  and  $100,000  to 
a  community  organization  still  being  formed  that 
will  oversee  the  long-term  rebuilding  effort. 

The  remaining  $500,000  will  be  allocated  when 
long-range  needs  become  clearer,  according  to 
Creed  Black,  Knight  Foundation  president  and  CEO. 

“These  grants  will  go  toward  the  creation  of  a  bet¬ 
ter  city  than  we  had  before,”  said  Mike  Maidenbetg, 
president  and  publisher  of  the  Grand  Forks  Herald 
and  a  member  of  the  Foundation’s  Community  Ini¬ 
tiatives  Advisory  Committee. 

“Those  of  us  who  experienced  Hurricane 
Andrew’s  devastation  in  1992  can  relate  to  the  diffi¬ 
cult  times  ahead  as  Grand  Forii  recovers,”  said 
Knight  Foundation  Distribution  Committee  Chair¬ 
man  Alvah  Chapman  Jr,  former  head  of  Knight-Rid- 
der,  who  headed  South  Florida’s  “We  Will  Rebuild” 
effort.  “But  we’re  also  able  to  tell  Grand  Folks  that 
things  can,  and  do,  get  back  to  normal.” 

Established  in  1950,  the  Knight  Foundation  makes 
national  grants  in  journalism,  education  and  the  field 
of  arts  and  culture.  It  al.so  supports  organizations  in 
27  communities  where  the  communications  com¬ 
pany  founded  by  the  Knight  brothers  publishes 
newspapers.  It  is  wholly  separate  from  and  inde¬ 
pendent  of  those  newspapers. 


Cosby  Offers  Advice 
To  The  Media 

Entertainer  bill  cosby  capped  off  the  ses¬ 
sions  of  the  Newspaper  Association  of  America 
annual  convention  in  Chicago  with  an  hour-long 
talk  to  a  packed,  ready-for-wisdom  crowd. 

Promoted  as  a  speech  on  minorities  in  the  media, 
Cosby,  in  a  disjointed  talk,  spoke  mainly  about  bring¬ 
ing  humanism  and  realism  back  to  newspap)ers. 

“What  do  we  have  to  do  to  make  the  person  read¬ 
ing  feel  the  pain?”  asked  Cosby.  “We  have  to  get  into 
that  which  God  made  —  the  human  being.” 

Cosby  chastised  the  print  media  for  becoming  no 
more  than  a  police  blotter,  reducing  murder  and  other 
crimes  to  numbing  statistics.  He  suggested  newspa¬ 
pers  put  more  focus  on  the  individuals  involved  in 
these  incidents,  whether  a  victim  or  criminal. 

“Give  more  information  with  a  more  honest  view¬ 
point  of  life  in  America,”  said  Cosby. 

When  asked  by  an  audience  member  how  news¬ 
papers  can  accomplish  such  feats,  given  newsroom 
deadlines  and  the  pressure  of  getting  out  a  daily, 
Cosby  declined  to  answer,  saying,  “I’m  not  here  to 
tell  you  how  to  do  your  jobs.” 

Although  with  no  specifics  to  inject,  Cosby  did 
comment  on  the  stresses  of  daily'  newspaper  pro¬ 
duction,  which,  he  said,  has  resulted  in  “watered 
down  thoughts.” 

“How  can  you  ask  a  brilliant  writer  to  write  a  col¬ 
umn  every  day?”  said  Cosby.  “It’s  like  asking  Picasso 
to  paint  365  paintings. 

“Impossible,”  he  added.  —  Stacy  Jones 
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ANDREA  TORTORA 


BY  ANDREA  TORTORA 


Floods  Didn’t  Drown 
Kentucky  Weekly 


IT  WAS  THE  unexpected  deadline  mandated  by 
Mother  Nature  that  caught  Falmouth  (Ky.) 
Outlook  publisher  Debbie  Dennie  unpre¬ 
pared. 

But  she  met  the  challenge,  printing  Pendle¬ 
ton  County’s  weekly  newspaper  despite  52 
feet  of  water  determined  to  swamp  her. 

Now,  through  a  backdoor  and  down  a  flight  of 
stairs  at  her  home  a  few  miles  south  of  Falmouth  is 
the  makeshift  office  of  the  Outlook. 

Those  who  know  the  publisher  now  know  her 
home.  They  freely  walk  into  Dennie’s  kitchen  and 
n  ^  r  M  ri  ^own  to  the  basement  to  buy 

Grdrid  Forks,  N.D.,  purchase  extra  copies  of 

the  special  flood  editions  or 

paper  was  not  the  «>  «y  heiio. 

The  downtown  Falmouth 

first  to  have  to  offices  and  much  of  the 

paper’s  equipment  and 

cope  with  flood  records  were  destroyed  when 

'  the  Licking  River  flood  struck 

waters  March  1,  but  this  90year-old 

_  weekly’  didn’t  miss  an  issue. 

_  “1  could  not  let  that  record 

fail,”  the  47-year-old  Dennie 
said,  sitting  at  her  desk,  a  pic¬ 
ture  of  her  old  office  blocked 
by  flood  debris  taped  to  the 
wall.  I  had  to  make  an  attempt 
to  get  the  paper  out.” 

She  did.  And  still  is. 

Her  basement  bustled  as 
one  bookkeeper,  one  advertis¬ 
ing  director  and  four  typeset¬ 
ters  went  about  their  work. 

When  they  moved  in,  the 
staff  kept  running  into  each 
other. 

“We  were  in  such  a  pattern 
of  knowing  where  our  rollers 
and  waxer  were  that  we 
couldn’t  find  anything,”  Den- 
[y.)  Outlook  nie  said, 

lebbie  Dennie  holds  Now  the  boxes  of  new 
if  her  weekly  desk  lamps  are  the  filing 

's  special  edition  drawers  for  obits,  courts, 

tied  on  the  flooding  church  and  sports  items, 
tat  region  in  early  Folding  tables,  old  and  bor- 

I  downtown  offices  rowed  desks,  cardboard 

if  the  paper's  boxes  and  other  equipment 


Falmouth  (Ky.)  Outlook 
publisher  Debbie  Dennie  holds 
up  a  copy  of  her  weekly 
newspaper's  special  edition 
which  reported  on  the  flooding 
which  hit  that  region  in  early 
March.  The  downtown  offices 
and  much  of  the  paper's 
equipment  and  records  were 
destroyed,  hut  this  90-year-old 
weekly  didn't  miss  an  issue. 


Tortora  is  a  freelance 
writer. 


donated  by  other  weekly  papiers  in  the  Delphos 
(Ohio)  Herald  Inc.  chain  and  by  the  Grant  County 
(Ky.)  News  helped  bring  some  order  to  the  jumble 
of  supplies. 

But  it  was  a  nightmare  getting  the  first  issue  after 
the  flood  printed,  typesetter  Patty  Jenkins  said. 

Determined  to  keep  the  paper  founded  in  1907  a 
continuous  publication,  Dennie  rounded  up  Jenkins 
and  another  employee  —  stuck  on  both  sides  of  the 
flooded  town  —  and  went  to  work. 

She  even  enlisted  the  Kentucky  National  Guard 
and  one  of  its  Humvees  to  try  to  pick  up  the  man 
who  develops  her  pictures,  but  the  water  was  too 
high.  She  instead  used  a  man  in  a  northern  county 
unaffected  by  the  floods. 

Dennie  had  been  taking  pictures  and  notes  since 
the  rain  started  March  1.  She  worked  for  the  paper 
until  3  p.m.  and  then  helped  her  daughter  move 
valuables  out  of  her  home  along  the  Licking  River. 

It  wasn’t  until  after  10  p.m.  that  she  decided  to 
check  in  at  the  office.  When  she  arrived,  water  was 
inching  in.  With  her  car  packed  full  of  her  daughter’s 
things,  Dennie  looked  for  someone  with  a  pickup 
truck. 

“There  wasn’t  any  time,”  she  said.  “I  just  wasn’t 
thinking  it  would  rush  in  like  that.” 

She  put  computers  and  bound  copies  of  the 
newspaper  on  higher  shelves,  but  it  didn’t  matter. 

“I  never  imagined  the  water  could  rip  and  turn 
like  that.  It  got  everything,”  Dennie  said. 

Later  that  night,  the  Dennies  sheltered  20  resi¬ 
dents  who  fled  their  dwellings,  including  Dennie’s 
daughter,  son-in-law  and  two  grandchildren. 

None  of  them  slept.  They  stayed  up  with  Dennie 
and  listened  to  the  police  scanner. 

“I  knew  when  the  water  broke  over  [U.S.]  27,  the 
town  was  gonna  get  it,“  she  said. 

For  Dennie,  listening  to  the  scanner  was  like 
being  in  the  middle  of  town.  She  felt  it  best  to  take 
notes  from  home  that  night,  staying  out  of  the  way 
of  rescuers,  but  every  time  an  address  or  name  came 
across  the  radio,  she  knew  who  it  was. 

“I  will  never  forget  [firefighter]  Marty  Hart  yelling 
and  begging  for  a  boat  to  rescue  folks,”  she  said.“We 
could  hear  the  screams.” 

Bom  and  raised  in  Falmouth,  Dennie  never 
thought  she’d  be  a  journalist.  She  said  she  hated  Eng¬ 
lish  in  school.  Her  dream  was  to  draw  house  plans. 

But  when  the  married  mother  of  three  needed 
part-time  work  in  1981,  she  went  to  the  Outlook 
and  was  hired  as  a  typesetter. 

The  work  was  never  part  time  and  Dennie  ended 
(See  Weekly  on  page  33) 
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BY  M.L.  STEIN 


Thanks  For 
The  Help 


ANIEL  PETROCELLI,  THE  winning 
lawyer  in  the  O.J.  Simpson  civil  trial, 
credited  the  media  with  giving  him  a 
major  assist  in  the  victory. 

A  key  element,  he  said,  was  the 
now  famous  Bruno  Magli  shoes, 
which  Simpson  denied  and  referred  to  in  a  deposi¬ 
tion  as  “ugly-ass”  foot  gear  that  he  would  never  wear. 

TThe  phrase  “resonated  with  reporters”  and  was 
carried  widely  throughout  the  country,  Petrocelli 
recalled.  The  media  blitz  prompted  two  photogra¬ 
phers  to  search  their  files  and  to  find  pictures  of 
Simpson  wearing  the  Magli 
shoes.  One  cameraman  came 
up  with  30  photos  of  Simp¬ 
son,  former  football  star  and 
sports  announcer,  shod  in 
Maglis. 

The  media  also  helped 
locate  Simpson’s  friends, 
lawyer  Robert  Kardashian  and 
A1  Cowlings,  and  Simpson’s 
two  older  daughters  —  all  of 
whom  Petrocelli  wanted  to 
subpoena  —  he  said  recently 
in  remarks  to  the  Associated 
Press  News  Executives  Council  in  Napa,  Calif. 

“We  were  up  against  the  wall  in  finding  them,  so 
I  simply  stepped  up  to  the  microphone  one  day  at  a 
press  conference  and  asked  whether  anybody  knew 
their  whereabouts  and  to  please  let  me  know,”  the 
lawyer  recollected. 

Petrocelli,  who  had  given  out  his  phone  number 
at  the  conference,  said  that  witliin  24  hours  his 
voice  mail  was  jammed  with  so  many  calls  that  they 
spilled  over  into  the  lines  of  others  in  his  office.The 
four  witnesses  were  found  and  served  with  subpoe¬ 
nas  shortly  thereafter,  he  noted. 

The  press  also  was  instrumental  in  helping  find 
witnesses  with  information  about  Simpson’s  alleged 
violence  against  Nicole  Brown  Simpson,  his  ex-wife, 
who  was  murdered  along  with  Ronald  Goldman. 
Simpson  was  acquitted  of  the  slayings  in  a  criminal 
trial,  but  a  civil  jury  slapped  him  with  a  $33.5  mil¬ 
lion  damage  award. 

“I  don’t  know  if  I  will  ever  have  again  the  luxury 
of  the  American  press  at  our  disposal  to  flush  out 
this  kind  of  important  evidence,”  he  added. 

Petrocelli,  whose  previous  civil  cases  failed  to 
grab  nearly  the  media  attention,  confessed  that  he 
was  initially  naive  in  dealing  with  reporters,  but 
quickly  developed  enough  “media  savvy”  to  use  the 
press  to  his  advantage. 


Lawyer  credits 
media  with 
helping  him  win 
$35  million  civil 
judgment  against 
O.J.  Simpson 


“At  the  beginning,”  he  said, 

“I  told  people  in  my  law  firm 
there  was  no  way  the  press 
was  going  to  microreport  this 
case.  I  was  wrong.  It  was 
utterly  amazing  to  me  to  see 
reporters  at  my  office  every 
day  for  the  most  routine  trial 
depositions.” 

Petrocelli  said  he  got 
beyond  being  “absolutely  ter¬ 
rified”  at  his  first  press  confer¬ 
ence  to  develop  a  “gtxxl  rela¬ 
tionship”  with  reporters.  “I 
realized  the  press  actually 
could  be  a  tool  to  help  us 
prevail  in  the  case,”  he  said. 

One  difficulty  the  plaintiffs 
faced  from  the  outset  was 
that  Simpson,  after  a  criminal 
jury  found  him  not  guilty,  left 
the  courtroom  and  launched 
a  public  relations  campaign  in 
an  effort  to  rehabilitate  his 
image. 

To  counter  that  campaign, 

Petrocelli  said,  his  team  began 
its  own  media  spin  strategy, 
an  important  part  of  which 
included  distributing  to  reporters  transcripts  of 
depositions  and  other  filings. 

At  one  point  in  the  trial,  Petrocelli  disclosed,  he 
thought  he  had  suffered  a  serious  setback  when  the 
judge  issued  a  gag  order  silencing  attorneys  in  the 
case.  He  knew  that  Simpson’s  friends,  unrestrained 
by  the  order,  would  be  able  to  aid  his  cause  in  inter¬ 
views  and  on  TV 

“We  didn’t  have  anybody  like  that  on  our  side  and 
it  was  an  unsequestered  jury,  which  might  be  influ¬ 
enced  by  their  comments,”  he  observed. 

As  it  turned  out,  the  gag  order  was  a  “blessing  in 
disguise,”  the  lawyer  said.  “It  took  a  great  amount  of 
pressure  off  us  not  to  feel  the  need  to  spin  events 
when  we  were  confronted  by  reporters  every  day. 
Once  you  get  into  that  game  you  have  to  win  it 
because  of  jurors  out  there  who  might  pick  up  a 
copy  of  the  newspaper.” 

Still,  Petrocelli  recounted,  the  bar  in  the  nearby 
hotel  that  served  as  headquarters  for  both  lawyers 
and  the  press  was  considered  by  both  a  “gag-free 
zone.”  Petrocelli,  who  is  writing  a  book  about  the 
second  trial,  also  agreed  with  the  judge  in  banning 
(See  Lauyer  on  page  33) 


"I  told  people  in  my  law  firm 
there  was  no  way  the  press 
was  going  to  microreport  this 
case.  I  was  wrong.  It  was 
utterly  amazing  to  me  to  see 
reporters  at  my  office  every  day 
for  the  most  routine  trial  depo¬ 
sitions.” 

—  Attorney  Daniel  Petrocelli 


12  Editor  &  Ribusher  ■  May  10, 1997 


lJ  Yos!  Rush  me  the  latest  issue  of  E&P  and  enter  a  one-year  subscription  (52  issues  for  S6S)  in  my  nama 

J  Please  bill  me  J  My  payment  is  endoeed 

Name 


IMPORTANT!  Please  tell  us  about  yourself; 


A.  Mour  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  J  Corpy  Indy  Assn.  Buying  Advertising  Space 
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B.  Your  Occupation  (Check  Only  Om  Category) 
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R.  J  Editorial  Dspt 
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Distributor 
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^  Yes!  Rush  me  the  latest  issue  of  E&P  arxl  errter  a  one-year  subacription  (52  issues  for  $66)  in  my  name. 

J  Please  bid  me  J  My  payment  is  endoeed. 

Narrw 


Company 


IMPORTANT!  Please  tell  us  about  yourself. 
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BY  M.L.  STEIN 


A  BITTER,  ESCALATING  feud  between  a 
weekly  newspaper  and  city  officials  in 
the  blue<ollar  community  of  Perris, 
Calif.,  can  be  viewed  from  two  per¬ 
spectives. 

The  first  would  have  a  crusading 
young  husband  and  wife  reporting  team  battling  to 
obtain  concealed  records  and  expose  a  bungling 
city  council  and  its  hired  administrators. 

The  second  would  be  dedicated  city  officers 
defending  themselves  against  a  belligerent,  disrup¬ 
tive  reporter  and  a  newspaper  in  which  virtually 
every  political  story  is  slanted 
tt6r,  6SCdldting  against  them. 

Actually,  there  could  be  a 
iQUU  UBtWGBn  third  view:The  collision  of  the 

two  sides  providing  the  stuff 

Calif,  weekly  of  which  a  riveting  soap 

opera  could  be  made. 

newspaper  and  ^abei,  the  26-year- 

~  ~  old  male  half  of  the  reporting 

ty  officials  is  a  duo  for  the  Perris  Progress, 

'  does  not  deny  that  he  can  be 

back-and-forth  disruptive.  And  the  proof  is 

there.  In  October  of  _ 

■ESB 

was  H 


for  violation  of  his  civil  rights,  wrongful  arrest  and 
false  imprisonment  in  connection  with  the  October 
donnybrook.  This  city  is  California’s  pit  of  degrada¬ 
tion,  he  thundered  in  the  interview. 

More  recently,  the  Perris  drama  continued  with 
two  violent  clashes  at  the  Oaks  Steak  House,  the 
city’s  top  restaurant,  involving  Sabel,  his  wife,  Etha, 
and  John  Corrigan,  Mayor  Landers’  son-in-law,  and 
Corrigan’s  wife,  Kimberiy. 

In  the  first  incident  last  October,  the  SabeLs  told 
police  he  was  choked  and  she  was  slugged  in  the 
eye  by  Corrigan,  and  also  were  attacked  by  Kim¬ 
berly. 

According  to  Steven,  he  and  Etha  were  chatting 
with  Landers  about  literacy  when  Corrigan  came 
over  from  another  table  and  butted  into  the  conver¬ 
sation,  refusing  to  leave  when  asked.  One  word  led 
to  another  and  patrons  had  some  excitement  to  go 
with  their  dinner. 

On  April  15  of  this  year,  the  couples  encountered 
each  other  again  at  the  Oaks,  where,  according  to 
the  Sabels,  Corrigan,  in  an  unprovoked  attack,  broke 
Steven’s  nose  and  his  wife  kicked  the  reporter  in  the 
head  while  he  was  on  the  ground  outside  the  restau¬ 
rant. 

K  Chief  Turley,  however,  told 
E&P  that  Steven  Sabel  is  a  sus¬ 
pect  in  the  affair  based  his 
own  statement  to  police. 
Sabel,  Turley  stated,  admitted 
throwing  the  first  punch 
because  he  felt  threatened  by 


nightmare 


last  year, 

arrested  and  hand- 
cuffed  for  a  yelling, 
desk-pounding  melee  at  city  hall  as  he 
demanded  sew^er  records  going  back  to  the  fm 
city’s  founding  in  1911. 

A  few  months  later,  he  was  arrested  again  mb 
by  Police  Chief  Jeff  Turley  for  allegedly  rais-  Mlf 
ing  a  ruckus  at  a  city  council  meeting.  in  * 

Sab^l  says  he  merely  wanted  to  address  a  Iw 
business  matter  during  a  break  and  was  cut 
off. 

Mayor  A1  Landers  and  others  say  he  was  \ 
out  of  control  and  upset  the  proceedings 
after  being  asked  to  leave.  Sabel  was  charged  with 
disturbing  the  peace  after  reputedly  kicking  up  a 
storm  in  the  corridor  as  he  demanded  to  be  let  back 
in.The  case  is  pending. 

A  video  of  the  meeting  shows  Landers  and  City 
Attorney  Elise  Traynum  telling  Sabel  several  times 
that  he  was  out  of  order  in  asking  that  an  item  he 
said  was  relevant  to  his  newspaper  be  moved  to  the 
head  of  the  agenda. 

Landers  clearly  was  upset  by  Sabel’s  insistence, 
telling  him  he  was  speaking  out  of  turn.  Sabel 
responded  that  the  council  had  given  a  similar  priv¬ 
ilege  to  other  citizens. 

Meanwhile,  Sabel  has  filed  a  claim  against  the  city 


Steven  Sabel  and  his  wife  Etha,  who  run  the  weekly  Perris  (Calif.) 
Progress,  are  at  the  center  of  a  storm  of  controversy  involving 
disputes  with  city  officials. 
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Perris  city  manager  Joseph  Mulloy  (above)  says  of  Steven  Sahel  and  the  Progress,  "I've  always  been  open  to  the  press.  I  ve  never  tried 


Sew^^^Geysers 


to  hide  anything  from  them  because  it  doesn't  pay.  I  know  he's  inexperienced  but  Mr.  Sahel,  in  my  opinion,  acts  in  a  very  unprofessional 


manner  and  his  articles  are  more  like  editorials  than  news  stories." 


Corrigan,  and  the  batde  began. 

Kimberly  Corrigan  also  was  knocked  to  the 
ground  and  sustained  bruises, 'IXirley  said. 

An  ambulance  took  Sabel  to  the  hospital  where 
he  was  treated  for  face  and  body  bruises  as  well  as 
his  fractured  nose.  This  is  getting  worse,  said  Mayor 
Landers. 

Earlier,  inside  the  Oaks,  Corrigan  had  bought  the 
Sabels  a  round  of  drinks,  which  they  said  they 
refused. 

Sabel  lost  the  fight,  TUrley  declared.  He  said  the 
matter  will  be  submitted  to  the  district  attorney  for 
issuance  of  a  possible  battery  warrant  against  the 
reporter. 

The  Sabels  credit  Landers, 
normall}"  one  of  their  chief 
adversaries,  with  trying  to 
break  up  the  first  brawl. 'The 
mayor  was  quoted  in  a 
Progress  story  of  the  incident 
as  saying,  “There  is  absolutely 
no  excuse  for  that  type  of 
behavior.  My  family  has  to 
learn  to  stay  out  of  my  political  life.”The  paper  said 
he  apologized  to  the  Progress  for  Corrigan. 

The  Corrigans  were  charged  with  battery  in  that 
episode  and  at  this  writing  have  made  one  court 
appearance,  which  was  continued. 

“I’m  surprised  this  even  got  into  court,  John  Cor¬ 
rigan  told  E&P.  “When  all  this  comes  out  you’ll  see 
that  I  did  not  hit  anybody.  I  don’t  hit  women.” 

One  thing,  though,  is  sure:  Etha,  27,  did  have  a 
bruised  eye.  Chief  'Thriey  said  he  saw  it  and  die 
Sabels  have  facial  photos  taken  right  after  the 
episode. 

Animosities  reached  the  point  where  the  Sabels 
and  Corrigans  have  sought  a  court  restraining 
orders  against  each  other  to  prevent  further  con¬ 
tact.  Both  couples  have  been  barred  from  the  Oaks. 

'The  Sabels’  problems  with  officialdom  —  and 
vice  versa  —  do  not  stop  there.  Steve,  who  doubles 
as  an  actor  and  theatrical  producer,  sued  the  city, 


which,  he  says,  defaulted  on  a  contract  with  him  to 
stage  a  play  for  the  Parks  and  Recreation  depart¬ 
ment. 

He  also  filed  a  slander  suit  against  Mayor  Pro  Tern 
Vii^inia  Denney,  accusing  her  of  spreading  false 
reports  that  he  and  his  wife  were  dealing  drugs. 

Denney  denied  the  charge  and  said  both  suits 
were  dismissed  in  court,  an  assertion  disputed  by 
the  Sabels. 

In  the  1996,  desk-thumping  incident,  two  city 
employees  sought  an  injunction  to  bar  Sabel  from 
all  city  hall  meetings  but  a  Superior  Court  judge  in 
Riverside  ruled  that  such  an  action  would  violate 
the  First  Amendment.  Subse¬ 
quently,  according  to  Sabel, 
City  Manager  Joseph  Mulloy, 
for  several  weeks,  refused  to 
take  any  of  his  calls  or  answer 
questions. 

Retorted  Mulloy:  “I’ve 
always  been  open  to  the 
press.  I’ve  never  tried  to  hide 
anything  from  them  because 
it  doesn’t  pay.  I  know  he’s  inexperienced  but  Mr. 
Sabel,  in  my  opinion,  acts  in  a  very  unprofessional 
manner  and  his  articles  are  more  like  editorials  than 
news  stories.  For  a  while,  I  was  seeing  myself  quoted 
in  their  stories  and  I  had  never  spoken  to  them. 
There  was  also  criticism  of  me,  which  I  don’t  mind, 
a.s  long  as  they’re  on  the  editorial  page.” 

Steven  said  that  MuUoy’s  response  to  one  of  his 
questions  was  to  perform  a  sexual  act  upon  himself. 
Mulloy  said  he  had  no  recollection  of  making  such  a 
statement. 

He  did  recall  that  he  asked  Sabel  to  write  out  a  list 
of  questions  for  reply,  to  assure  correctness,  and  did 
not  hear  back.  However,  both  Sabel  and  the  city 
manager  agreed  the  latter,  in  recent  days,  has 
responded  verbally  to  Sabel’s  queries. 

Mulloy  said  that  although  Sabel’s  theater  dealings 
with  the  city  preceded  his  appointment  as  city 
manager,  he  has  been  unable  to  find  a  contract 


Sabel,  Turley  stated, 
admitted  throwing  the 
first  punch  because  he  felt 
threatened  by  Corrigan, 
and  the  battle  began. 
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between  them. 

“What  I  have  read  were  merely  proposals  for  pro¬ 
ducing  a  play,"  Mulloy  said.  “I  thought  they  were  his 
own  delusions.  He  came  across  as  some  kind  of  a 
Broadway  producer.” 

Mulloy  was  among  various  city  officials  who 
believe  news  and  opinion  are  blurred  in  the 
Progress,  n  l4-l6-page  broadsheet  with  a  4,500  paid 
circulation,  in  a  racially  diverse  city  of  34,000  people 
that  is  51%  white,  33%  Hispanic  and  12.9%  African 
American. 

'fhe  paper  is  owned  by  Etha’s  father,  John  F. 
Hoban,  70,  an  acerbic,  wise<racking  gadfly  who  still 
carries  his  Brooklyn  accent.  He  was  the  editor  of  the 
weekly  Brooklyn  Spectator  in  his  hometown, 
worked  for  Hearst  magazines,  once  studied  for  the 
priesthood,  and  later  managed  and  partly-owned  a 
topless  dancing  bar  in  San  Diego. 

His  acquisition  of  the  Progress  happened  one  day 
in  1978  after  his  car  broke  down  near  Perris  while 
he  and  his  wife,  Irene,  were  returning  from  Las  Vegas 
to  San  Diego. 

“I  picked  up  a  copy  of  the  paper,  thought  it  was 
lousy  and  made  an  offer  to  the  owner,”  Hoban  recalls 
in  his  rapid-fire  voice.“'rhe  guy  said,‘If  you  think  you 
can  do  better,  go  ahead.’” 

Ever  since,  he  said,  he’s  been  battling  town  office 
holders,  plowing  the  field  for  his  daughter  and  son- 
in-law,  who  have  taken  up  the  task  with  him. 

Operating  out  of  a  made-over  1897  house,  the 
Progress  is  a  family  operation  from  front  to  back. 
Etha,  the  editor  and  publisher,  writes  news  stories, 
along  with  Steven.  Both  also  turn  bylined,  labeled 
opinion  columns  and  editorials,  as  do  Hoban  and  his 


wife,  Irene,  (his  is  titled  “Let’s  Rap  About. . and 
hers,“Let’s  Rip  About. . .”). 

Another  Hoban  daughter,  Tekla,  lives  in  Orange 
County  but  also  contributes  a  column,  which  ranges 
in  content  from  U.S.  foreign  pobcy  to  the  arts. 

One  of  Irene  Hoban’s  pieces  came  down  hard  on 
environmentalists,  blaming  them  for  shutting  down 
industries  and  wiping  out  jobs. 

All  told,  their  musings  take  up  a  good  chunk  of 
space.  John  Hoban,  an  erudite  writer,  prefers  to 
pound  out  his  eclectic  observations  on  an  ancient 
Royal  typewriter,  dipping  into  such  topics  as  the  lit¬ 
tle  known  Indian  regiment  that  fought  on  the  Union 
side  during  the  Civil  War  and  a  retrospective  on  the 
late  J.  Edgar  Hoover  —  when  he’s  not  dumping  on 
City  Hall.  Both  he  and  Steven  are  stridently  anti-Pres- 
ident  Clinton  in  their  columns. 

Recently,  Etha,  in  her  column,  “Broadly  Speaking,” 
took  on  Mayor  Landers,  Councilman  Mark 
Yarbrough  and  other  elected  officials,  blasting  them 
for  criticism  of  the  Progress  they  reportedly 
unloaded  at  an  Optimist  Club  meeting. 

“Apparently  . . .  they  say  they  want  a  newspaper 
that  prints  only  good  things  about  Perris.  Probably, 
namely,  good  things  about  them,”  she  wrote.  “They 
want  to  control  the  media  for  their  own  purpose.” 

A  reader  might  get  the  impression  that  Progress 
opinion  and  news  sometimes  blend  into  each  other. 
The  paper  has  run  such  unattributed  headlines  as, 
“Last  One  Turn  Off  The  Lights  . . .  City  of  Perris 
Going  Broke,“(Councilman)  Torres  Request  for  25% 
Salary  Cut  Lacks  Reality,”  and  “Progress  Investigates 
City’s  Financial  Past.” 

(See  Perris  on  page  i4) 
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About  NBAA: 

NBAA  represents  the 
interests  of  over  4,400 
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operate  general  aviation 
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reporting  on  issues  related  to  business  aviation,  by  trade 
or  non-trade  media,  in  either  print  or  broadcast  formats. 

The  NBAA  Gold  Wing  Award  recognizes  journalism's 
important  role  in  reporting  the  significant  contributions 
of  business  aviation  to  the  national  economy. 
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Write  or  Call: 

For  more  information  or 
an  explication  form: 
NBAA  Gold  Wing  Award 
1200  Eighteenth  St,  NW 
^te  400 

Washington,  DC  20036 
Tel:  (202)  783-9362 
Fax:  (202)  833-9668 
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NEWSPEOPLE  IN  THE  NEWS  compilkd  \^\  ian  e.  andkrson 


STEVE  WRIGHT 


STEVE 

WRIGHT,  leader 
of  the  Silicon 
Valley  team  at  the 
San  Jose  Mercury 
News,  has  been 
appointed  execu¬ 
tive  metro  editor 
at  the  Contra 
Costa  Times, 
Walnut  Creek,  Calif. 


JIM  MOSS,  executive  editor,  and 
EDWARD  FRISCO,  advertising  director, 
both  at  the  San  Antonio  Express-News, 
have  been  named  senior  vice  presidents. 

THOMAS  STEPHENSON,  senior 
vice  president  of  administration  at  the  St. 
Paul  Pioneer  Press,  was  appointed  senior 
vice  president  of  operations  and  adminis¬ 
tration  in  San  Antonio. 

VINIXNT  FUSCO,  vice  president  of 
distribution,  becomes  vice  president  and 
general  manager  of  EZ  Shopper,  a  new 
product  of  the  Express-Neu<s. 


DONA  M.  ROUND,  corporate  affairs 
manager  for  Loudoun  Health  Care  Inc., 
has  been  named  marketing  manager  of 
the  American  Press  Institute,  Reston,Va. 

CAROL  ANN  RIORDAN,  an  associ¬ 
ate  director  and  program  team  leader, 
was  appointed  programming  director. 

JEFF  COWART,  an  associate  director 
and  coordinator  of  new  ventures, 
becomes  director  of  extended  learning. 

JOHN  FINNEMLAN,  director  of 
administration,  was  named  director  of 
operations  and  administration. 

RONALD  L.  REGAN,  50,  a  consultant 


Southern  Newspapers,  Inc. 

of  Houston,  Texas 
has  agreed  to  sell 

Reidsville  (NC)  Review 

(6,600  Daily  Circulation) 
to 

Media  General 

We  are  proud  to  have  represented 
Media  General  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 


to  Ottaway 
Newspapers  Inc., 
Campbell  HaU, 
N.Y.,  who  has 
been  helping 
develop  a  new 
corporate  infor¬ 
mation  infra- 

TOM  STEPHENSON  ^  ^ 

Structure  at 
Ottaway,  has  been 
appointed  vice  president  of  information 


ROBERT  L,  ^ROBB”  KRECKLOW, 

editor  and  publisher  at  the  Hannibal 
(Mo.)  Courier-Post,  has  been  named 
publisher  at  the  Grand  Island  (Neb.) 
Independent. 

He  succeeds  yOlCV  GOOSSEN,  who 
recently  became  publisher  at  the 
Topeka  (Kan.)  Capital-Journal. 

The  San  Gabriel  Valley  Newspaper 
Group,  publishers  of  the  Pasadena 
Star-News,  San  Gabriel  Valley  Tribune, 
Whittier  Daily  News,  the  Star,  and 
Highlander  newspapers,  announce  the 
following  hirings  and  promotions.  The 
group  is  based  in  West  Covina,  Calif. 

ROBERT  BALZER.  director  of 
advertising  at  the  San  Bernardino 
(Calif.)  Sun,  was  named  vice  president 
of  advertising  and  promotion. 

RON  WOOD,  circulation  director, 
was  appointed  vice  president  of  circula¬ 
tion. 

STEVE  BRESSOUD,  finance  direc¬ 
tor,  was  promoted  to  vice 
president/chief  financial  officer. 

JOHN  REED,  general  sales  manager 
at  Trader  Publications,  was  appointed 
advertising  director  of  the  San  Gabriel 
Valley  Newspaper  Group. 

JOE  ROBIDOUX,  circulation  manag¬ 
er,  was  named  circulation  director. 

MONICA  HOLBROOK,  a  sales  man¬ 
ager,  becomes  director  of  community 
publications. 

CHRIS  LANCASTER  joins  the  com¬ 
pany  as  market  development  manager. 

PAUL  SKERMETEA,  a  sales  manag¬ 
er,  was  named  entertainment  and  tele¬ 
marketing  manager. 

RICHARD  E.  PRENDERGAST,  a 

director  in  the  information  systems  risk 
management  group  at  Price  Waterhouse 
LLP,  has  been  named  vice  president  of 
technology  auditing  at  the  Audit  Bureau 
of  Circulations,  Schaumburg,  Ill. 
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ADVERTISING/PROMOTION 


BY  JOHN  CONSOLI 

Retail  ‘Friends’ 
Offer  Ad  Advice 


^  OYS  R  US  needs  the 

I  '  newspaper  industry,” 

I  Lee  Richardson,  vice 

I  president/advertis- 

ing/U.S.,  told  atten¬ 
dees  at  last  week’s  Newspaper 
Association  of  America  annual  conven¬ 
tion  in  Chicago. 

And,  overall,  newspapers  currently 
get  61%  of  the  domestic  ad  dollars 
spent  by  the  toy  retailer  and  Richardson 
doesn’t  see  that  percentage  declining. 

But  Richardson  told  of  how'  over  the 
past  few  years  the  chain  has  been  tar¬ 
geting  more  of  its  print  advertising  by 
ZIP  code,  based  on  where  large  clusters 
of  its  customers  are  located.  She  said 
newspapers  that  can  offer  ZIP  code  dis¬ 
tribution  will  be  in  a  much  more  secure 
position  to  maintain  or  even  increase 
the  current  amount  of  the  chain’s 
advertising. 

Richardson  was  joined  on  the  panel 
by  Tom  Haggai,  chairman  and  CEO  of 
IGA,  Inc.,  a  national,  franchised,  food 
store  chain. 

Both  were  introduced  by  session 
moderator  Art  Wible  as  “friends  of  news¬ 
papers,”  but  the  message  they  offered 
was  that  newspapers  need  to  be  doing 
more  for  their  friends. 

“We  are  committed  to  keeping  our 
advertising  in  newspapers,”  Richardson 
said.  “And  our  special  thanks  to  the 
newspapers  that  have  responded  to  our 
challenges.” 

She  said  those  who  haven’t,  need  to 
find  ways  to  be  more  flexible  to  give 
Toys  R  Us  a  chance  to  distribute  in  their 
newspapers. 

Richardson  said  five  years  ago  the 
chain’s  ad  goal  was  to  penetrate  8096  to 
85%  of  a  particular  market  with  the 
feeling  being  that  more  was  better. 

“Now,  both  of  us  know  that  bigger  is 
just  bigger,  more  is  just  more,”  she  said. 
“The  need  for  efficiency  has  caused  us 
to  change  our  advertising  and  market¬ 
ing  approach.” 

In  1993, 29  Toys  R  Us  stores  began 
collecting  customer  information  on 
location  and  that  process  continues 


Chain  store  execs  tell 
netcspaper  publishers 
what  needs  to  be  done 
to  keep  their  share 
of  ad  dollars 


today.  Cashiers  will  ask  a  customer  for 
their  ZIP  code,  for  example. 

Today,  a  database  has  been  developed 
for  1,000  stores  in  the  “R  Us”  chain,  not 
only  for  Toys  R  Us,  but  also  for  its  other 
stores  like  Kids  R  Us. 

Richardson  said  the  data  gathered  has 
shown  that  30%  ofToys  R  Us  customers 
spend  70%  of  the  sales  taken  in  by  the 
chain. 

Toys  R  Us  media  mix  today  is  61%  of 
ad  dollars  in  newspapers,  25%  in  broad¬ 
cast,  8%  in  direct  mail,  4%  in  sales  pro¬ 
motional  events,  and  2%  in  magazines. 

Recently,  the  chain  hired  Newspaper 
Services  of  America  to  analyze  its  distri¬ 
bution  patterns,  recommend  space 
buys,  make  ad  space  reservations  and 
review  invoices,  among  other  things. 
Richardson  said  Toys  R  Us  has  the  final 
say,  but  NSA  has  been  able  to  help  the 
chain  spend  its  newspaper  ad  dollars 
more  efficiently. 

She  said  NSA  analyzed  two  markets 
for  Toys  R  Us  in  1996  —  Atlanta  and 
Chicago  —  and  will  do  more  this  year. 

She  stressed  that  NSA  is  not  directing 
the  chain  to  move  its  ad  dollars  to  other 
mediums,  just  guiding  the  chain  on  how 
to  make  more  effective  buys  of  its 
newspaper  advertising. 

Richardson  said  demographic  infor¬ 
mation  is  important  for  maintaining  a 
level  of  business  because  of  the  con¬ 
stant  turnover  of  children  whose  par¬ 
ents  shop  the  Toys  R  Us  stores. 

She  said  the  average  giri  is  interested 
in  Toys  R  Us  merchandise  until  she 
reaches  age  11,  and  then,  Richardson 
said,  “we  lose  her  to  the  malls.”The  aver¬ 
age  boy  can  be  kept  longer  as  a  cus¬ 
tomer  because  of  his  interest  in  video 


games.  Boys,  she  said,  will  shop  at  Toys 
R  Us  until  they  are  14  or  15  years  old. 

But  Richardson  saidToys  R  Us  has  to 
continually  “prospect”  to  replace  those 
children  who  outgrow  the  store. 

Newspapers  who  have  information 
on  their  readers  can  help  with  that 
process  and  show  the  chain  where  they 
can  reach  new  prospects,  she  said. 

Toys  R  Us  newspaper  advertising  is 
primarily  preprinted  inserts  and 
Richardson  said  that  is  because  ROP  ads 
do  not  pull  in  heavy  traffic  for  the 
chain. 

“ROP  is  not  working  for  us  in  a  major 
way,”  she  said.  What  used  to  be  a  big 

(See  Retail  on  page  35) 


The  Gold  Institute  Presents: 


19  9  7 

GOLD 

AWARDS 


Excellence  in  Journalism 


Awwd: 

A  $3,000  award  will  be  presented  in  each  of  three 
categories  to  entrants  from  general  circulation  print  and 
broadcast  media. 

Catcsories; 

THE  VALUE  OF  GOLD.  Entries  must  focus  on  some 
aspect  of  gold  as  an  investment. 

GOLD  IN  SCIENCE  S  MEDICINE.  Entries  must  focus 
on  some  aspect  of  goW  In  science  andfor  medicine. 

THE  MODERN  GOLD  INDUSTRY.  Entries  must  focus 
on  some  aspect  of  the  modem  gold  Industry  such  as 
technological  developments,  environmental  standards 
and  operational  advancements. 

Eligibility: 

Must  be  publicly  published  or  broadcast  between 
September  1,  1996,  and  June  1, 1997.  Entries  must 
be  postmarked  by  July  1,1997. 

For  complete  lules  &  entry  form,  contact: 
THE  GOLD  INSTITUTE  I  GOLD  AWARDS 
1112  Sixteenth  Street,  N.W.,  Suite  240 
Washington,  D.C.  20036 
Telephone:  202-835-01 85 /Fax:  202-835-0155 
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‘Talk  about  a 


major  change. 


Going  digital  can 

shave 


Controlling  production  costs 
has  always  been  a  hair-raising 
experience  for  Hollywood.  Or  for 
any  business  that  relies  on  creative 
work.  Finally,  there’s  a  solution. 

IBM  Digital  Library  —a  series  of  new 
technologies  that  are  dramatically 
changing  production. 

Imagine  everything,  in  all  your 
libraries,  condensed  into  digital  files. 
Files  which  can  then  be  accessed  horn 
your  desktop  or  sent  over  a  network, 
to  collaborators  anywhere.  Suddenly, 
steps  are  trimmed  and  costly 
production  time  is  compressed. 

Now  all  your  work,  whether  it 
be  film,  art,  sound  or  photography, 
is  in  one  place.  Giving  you  greater 
control  of  your  assets. 

Today,  DreamWorks  SKG  is  using 
IBM  Digital  Library  in  the  production 
of  all  its  animated  features.  So  what 
are  you  waiting  for?  See  how  you  can 
get  more  from  your  assets  in  a  digital 
world  at  www.ibm.coin/Bolution8 . 

Or  caU  1 800  IBM-2468,  ext  JA131. 


Solutions  for  a  small  planet' 
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BY  JIM  ROSENBERG 


Swedish  Systems 
Enter  The  Market 


Two'  liiore 
Sc  and i  navi  a  ns 
join  the  handful 
of  European 
.  ^  vendors  in 
North  America 


SCOOP  AND  MACnVE  are  the  latest 

European  vendors  to  bring  their  publish¬ 
ing  systents  to  North  America  —  the  for¬ 
mer  via  reseller-integrators,  the  latter 
through  its  own  new  U.S.  subsidiary. 

ITie  new  two  from  Sweden  follow  earlier  pairs 
from  Germany  and  Denmark  and  a  more  recent 
Unisys  import  from  Italy  (see  p.  72  of  the  April  26 
issue  of  E&P-,  also  Aug.  10, 19%,  p.  22).  Each  of  the 
Swedes’  predecessors  has  at  least  one  installation  in 
its  new  market. 

First  to  arrive,  Linotype-Hell  now  has  multiple 
small  and  mid-size  sites;  the 
second  ashore,  CCl  Europe, 
found  U.S.  buyers  at  three 
more  major  metros  in 
February  and  March. 

Wilkenson  Scoop  AB,  head¬ 
quartered  in  Stockholm, 
debuted  its  editorial  front 
end  with  QuarkXPress  inter¬ 
face  at  the  first  America  West 
regional  trade  show  and  con¬ 
ference  last  fall  in  Reno. 

In  March,  Scoop  announced  its  first  U.S.  sale,  to 
Homestead  Publishing  Co.,  Bel  Air,  Md.,  where  it 
has  just  been  installed. 

Over  the  winter,  Mactive  AB  —  the  development 
division  spun  off  nine  years  ago  from  the 
Helsingborgs  Dagblad  —  opened  Mactive  Inc.  in 
Melbourne,  Fla.,  to  serve  both  North  and  South 
America.  It  made  its  first  formal  U.S.  showing  at  last 
month’s  America  East  regional  trade  show  and  con¬ 
ference  in  Hershey,  Pa. 

Each  company’s  systems  are  written  for  both 
Windows  and  Macintosh. 

Scoop  offers  a  family  of  editorial  products,  includ¬ 
ing  writing/editing,  archiving,  planning  and  image 
database  applications.  Mactive  developed  a  range  of 
newspaper  systems  it  considers  “sub-programs  of  an 
integrated  whole.’’The  news,  ad  sales,  circulation-dis¬ 
tribution,  online  publishing  and  management  infor¬ 
mation  systems,  however,  are  offered  separately, 
and,  at  least  at  the  outset,  Mactive  is  emphasizing  its 
advertising  software  in  North  America. 

While  Mactive  now  has  a  U.S.  company,  Scoop  is 
represented  by  its  Annapolis-based  distributor,  David 
R.  Lightfoot,  and  is  resold  and  installed  by  two  New' 
Hampshire  software  developers  and  integrators. 
Publishing  Paitners  International  (Manchester)  and 
Sparrow  Information  Inc.  (Hampton  Falls). 

The  three  players  share  some  history  through 


DuPont  Co.’s  entry  to  and  exit  from  the  publishing 
systems  business.  lightfoot  is  the  former  Crosfield 
Electronics  and  DuPont  Printing  &  Publishing  sales 
vice  president.  In  buying  Crosfield,  DuPont 
acquired  the  Hastech/Crosfield  2300  systems, 
which  it  updated  and  revived  as  Whirlwind  SK); 
with  Camex  Inc.  it  picked  up  Intertext’s  early-  PC- 
based  front  end.  When  DuPont  unloaded  its  news 
publishing  systems,  the  successor  to  the  2300  went 
to  its  original  creators  at  PPI,  while  the  Intertext 
classified  front  end  reverted  to  its  creators  at 
Sparrow  (see  story,  p.  23). 

AT  HOME  AT  HOMESTEAD 

A  Hastech  user  and  PPI 
customer.  Homestead 
Publishing  “was  very  excited 
about”  Scoop,  said  PPI  sales 
manager  Ed  Slattery.  “They 
felt  it  was  good  enough,  and 
. . .  we  agreed  to  work  with 
them  to  help  install  it." 

PPI  is  installing  and  sup¬ 
porting  Homestead’s  26-seat 
system  (14  editorial  workstation  PCs  and  12 
Macintoshes  for  layout).The  sale  to  Homestead, 
publisher  of  paid  and  free  zoned  weeklies  in 
Harford  County  and  subsidiary  of  the  publisher  of 
the  Baltimore  Sun,  followed  efforts  during  the  pre¬ 
ceding  year  to  “Americanize”  the  system,  said 
Lightfoot,  who  added  that  recent  work  included 
archiving  and  Web-ready  features. 

In  Bel  Aire,  Scoop  replaces  a  nine-year-old 
Crosfield  news  system.  PPI  replaced  Homestead’s 
Crosfield  classified  just  a  month  earlier  with  its 
own  Advertising  Management  System.Though  the 
older  system  “had  served  us  well,”  said  operations 
director  Jim  Quimby,  Homestead  sought  “true  pagi¬ 
nation  —  photos,  graphics,  ads,  everything.” 

Quimby  recalled  learning  of  Scoop  “quite  by 
accident”  after  already  having  narrowed  system 
choices  to  two  other  vendors  upon  returning  from 
Nexpo  ’96. 

Homestead,  he  explained,  buys  supplies  from 
Pitman  Co.  through  Lightfoot ’s  son  Richard  (whose 
brother,  Paul,  also  is  in  the  graphic  arts  business). 

The  elder  Lightfoot  visited  Bel  Aire  to  talk  about 
his  new  system.  After  several  conversations, 
Quimby  and  systems  director  Joe  White  checked 
out  Scoop,  were  suitably  impressed  and  asked  for  a 
newsroom  demonstration. 

“The  scheduling  was  a  big  thing  with  our  editor- 


Scoop  counts  more 
than  70  customers 
(over  2,000  seats) 
at  mostly  small  to 
midsize  newspapers 
throughout  Europe 
and  in  Australia 
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ial  people,”  said  Quimby,  who  also  point¬ 
ed  to  Scoop’s  easy'  way  of  handling 
jumps  and  its  capability  of  having  sever¬ 
al  staffers  working  on  a  page  simultane¬ 
ously. 

The  demo  Bel  Aire  saw  was  the  new 
Windows  version,  for  which  Homestead 
is  “pretty  much”  the  beta  site,  according 
to  Quimby.  “We’re  certainly  not  a  big 
corporation,  and  we’re  not  used  to 
being  the  guinea  pig  in  the  market,”  he 
said. 

“We  pn)babiy  wouldn’t  have  done  it,” 
he  continued,  were  it  not  for  trust  in  PPl. 

Beyond  supporting  Homestead’s  old 
system  for  the  four  years  that  PPl  has 
been  in  business,  Quimby  said  he’s 
known  s<jme  of  that  company’s  people 
for  about  15  years. 

“If  it  lives  up  to  80%)  of  our  hopes, 
we  ll  be  doing  great,”  he  concluded. 

Sc(K)p  counts  more  than  70  cus¬ 
tomers  (over  2,(XX)  seats)  at  mostly 
small  to  mid-size  newspapers  thmugh- 
out  Europe  and  in  Australia.  Its  home¬ 
town  users,  however,  are  big:  490, (XX)- 
circulation  (640, (XX)  Sunday)  Expressen, 
with  more  than  3(X)  work,stations, 
370,(XXR'irculation  (450, (XX)  Sunday) 
Aflonbladet,  more  than  250  worksta¬ 
tions,  and  Metro,  a  25(),(XXKirculation 
free  daily  (see  sidebar,  p,  22). 

The  s'ystem  uses  AppleShare  or  a 
Windows  NT  file  server  and  an  SQL 
databa,se  (Oracle,  Syba.se,  Microsoft)  serv¬ 
er.  Applications  reside  on  client  worlcsta- 
tions.  At  America  East,  Lightftxrt  and 
Sparrow  demonstrated  Sc(X)p  on  a  Mac. 

Scoop  uses  its  own  Mac  and 
Windows  editors  (Word  also  can  be 
used),  with  more  than  a  dozen  levels  of 
“undo”;  has  a  familiar-l(X)king  set-up  of 
user-customizable  queues  with  folders 


and  subfolders;  affords  access  at  several 
definable  levels;  provides  flexible  search¬ 
ing  and  sorting  capabilities;  uses  style 
sheets  to  apply  fonts,  sizes  and  other 
attributes  to  text  on  screen;  allows  three 
or  four  editors  to  work  concurrently  on 
a  page;  offers  an  adjustable,  uneditable 
XPress  preview  window  and  accompa¬ 
nying  page  status  data;  continually'  dis¬ 
plays  copyfit;  provides  tools  for  crop¬ 
ping,  sizing,  captioning  and  appending 
comments  to  photo  files;  attaches  unlim¬ 
ited  notes  and  voice  messages  to  stories; 
alerts  users  to  incoming  stories  and  e- 
mail. 

Pages  are  assembled  in  XF*ress,  and 
changes  made  to  copy  at  this  stage  are 
reflected  in  the  original  story  held  in 
Scoop’s  database. 

Lightfixjt  said  News  Planner  was  just 
being  added  to  the  Sctxjp  Editorial 
System.The  new  single-.screen  applica¬ 
tion  (included  in  the  sale  to  Homestead) 
was  designed  to  “help  editors  organize 
themselves”  by  scheduling  personnel 
and  deploying  other  resources,  said 
LightftxX.An  editor,  he  said,  might  use 
News  Planner  to  allocate  use  of  three 
digital  cameras  and  two  available  cars 
among  assignments  for  four  photogra¬ 
phers. 

An  ancillary  mcxJule  that  Scoop  will 
sell  but  not  bundle  with  its  system. 
News  Planner  also  can  be  used  with 
other  vendors’  editorial  systems.  “It  buys 
us  credibility  as  a  specialist  company  in 
editorial,”  said  LightfexJt. 

News  Planner  provides  seven  levels 
of  privileges,  from  read-only  access  to 
one’s  own  copy  or  information  to 
supervisory  access  to  all  functions. 

PPl  decided  to  “take  a  hard  kx)k”  at 
Scoop,  said  Slattery,  adding  that  it  an)se 


because  “it’s  in  transition  from  a  purely 
Mac-based  product  to  both  a  Mac-  and 
Windows-based  product.” 

For  now,  PPl  is  “evaluating  the  prod¬ 
uct”  but  expects  that  to  go  well.  If  it  it 
“appeals  to  the  broad-based  market” 
once  targeted  byTEC5/2,  Hastech  and 
some  other  systems,  works  well,  is  easy 
to  install  and  maintain  and  is  user 
friendly,  “then  we  will  probably  offer  it 
as  a  pnxluct,”  said  Slattery.  “We’U  know 
that  in  the  next  30  says  or  so,  he 
remarked  last  month.” 

Noting  however,  that  PPl  also  works 
with  developers  of  other  editorial  prod¬ 
ucts,  Slattery  said,  “we  don’t  want  them 
to  perceive  that  we’re  going  to  be  com¬ 
peting  with  them.  We  see  Scoop  as  fill¬ 
ing  a  market  need  that’s  in  the  stnaller- 
newspaper  arena.” 

MACTIVE  ACTIVE  IN  U.S. 

“To  really  take  advantage”  of  the  full 
suite  of  software  he  now  markets,  John 
E.  Herbst  warned  newspapers  “to  really 
be  ready  to  tear  down  walls  and  com¬ 
bine  [and]  streamline  processes.” 

In  a  fully  integrated  Mactive  system, 
advertising,  accounting  and  production 
will  all  be  looking  at  tbe  same  database, 
said  Herbst,  wbo  earlier  twice  worked 
in  sales  and  maiiceting  for  Harris  Corp. 
in  Europe  and  Latin  America.  Between 
stints  at  Harris  (also  based  in 
Melbourne),  be  managed  color  repro¬ 
duction  at  the  Fort  Lauderdale  Sun- 
Sentinel. 

Although  Mactive  chose  its  AdBase 
advertising  system  for  its  North 
American  debut,  the  developer  also 
offers  ALDor  circulation  and  distribu¬ 
tion,  Eddan  editorial  and  InterPress 
Internet  software.Another  product  the 


Scoop  Supports  Growing  Free  Daily 


AS(>(X)P  USER  with  a  modest  installation  is  challenging 
St(x:kholm’s  dailies  for  readers  and  advertisers.  Among 
dozens  of  free  Swedish  papers  that  emerged  in  the  199()s, 
Metro  may  have  the  largest  circulation  and  ambitions. 

A  15-seat  Scoop  system  handles  weekday  workloads. 
(Seven  more  seats  were  used  for  separate  subscription 
weekend  editions.)  In  all,  the  colorful  24-  to  62-page  tabloid 
circulates  about  a  quarter-million  copies  daily  at  more  than 
6(X)  subway,  train  and  bus  stops  in  and  around  Stockholm. 

Launched  2!4  years  Ago,  Metro  has  a  45:55  editorial-to- 
advertising  ratio.  Managing  director  Thomas  Grahl  said  it 
buys  80-85%  of  its  editorial  content  —  about  twothirds  of 
that  fn)m  wires,  the  rest  from  syndicates  or  freelancers. 

“There  is  no  special  emphasis  on  city  news,”  said  Grahl. 
“We  play  city  news  on  the  same  level  as  national,  interna¬ 


tional  and  economic  news.” 

Metro  has  a  2()-person  newsroom,  ad  sales  staff  of  13, 
another  seven  in  traffic  and  ad  production,  3  more  in  distri¬ 
bution  and  five  managers  and  administrative  personnel. 

Published  by  the  Modem  Times  Group  of  Sweden’s 
Kinnevik  companies,  Metro  claims  almost  10%  of  a  US$250 
million  print  ad  market.  Some  ads  are  produced  in  house; 
most  arrive  as  digital  files  or  as  films  scanned  by 
Tidningstryckama  AB,  which  prints  its  joint  owners’  morn¬ 
ing  Sivnska  Dagbkulet  and  evening  AftonbUidet. 

Grahlin  said  a  Prague  edition  will  debut  “no  later  than 
this  fall,”  and  MTG  plans  to  try  the  concept  elsewhere  in 
Eun)pe.  Prague’s  Scoop  system  will  not  be  linked  to  the 
Stockholm  newsrcxim,  and  networking  of  future  sites  is  ! 
undecided.  — Jim  Rosenberg  j 
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company  now  sells,  but  says  will  be  in 
perpetual  development,  is  its  Gobal 
Management  Information  (GMI)  system 
for  analysis,  planning  and  production 
control. 

The  products  are  sold  as  individual 
modules  or  together  as  a  fully  integrated 
newspaper  publishing  system. 

According  to  Mactive  Inc.  president 
Gorin  Aulin,  a  customer  ordinarily  first 
installs  all  software,  then  gradually 
brings  up  the  various  modules  — 
although  some  that  have  bought  the 
entire  system,  he  said,  chose  to  imple¬ 
ment  it  all  at  once. 

Originally  Mac-based,  the  third-genera¬ 
tion  cross-platform  system  now  also 
runs  Windows  clients.  Server  platforms 
for  Oracle,  Sybase  or  Informix  SQL  data¬ 
bases  may  be  VAX,  Unix  (Sun  Sparc,  IBM 
RS60(X))  or  NT  (DEC  Alpha)  systems, 
according  to  Mactive. 

The  company  employs  more  than  50 
developers  and  more  than  30  staffers  in 
support  positions.  Mactive  has  installa¬ 
tions  at  60  sites  serving  more  than  80 
newspapers  —  most  in  Scandinavia, 
where  it  claims  over  half  the  market. 

After  expanding  into  other  markets  in 
Western  Europe,  where  it  picked  up 
large  newspaper  customers  in  Germany 
and  Belgium,  the  U.S.  business  (one  of 
five  subsidiaries)  was  “a  natural  next 
step,”  said  Aulin. 

AdBase  components  handle  manage¬ 
ment  (sales  contacts  with  customer 
information  “card,”  production  statistics, 
ad  tracking),  billing  (account  manage¬ 
ment,  invoicing,  statistics),  classified  (lin¬ 
ers,  display,  pagination  interfaced  to  edi¬ 
torial),  retail  (ad  order  entry,  sales  con¬ 
tact  management)  and  the  Internet  (on- 
the-fly  HTML  conversion,  Web  page 
search  engine). 

For  planning  purposes,  the  program 
accepts  all  production  data  (e.g.,  color 
positions,  press  capabilities)  and  a  news¬ 
paper’s  rules  for  each  page  —  informa¬ 
tion  that,  along  with  sales  tools,  is  avail¬ 
able  to  staffers  when  they  call  on  adver- 
tisers.Their  sales  data  go  into  the  same 
database,  giving  management  a  single 
source  for  all  ad-related  information.  For 
planning,  the  database  ties  together  any¬ 
thing  pertaining  to  a  customer  Oogos, 
pricing,  complaints  production  require¬ 
ments,  etc.). 

With  all  such  information  readil)' 
available,  said  Herbst,  most  anyone 
using  the  system  can  take  care  of  the 
80%  of  accounts  or  inquiries  that  do  not 
require  an  ad  sales  staffer  or  manager  — 


for  example,  ads  that  run  regularly  with¬ 
out  change. 

“You  let  the  production  person  take 
care  of  some  of  the  administrative 
tasks,”  said  Aulin. 

Late  or  late-changing  ads  can  be 
passed  to  editorial,  which  has  access  to 
closed  pages. 

Noting  that  businesses  boost  earnings 
by  raising  revenues  and-or  lowering 
costs, Aulin  remarked,  “That’s  what’s  rev¬ 
olutionary  about  this  system  —  it 
attacks  both  sides  of  the  equation.” 

Emphasizing  the  easy-to-use,  cus¬ 
tomizable  nature  of  its  software,  Mactive 
lists  the  following  features  for  AdBase: 
authorization  for  each  function;  months- 
long  ad-to-editorial  ratio  planning  capa¬ 
bility,  based  on  experience,  according  to 
day,  month  and  season,  with  automatic 
dummying  of  a  planned  paper,  page 

Mactive  has  installations 
at  60  sites  serving  more 
than  80  newspapers  — 
most  in  Scandinavia, 
where  it  claims  over 
half  the  market 

tracking  that  accounts  for  ads  and  possi¬ 
ble  color  positions,  and  automatic  relo¬ 
cation  of  already  booked  ads  when 
number  of  pages  rises  or  falls  (also  man¬ 
ual  adjustment). 

The  system  supports  ad  entry  across 
multiple  editions  or  publications,  as  well 
as  stand-by  or  space-available  ads.  It 
shows  ad  size  and  price  and  alerts  the 
user  to  positioning  problems  and  credit 
problems  (via  links  to  credit  agencies). 
Typographic  style  sheets  and  logo 
libraries  can  be  created.  For  more  com¬ 
plex  ads,  production  data  is  entered  and 
stored  for  later  use. 

Classified  liners  are  created  within 
the  booking  program,  and  page  produc¬ 
tion  is  performed  in  AutoClass.  Available 
as  a  part  of  AdBase  or  as  a  stand-alone 
module  since  1988,  AutoClass  is  now 
used  by  more  than  half  of  Mactive’s  cus¬ 
tomers.  Pages  can  be  output  directly 
from  AutoClass  using  its  EPS  file  com¬ 
pression  or  they  can  be  placed  into 
QuarkXPress.  Classified  categories  can 
be  set  up  to  run  as  required  across  unre¬ 
lated  pages,  across  separate  sections 
and/or  onto  editorial  pages.  Page  make¬ 
up  can  be  manually  fine  tuned. 

AdBase  provides  a  full  paper  trail  and 


control  of  invoicing  and  crediting,  as 
well  as  notice  of  specific  ad  or  invoice 
errors.The  latest  information  is  available 
for  any  aspect  of  ad  sales,  entry  or  pro¬ 
duction,  for  current  or  future  editions. 
The  system  can  be  linked  to  Mactive’s 
InterPress  to  move  ads  automatically 
onto  the  Internet. 

Noting  that  Mactive  so  far  has  only 
one  InterPress  customer,  Aulin  said  part 
of  the  appeal  of  the  U.S.  market  is  that  it 
is  ahead  of  Europe  in  establishing  online 
ventures.  InterPress  searches  pre¬ 
indexed  ads  in  their  native,  internal  for¬ 
mats,  then  converts  only  the  hits  into 
HTML  as  they  are  returned  to  end  users. 

For  the  newsroom,  Eddan  uses  a 
“diary”  to  keep  track  of  upcoming 
events,  assignments  and  the  size  and 
proposed  page  placement  of  stories.  All 
assignment  entries  are  color  coded  for 
status,  from  non-assigned  to  laid  out, 
with  provision  for  noting  accompanying 
photos  or  graphics. 

Mactive  provides  its  own  word 
processor  with  familiar  copy-entry  aids 
such  as  search-and-replace  and  spelling 
check,  but  it  leaves  composition  and 
final  editing  to  be  done  in  QuarkXPress. 
Users  can  opt  to  use  Word  or  another 
program  for  copy  entry.  Eddan  routes 
wire  stories  and  other  remote  text  and 
photo  transmissions.  The  company  says 
it  can  link  to  any  text  or  photo  archive 
for  access  from  its  front  end’s  menus. 

The  ALDor  circulation  package  con¬ 
sists  of  subscription  and  distribution 
programs  (which  can  be  bought  sepa¬ 
rately).  The  former  tracks  all  lapsed  and 
current  customers,  their  addresses,  peri¬ 
ods  and  types  of  subscription  and 
requests  for  nondelivery  days.  Payment 
notification  (or  cancellation)  can  be  run 
automatically. 

Information  is  shared  with  the  distrib¬ 
ution  program  for  handling  customer 
complaints  and  generating  statistics  for 
identifying  causes  of  problems.The  data 
can  also  be  used  for  tailoring  sales  cam¬ 
paigns  and  generating  lists  and  labels. 
The  system  also  can  handle  commis¬ 
sions. 

For  distribution  the  system  passes 
information  to  stackers  and  labelers  and 
can  generate  lists  and  postal  informa¬ 
tion.  A  module  for  managing  deliveries 
can  be  used  to  schedule  replacement 
personnel.  To  reflect  changes  to  the 
operation  or  in  the  maiket,  the  software 
also  can  simulate  redivision  of  districts 
for  optimum  delivery  and  show  loca¬ 
tions  of  the  most  profitable  districts. 
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Scoop’s  Suppliers 
Sustain  Older  Systems 

Twelve  YEARS  AFTER  its  introduction,  America  East  trade  show  and  conference  in 

one  of  the  first  PC-based  classified  sys-  Hershey,  Pa.,  last  month  was  release  “eleven-plus,” 
terns  is  pushing  beyond  software  revi-  according  to  Sparrow  spokeswoman  Janice 
sion  1 1  under  its  fourth  owner,  a  mem-  Ziemba.  For  most  users,  the  current  system  repre- 
ber  of  the  product’s  original  develop-  sents  multiple  hardware  and  software  enhance- 


TWELVE  YEARS  AFTER  its  introduction, 
one  of  the  first  PC-based  classified  sys¬ 
tems  is  pushing  beyond  software  revi¬ 
sion  1 1  under  its  fourth  owner,  a  mem¬ 
ber  of  the  product’s  original  develop>- 

ment  group. 

Founded  in  1984  by  Steve  Rotman,  Intertext  Inc. 
was  bought  three  years  later  by  Boston-based 
Camex  Inc.  for  the  front  end  Camex  needed.  At 
about  the  same  time,  Morris  Communications  sold 
rights  to  its  own  PC-based  TECS/2  system  to  Los 
Angeles-based  Information  International  Inc. 

Both  big  buyers  — 
established  competitors  in 
supplying  display  ad 
makeup  and  output  sys¬ 
tems  —  are  themselves 
now  gone;  Camex  bought, 
broken  up  and  sold  off  by 
DuPont,  andTriple-1 
merged  with  Volt 
Information  Sciences  sub¬ 
sidiary  Autologic  Inc. 

In  the  vanguard  of  change  that  caught  up  virtih 
ally  all  other  system  suppliers,  their  front-end  sys¬ 
tems  of  the  mid-1980s  survived  among  users. 
Support  for  the  systems  also  survives. 

Intertext  reverted  to  its  original  develof>ers  at 
Sparrow  Information  Inc.,  where,  except  for  presi¬ 
dent  George  Horrocks,  the  original  team  has  since 
departed.  But  the  Hampton  Falls,  N.H.,  firm  contin¬ 
ues  supporting  customers  and  upgrading  the 
Intertext  classified  system. 

The  TECS/2  business  went  to  Publishing  Partners 
International,  in  nearby  Manchester,  N.H.,  which 
also  obtained  the  Whirlwind  90  front-end  business 


America  East  trade  show  and  conference  in 
Hershey,  Pa.,  last  month  was  release  “eleven-plus,” 
according  to  Sparrow  spokeswoman  Janice 
Ziemba.  For  most  users,  the  current  system  repre¬ 
sents  multiple  hardware  and  software  enhance¬ 
ments,  she  said. 

“Rev  11,”  said  Ziemba,  represented  “a  major 
rewrite  [that]  gave  the  user  more  control”  over 
rates,  formats,  maintenance  and  enhancements  — 
and  therefore  less  need  to  pay  the  vendor  to  make 
modifications.  Ziemba  also  pointed  out  that  “we’ve 
made  it  all  year-2000  compatible.” 

While  the  software  was  “rewritten  from  the 
ground  up,”  said  Ziemba,  the  latest  version’s 
screens  are  essentially  the  same.  Intertext  function¬ 
ality  was  enhanced  without  changing  its  familiarity. 
2^emba  said  a  system  manager  may  find  there’s 
more  to  be  done,  but  only  because  the  system  is 
capable  of  doing  more. 

New  Intertext  customers  include  the  Morris 
County,  N.J.,Dfli7>'  Record,  where  last  year’s  19-seat 
installation  replaced  an  old  DEC  CMS  system  on 
which  credit  checking  was  a  problem. 

For  the  past  few  years  Sparrow  has  worked  with 
Managing  Editor  Inc.’s  CLS  software  for  pagination 
(used  at  the  Daily  Record),  integrating 
QuarkXPress  tags  in  passing  liner  information  to 
XPress.  Ziemba  said  Sparrow  also  will  incorporate 
display  ads. 

Upgrade  sites  include  the  Daytona  Beach  News 
Journal  (automatic  cross-publication  ad  place¬ 
ment)  and  Lynn,  Mass.,ZA*i7>'  Evening  Item  (man¬ 
aging  logos  and  speeding  pricing).  The  system  also 
now  features  a  dictionary,  originally  created  for  a 
Pennsylvania  newspaper  group,  that  automatically 
flags  ad  copy  language  that  suggests  discrimina- 


from  DuPont,  which  acquired  it  with  Crosfield, 
which  earlier  acquired  it  with  Hastech  (the  2300 
system)  —  where  it  was  developed  by  the  same 
folks  who  founded  Publishing  F^artners. 

PPl,  in  the  meantime,  was  working  on  its  own 
Advertising  Management  System,  now  used  at  25 
sites,  with  four  more  customers  awaiting  installa¬ 
tions.  Reported  among  the  new  buyers  is  PPI’s 
biggest,the  Kansas  City  Star. 

To  complement  their  ad  systems,  both  compa¬ 
nies  today  also  offer  new  customers  and  those  run¬ 
ning  Intertext,TECS/2  or  Whirlwind/2300  systems 
a  new  editorial  system  from  Sweden’s  ’Wilkenson 
Scoop  AB  (see  story,  p.  20). 

At  version  10  under  DuPont  Printing  & 
Publishing,  Intertext  software  shown  at  the 


tion. 

Intertext  integrates  ad  entry  and  accounting  and 
includes  user-paced  training  and  a  range  of  report¬ 
ing  options  on  sales  personnel,  production  and 
payments.The  user-configurable  system  offers  h&j, 
spelling  check,  automatic  invoicing  (multiple 
notices),  credit  card  and  agency  billing,  credit 
checks  against  customer  balances,  various  upsell 
prompts,  user-defined  promotional  rates,  various 
holiday  symbols,  selectable  borders  with  tints  and 
automatic  text  insetting,  and  logo  scaling  and 
placement. 

Intertext  also  supports  multiple  editions,  with 
publication-specific  composition  styles,  and  pro¬ 
vides  for  revenue  distribution  for  ad  sharing  among 
networked  newspapers. 
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Tribune-Review  Publishing  Co.  of 
Pittsburgh,  Pa.,  has  completed  an  agree¬ 
ment  to  buy  three  regional  daily  news¬ 
papers  from  Thomson  Newspapers. 

The  newspapers  acquired  include  the 
UAILY  COURIER  of  Connellsville,  the 
VALLEY  INDEPENDENT  of 
Monessen  and  the  LEADER-TIMES  of 
Kittanning. 

The  newspapers  are  among  31  that 
Thomson  said  last  year  it  would  sell  in 
order  to  organize  its  newspapers  into 
strategic  marketing  groups  that  develop 
products  and  services  for  regional  mar¬ 
ketplaces,  in  addition  to  producing  local 
newspapers. 

Tribune-Review  Publishing  Co.  also 
owns  and  operates  the  TRIBUNE 
REVIEW  in  Greensburg,  the  Standard 
Observer  in  Irwin,  Pa.,  and  the  Dispatch 
in  Blairsville. 


Murphy  McGinnis  Media  is  owned  by 
John  B.  Murphy  of  Superior,  Wise.,  James 
McGinnis;  Elizabeth  Murphy  Bums  of 
Duluth;  and  Charles  Johnson  of  Grand 
Rapids,  Minn. 

Dirks,  Van  Essen  &  Associates,  based 
in  Santa  Fe,  New  Mexico,  represented 
Hometown  in  the  transaction. 


Murphy  McGinnis  Media,  publisher  of  a 
number  of  daily  and  weekly  newspapers 
and  shoppers  in  six  states,  with  a  corpo¬ 
rate  headquarters  in  Duluth,  Minn.,  has 
acquired  five  Kansas  newspap)ers  from 
Hometown  Communications,  an  Atlanta- 
based  company. 

The  newspapers  included  the 
COFFEWILLE JOURNAL,^  daiiy 
founded  in  1892;  the  PRATT 
TRIBUNE,  a  daily  founded  in  1917;  the 
KIOWA  COUNTY  SIGNAL,  a  weekly 
founded  in  1886;  the  ST  JOHN’S 
NEWS,  a  weekly  founded  in  1880;  and 
the  BARBER  COUNTY  INDEX,  in 
Medicine  Lodge,  Kansas,  a  weekly  also 
founded  in  1880. 


Tarpon  Springs,  Fla.-based  Fackelman 
Newspaper  Group  has  bought  the 
3,470-circulation  ENNK  (TEXAS) 
DAILY  NEWS  from  Charles  and  Mary 
Helen  Gentry  and  other  family  share¬ 
holders. 

Fackelman  Newspaper  Group,  which 
owns  daily  and  weekly  newspapers  in 
the  South  and  Texas,  named  Bart  Leath, 
the  former  publisher  of  the  Sentinel  in 
Lewistown,  Pa.,  as  the  new  publisher  of 
the  106-year-old  Daily  News. 

Dallas-based  Rickenbacher  Media 
Company  assisted  the  Gentry  femily  as 
broker  in  the  transaction. 


The  STEAMBOAT  SPRINGS 
REVIEW  2cnA  the  SOUTH  ROUTT 
REVIEW,  both  in  Colorado,  have  been 
sold  by  Green  Highlands  Inc.,  to  Mr.  and 
Mrs.  Phil  Dabney. 

The  newspapers  are  direct-mailed 
monthlies. 

Tom  Bolitho  of  Bolitho-Taylor  Media 
Service, Ada,  Okla.,  represented  Green 
Highlands  in  the  sale. 


WorldWest  Limited  Liability  Co.  of 
Lawrence  Kansas,  has  purchased  three 
Colorado  newspapers  fromYampa 


Valley  Newspapers,  Inc.,  owned  by 
Howard  Publications  of  Oceanside,  Calif. 

The  sale  includes  the  3,000-paid<ir- 
culation  NORTHWEST  COLORADO 
DAILY  PRESS  in  Craig,  the  10,000- 
free-circulation  weekly  SATURDAY 
NOItTHWEST  in  Craig,  and  the  400- 
paid-circulation  weekly  HAYDEN 
VALLEY  PRESS. 

Bill  Muldoon,  current  president  of  the 
Colorado  Press  Association,  was  named 
publisher  of  the  newspapers. 

Consultant  for  the  sale  and  represent¬ 
ing  the  buyer  was  Michael  Lindsey  of 
Media  Consultants  Inc.,  Mesa,Ariz.,  and 
Lingle,Wyo. 


Stem  Publishing,  owner  of  the  Village 
Voice  in  New  Yoik  City,  has  signed  a  let¬ 
ter  of  intent  to  purchase  SEATTLE 
WEEKLY  and  EASTSIDEWEEK. 

The  newspapers  are  both  free  week¬ 
lies  with  a  combined  circulation  of 
107,000. 

Stem  Publishing  also  owns  LA 
Weekly,  OC  Weekly  in  Orange  County, 
Calif.,  City  Pages  in  Minneapolis/St.  Paul, 
and  recently  opened  the  Long  Island 
Voice  in  NewYoik. 


The  WILMINGTON  TOWN  CRIER 
and  the  TEWKSBURY  TOWN  CRIER 

in  Massachusetts,  joint  publications  of 
the  Wilmington  News  Co.,  have  been 
sold  to  the  Woburn  Daily  Times,  Inc., 
which  publishes  the  Woburn  Daily 
Times  Chronicle  and  the  Stoneham 
(Mass.)  Indeperuient. 

The  Town  Crier  was  founded  by  Larz 


Tembec’s  acquisition  of  Spruce  Falls 
has  generated  some  interest. 


But  our  principles  remain  the  same. 
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IN  BRIEF 


Neilson  in  1955.  Neilson  will  become 
publisher  emeritus. 

The  WOOD  LAKE  (MINN.)  NEWS  has 

been  sold  by  Corinne  Steiter  to  Sheri 
Bengtson,  also  of  Wood  Lake. 

The  broker  handling  the  sale  was 
John  E.  van  der  Linden,  Northwest 
Publishers  Inc.,  Spirit  Lake,  Iowa. 

Community  Newspaper  Company,  based 
in  Needham,  Mass.,  has  reached  agree¬ 
ment  to  purchase  the  BENTLEY 
COMMUNITY  CALENDAR  in 
Sudbury,  Mass.,  and  the  HOPKINTON 
CRIER.  NORTHBOROUGH 
PROFILE  and  the  STOW  VILLAGER. 
both  in  Sudbury,  from  Bentley 
Publications. 

The  combined  circulation  of  the  four 
weekly  publications  is  1 1 ,000. 

Community  Newspaper  Co.  publishes 
91  weekly  newspapers,  six  daily  news¬ 
papers  and  18  shoppers  in  more  than 
140  communities. 

Review  Publishing  Limited  Partnership 
of  Philadelphia  has  agreed  in  principle 
to  acquire  IN  PITTSBURGH 
NEWSWEEKLY,  an  alternative  newspa¬ 
per  with  a  circulation  of  about  55,000. 

Review  Publishing  also  owns  the 
alternative  Philadelphia  Weekly  and  the 
community  South  Philadelphia  Review. 
In  Pittsburgh  was  founded  in  1984. 

Gannett  Co.  has  sold  the  OBSERVER 
in  Moultrie,  Ga.,  to  Thomson 
Newspapers  of  Stamford,  Conn. 


Royko 

memorial 

IN  LIEU  OF  flowers,  the  family  of 
Mike  Royko  asks  those  wishing  to 
remember  the  nationall>'  syndicated 
Chicago  Tribune  columnist  to  send 
donations  to  the  Mike  Royko  Fund  for 
Autism  Treatment  and  Research,  LaSalle 
National  Bank,  Relationship  Banking 
Division,  Room  106, 135  S.  LaSalle  St. 
Chicago,  Illinois  60603. 

A  memorial  service  for  Royko,  who 
died  April  29,  is  being  planned,  the 
Tribune  reported. 

Income 
disclosure 
hill  opposed 

JOURNAUSTS  SHOULD  NOT  be 
required  to  disclose  their  sources  of 
income  to  obtain  in  order  to  be  creden- 
tialed  to  cover  Congress,  the  American 
Society  of  Newspaper  Editors  board 
said. 

But  neither,  ASNE  directors  added, 
should  reporters  augment  their  salaries 
with  speaking  fees. 

The  board’s  vote,  taken  at  the  recent 
ASNE  convention  in  Washington,  came 
in  reaction  to  proposed  legislation 
requiring  income  disclosure  to  obtain  a 
Congressional  press  pass.  Supporters  of 
the  bill  say  it  is  only  fair  that  journalists 
should  disclose  outside  income  just  as 
Congressmen  must. 


Government  simply  should  not  be  in 
the  business  of  compelling  or  requiring 
that  kind  of  information  from  journal¬ 
ists,  ASNE  said. 

“The  ASNE,  however,  discourages  the 
acceptance  by  journalists  of  speaking 
or  appearance  fees  or  honoraria  from 
non-joumalistic  organizations,"  the  reso¬ 
lution  added.  “The  practice  is  detrimen¬ 
tal  to  the  credibility  of  the  press,  as  an 
independent  institution  unbeholden  to 
any  special  interest.” 

Indiana  daily 
goes  to  a.m. 
on  June  2 

The  south  bend  Tribune,  Indiana’s 
largest  evening  paper,  has  set  June  2 
as  the  date  it  will  convert  to  morning 
publication. 

In  January,  the  80,675-circulation 
Tribune  had  said  it  would  mark  its 
125th  anniversary  by  switching  to  an 
a.m.  publication  cycle  later  in  the  year 
(£&/>,  Jan.  25,  p.  10). 

As  part  of  the  switch  to  mornings,  the 
paper  has  already  introduced  several 
editorial,  technological  and  distribution 
changes. 

With  the  June  2  conversion,  comics 
will  go  full-color  every  day,  and  feature 
sections  will  follow  this  cycle:  Monday 
Food,  Tuesday  Family,  Wednesday  Style, 
Thursday  Weekend,  and  Friday  Faith. 

The  daily  Business  report  will  be 
“hugely  expanded,”  managing  editor  Tim 
Harmon  wrote  in  a  recent  column. 


Spruce  FaHs  recently  became  a  wholly  owned  subsidiary  of  Tembec  Inc.,  our  managing  partner  since  1991.  For  most 
of  us,  that  means  a  healthy  return  on  our  investment  of  five  yiears  ago  when  we  staked  our  future  on  the  success 
of  Spruce  Falls.  Since  the  beginning.  Spruce  Falls  has  grown  and  prospered  under  Tembec’s  leadership,  sharing 
>  fundamental  principles,  guidelines,  policies  and  practices.*  We  adopted  Tembec's  vision  and  became  "a  company  ' 
of  people  building  our  own  future".  Now,  as'part  of  the  SI. 5  billion  Tembec  group,  yvith  five  successful  years  behind 
_  us,  vve're  still  the  same  team  our  customers  have  worked  with  and  supported  all  along.  And  our  future  is  still  based 
on  a  commitment  to  continuous  improvement  to  ensure  our  customers  of  quality  products  and  outstanding  service 
•,  for  years  to  come. 


*  For  a  full  statement  of  Spruce  Falls 
principles,  guidelines  and  policies, 
please  see  pur-annual  report. 
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Grand  Forks 
(N.D.)  Herald's 
Web  site  was  a 
lifesaver  in 
a  lot  of  ways 


BY  DAVID  NOACK 


Online  Coverage 
Of  The  Floods 


WHEN  NORTHSCAPE  NEWS  — 
the  electronic  version  of  the 
Grand  Forks  Herald  in  North 
Dakota  —  went  online  roughly 
six  months  ago 

(http;//www.northscape.com/),  no  one  could  have 
predicted  the  role  it  would  play  as  a  lifeline  to  a 
community  devastated  by  water  and  fire. 

“The  Web  site  has  been  a  lifesaver  in  a  lot  of 
ways,"  said  Jim  Duridn,  managing  editor  of  the 
Herald,  the  daily  newspaper,  which  also  found 
itself  struggling  along  with  the  rest  of  the  ravaged 
city,  as  one  of  its  downtown 
offices  was  first  flooded  and 
then  burned  down.  However, 
^  adjacent  Herald  building 
was  only  flooded  and  is  still 
standing. 

“Obviously  vital  informa- 
tion  is  being  provided  to  peo- 
pie,”  said  Durkin  of  the  Web 
site  that  has  received  more 
than  1,300  e-mail  requests  for  help  and  information 
from  people  who  fled  the  area  and  are  trying  to 
find  out  about  their  homes  and  property. 

In  addition,  a  lot  of  the  e-mails  are  from  distant 
relatives  trying  to  find  to  find  a  way  to  communi¬ 
cate  with  local  residents. 

Northscape  News  even  linked  to  Cable  New's 
Netwoik  (CNN)  so  that 


it  can  provide  online  video  clips  of  the  damaged 
areas  and  thus  help  at  least  some  people  get  a  look 
at  their  homes  and  businesses  via  the  Web  site. 

Perhaps  the  overall  importance  of  Northscape 
was  underscored  by  the  number  of  times  the  site 
has  been  viewed  over  the  course  of  the  disaster. 

On  April  1,  during  routine  daily  operation,  the  Web 
site  was  logging  about  4,000  page  views  a  day,  said 
Amy  Rabinovitz,  marketing  director  for  Knight- 
Ridder  New  Media.  But  by  April  22,  it  was  logging 
more  than  75,000  page  views  every  24  hours. 

“This  is  more  traffic  than  any  other  Knight- 
RidderWeb  sites  except  San  Jose,”  said  Rabinovitz. 

Knight-Ridder  New  Media  also  moved  quickly  to 
provide  residents  throughout  the  flood  area  with 
no-cost  Internet  access  as  well  as  toll-free  numbers 
so  that  they  could  connect  to  the  Internet. 

Immediately  after  the  Herald's  physical  plant 
was  destroyed,  the  news  room  staff  scrambled  to 
find  temporary  quarters  in  which  they  could  con¬ 
tinue  to  produce  a  newspaper  and  maintain  the 
Web  site. 

Tony  Lone  Fight,  a  graphic  artist  who  oversees 
Northscape  News,  said  that  while  he  was  able  to 
upload  the  online  edition  on  Friday  night  —  right 
before  the  newspaper  offices  had  to  be  evacuated 
—  he  moved  from  one  location  to  another,  prod¬ 
ded  along  by  flood  waters  catching  up  with  him 
first  at  a  friend’s  house  and  later  at  the  University 
of  North  Dakota. 

Then,  the  newspaper’s  makeshift  offices  were 
.  moved  to  the  Manvel  Elementary  School,  about 
f  seven  miles  north  of  downtown  Grand  Folks. 

^  But  even  prior  to  the  flooding  and  fires, 
i  Northscape  was  already  providing  all  of  die  flood 
f  stories  that  appeared  in  the  newspaper,  as  well  as 
I  constantly  updated  informadon  about  the  level  of 
the  Red  River  and  flood  conditions.The  site  includ¬ 
ed  live  images  from  cameras  mounted  high  on 
local  buildings.The  site  also  mounted  a  bulletin 
board  for  people  to  share  stories  of  their  flood 
experiences. 

A  special  Web  section  called  FloodWatch  was 
created  and  includes  dozens  of  stories  about  the 
flood,  including  a  local  nursing  home  evacuation, 
flood  photographs  and  stories  of  horror  and  hero¬ 
ism;  determination  and  compassion. 

And  an  online  discussion  forum,  “Flood-of-the- 
Century  Bulletin  Board,”  was  created  where  people 
have  posted  all  kinds  of  messages,  asked  what  areas 
of  the  city  have  been  flooded,  expressed  agonizing 
concern  about  the  fate  of  local  animal  shelters,  and 
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On  April  22  during  the  peak  “ 

flood  period,  the  Grand  Fork  (N.D.)  Herald's  Web  site, 
Northscape  News,  was  logging  more  than  75,000  page  views 
every  24  hours,  up  from  the  usual  4,000. 
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tried  to  locate  friends  and  relatives. 

Ryan  Huschka,  a  copy  editor  who 
also  assists  in  running  the  Web  site,  is 
staying  with  in-laws  in  Minot,  N.D., 
which  is  about  220  miles  west  of  Grand 
Fortes.  He  is  using  that  as  a  base  to 
upload  stories  sent  to  him  by  Lone 
Fight  to  the  newspaper’s  server,  which 
is  in  provided  by  Inli.Net,  located  in 
Norfolk,  Virginia. 

“The  paper  is  doing  a  great  job  in  it’s 
own  respect,”  said  Huschka,  who  said 
the  newspaper  arrives  in  the  western 
part  of  the  state  late  in  the  afternoon. 

He  said  a  joint  Web  project  between 
Northscape  and  the  Pioneer  Planet,  the 
online  version  of  the  St.  Paul  Pioneer 
Press,  another  Knight-Ridder  newspa¬ 
per,  is  in  the  works,  where  information 
would  be  updated  frequently,  based 
more  on  a  broadcast  mtxlel. 

One  of  the  links  on  Northscape  is  The 
Minute  (http://www.theminute.com), 
which  is  run  by  John  Reitmeier,  who 
has  included  a  list  of  telephone  num¬ 
bers  of  area  shelters  and  volunteer  infor- 
mation.There  are  phone  numbers  for 
FEMA,  Postal  information.  Grand  Forks 
Emergency  Operations  and  pharmacies. 
A  reporter  for  the  newspaper,  Marcia 
Harris,  wrote  a  story  for  the  Saturday 
(April  19)  edition  about  how  the  Wortd 
Wide  Web  and  the  Internet  is  providing 
flood  information  to  people  near  and 
far. 

“At  last:  We  may  have  a  practical  use 
for  the  World  Wide  Web.Think  of  it  as  a 
virtual  flood  fighter,"  the  first-person 
story  begins. 


AutoWeb  Signs 
USA  Today  Online 

USA  Today  Online  and  AutoWeb 
Interactive  have  announced  a  joint 
venture  to  provide  one-stop  shopping 
for  new  and  used  cars  on  the  Internet. 

“AutoWeb  Interactive  will  provide 
USA  Today  Classified  Marketplace  read¬ 
ers  with  thousands  of  new  and  used  car 
listings  and  comprehensive  service  to 
make  selecting  and  purchasing  a  vehicle 
easy,”  said  Lorraine  Cichowski,  vice  pres¬ 
ident  and  general  manager  of  USA  Today 
Information  Network,  which  produces 
USA  Today  Online. 

USA  Today  ’s  Online  Marketplace  is  a 
new  commercial  site  that  links  breaking 
news  to  product  information  and  pur¬ 
chasing  opportunities.  Consumers  can 


electronically  shop  at  established  Web 
businesses  with  a  targeted  area  for  dis¬ 
play  advertising. 

Customers  can  use  AutoWeb 
Interactive  to  find  out  about  car  avail¬ 
ability  and  pricing,  calculate  a  payment 
schedule,  negotiate  a  deal,  finalize  a  pur¬ 
chase  and  schedule  delivery  of  a  new  car 
to  one’s  home  or  office. 

Infoseek  Names 
New  President 

Harry  MOTRO.WHO  created  CNN 
Interactive  at  the  Atlanta  headquar¬ 
ters  of  CNN,  will  become  president  of 
the  Infoseek  Corporation  of  Santa  Clara, 
California. 

Motro,  36,  will  report  to  Infoseek  CEO 
Robin  Johnson,  who  formerly  also  held 
the  title  of  president.  Motro  will  be 
responsible  for  sales,  marketing,  public 
relations,  engineering,  product  manage¬ 
ment  and  legal  matters  at  the  search 
engine  company. 

At  CNN,  Motro  was  senior  vice  presi¬ 
dent  in  charge  of  Interactive  and  new 
business  development. 

NCN  Names 
Marketing, 
Sales  Execs 

New  century  network  has 

added  three  regional  advertising 
sales  representatives  for  the  eastern,  mid- 
western  and  western  U.S. 

Maura  Burke,  formerly  of  the 
Washington  Post’s  Digital  Ink  Web  site, 
will  manage  NCN  midwest  sales  from 
Chicago;  Madhavi  Saifee,  formerly  of  New 
Jersey  Online,  will  work  out  of  New  York, 
overseeing  eastern  regional  sales;  and 
Dennis  Driscoll,  formerly  of  the  Los 
Angeles  Times,  will  oversee  western 
sales. 

All  three  wiU  report  to  Tom  Bates, 
senior  vice  president  for  advertising  at 
NCN’s  New  York  headquarters. 

AdOne  Adds 
Newspapers 

New  YORK-BASED  AdOne  Classified 
Network  announced  it  has  signed 
deals  to  provide  online  classified  adver¬ 
tising  engine  services  for  another  21 
newspaper  companies. 


Founded  in  March  1995,  AdOne  has 
now  signed  online  classified  services 
deals  with  more  than  80  publishers 
operating  more  than  400  daily  or  week¬ 
ly  newspapers. 

Digital  City  Signs 
West  Coast  Ad  Rep 

Digital  city,  INC.  and  united 
Partners  Corporation  have  signed  a 
partnership  agreement  that  will  have 
United  act  as  the  exclusive  local  sales 
force  in  the  Los  Angeles,  San  Francisco, 
and  San  Diego  areas  for  Digital  City’s 
online  yellow  pages. 

This  pact  is  the  second  for  Digital 
City,  which  is  owned  by  America  Online 
and  the  Tribune  Company.  In  February, 
Digital  City  announced  an  agreement 
with  R.H.  Donnelley  to  provide  online 
yellow  pages  advertising  in  Washington, 
D.C.,  Philadelphia  and  Baltimore. 

United  Publishers,  a  division  of  ITEL, 
has  been  publishing  community  directo¬ 
ries  in  the  Southern  California  market 
for  25  years. 

“As  the  interactive  marketplace 
grows,  this  is  the  future  of  how  yellow 
pages  advertising  will  be  marketed. 
Through  this  partnership,  and  our  exist¬ 
ing  relationship  with  Switchboard, 
Califomia-area  businesses  can  now  pur¬ 
chase  locally  focused  display  ads  on  the 
Internet’s  most  frequented  yellow  pages 
directory,”  said  Jeff  Tadie,  directory  sales 
manager  for  Digital  City. 

Upgraded  Real 
Media  Software 

New  YORK’S  REAL  Media,  Inc.,  has 
released  version  4.0  of  its  Open 
AdStream  system  for  managing,  tracking 
and  analyzing  advertising  on  Web  sites. 

A  new  features  can  use  a  past  month’s 
Web  site  traffic  data  to  automatically 
forecast  visits  to  each  page  eight  weeks 
out  into  the  future. 

The  function  is  useful  for  showing 
f>otential  advertisers  how  many  times  an 
ad  will  be  seen  if  placed  on  a  specific 
page  of  a  given  Web  site. 

Open  AdStream  functions  as  network 
software  that  allows  a  single  national 
advertiser  to  place  banner  ads  on  multi¬ 
ple  Web  sites  across  the  country.  Real 
Media  currently  has  more  than  70  pub¬ 
lishing  Web  sites  in  its  ad  network,  most 
of  them  being  newspapers. 
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BY  STACY  JONES 

Wading  Through 

The  Web 


Dynamics  of  Web 
publishing  focus 
•  on  national 
advet'tising  and 
projected  $5 
billion  spending  by 
.  year  2000 


Few  newspaper  web  sites  are  prof¬ 
itable,  yet  the  rules  of  the  game  are 
becoming  clearer,  and  the  pot  of  gold  at 
the  end  of  the  rainbow  is  in  sight. 

At  least  that’s  what  publishers  and 
analysts  predicted  at  the  “Battle  for  Homepage 
Advantage”  session  at  the  Newspaper  Association 
of  America  convention  in  Chicago  recently. 

The  outlook  calls  for  the  money  to  head  for  clas¬ 
sified  advertising,  including  real  estate  listings. 

While  the  growth  of  online  classifieds  will  take 
away  about  10%  of  new.spaper  classified  business, 
they  won’t  dominate,  since 
papers  provide  a  different 
market  penetration  for 
advertisers,  said  Mary 
Modahl,  group  director  of 
new  media  research  for 
Forrester  Research  in 
Cambridge,  Mass. 

What  the  online  shift 
will  do  to  newspapers  is 
create  new  price  pres¬ 
sures,  she  said. 

“Online  offers  compre¬ 
hensiveness,  and  there  is  no  extra  charge  for  listing 
extra  ads,”  said  Modahl. 

Rising  to  the  next  level  of  online  services  will 
require  newspapers  to  consider  partnerships  and 
obtain  financial  backing  for  expansion,  said  Gregory 
Wester,  director  of  Internet  marketing  strategies  at 
the  Yankee  Group  in  Boston. 

Other  success  factors  are  content,  features,  func¬ 
tions,  brand  strength,  marketing  might,  and  choosing 
the  right  technology. 

Looming  large  over  the  preceedings  was  Bill 
Gates,  the  Microsoft  chairman  and  world’s  richest 
man,  who  publishers  fear  will  eat  newspapers  for 
lunch. 

Such  fear  can  be  used  to  jump-start  newspapers 
to  move  quickly  and  position  themselves  in  the  new 
media  field. 

“Only  the  paranoid  survive  in  this  business,”  said 
Peter  Levitan,  president  of  New  Jersey  Online. 

Modahl  warned  publishers  that  Microsoft  can  not 
be  outrun  because  it  “will  have  the  lead  in  content 
technology'  and  you  will  have  to  partner  with  them.” 

Neither  the  audience  nor  the  panel  could  decide 
if  that  was  a  gcxxl  or  bad  thing. 

Wester  insisted  such  a  partnership  could  be  risky. 
By  teaming  up  with  content-  or  brand-oriented  com¬ 
panies,  newspapers  “may  lose  control  of  their  brand.” 


Levitan  had  no  problem  teaming  with  Microsoft 
—  as  long  as  the  venture  makes  money.  That  “is  the 
bottom-line  of  what  we’re  doing.” 

And  to  make  more 
money,  more  eyeballs,  or 
viewers  are  needed. 

Again,  Gates  figured  into 
the  equation.  Levitan 
called  Gates’  purchase  of 
WebTV  —  a  company  that 
produces  equipment 
allowing  users  to  search 
the  Internet  through  their  TV  sets  —  “very  signifi¬ 
cant.” 

The  advantage,  explained  Levitan,  is  that  newspa¬ 
pers  can  have  their  product  appear  on  the  “kitchen 
television,”  and  when  that  happens,  “maybe  Proctor 
and  Gamble  will  place  an  ad.” 


“Only  the  paranoid 
survive  in  this 
business,”  said  Peter 
Levitan,  president  of 
New  Jersey  Online 


BY  STEVE  OUTING 

Knight-Ridder 

Counterattacks 

“Sidewalk” 

Statements  by  Microsoft  chairman  bui 

Gates  at  the  recent  Newspaper  Association  of 
America  annual  convention  implied  that  pub¬ 
lishers  shouldn’t  fear  his  company’s  Sidewalk  local 
online  entertainment  guides. 

Few  publishers  are  buying  that  line,  and  newspa¬ 
pers  are  responding  by  creating  local  online  enter¬ 
tainment  guides  of  their  own. 

Three  days  after  Gates  delivered  his  speech  ask¬ 
ing  newspaper  publishers  to  partner  with  IcKal 
Sidewalk  operations,  Knight-Ridder  launched  its 
own  Sidewalk-like  online  entertainment  guide, 
called  JustGo. 

Using  technology  developed  by  Zip2,  the  first 
JustGo  site  (http://www'.justgo.com/bayarea)  will 
serve  the  Bay  Area  of  California  and  be  operated  by 
the  San  Jose  Mercury  News  and  the  Contra  Costa 
Times,  both  Knight-Ridder  properties. 

The  JustGo  guides  “are  our  effort  to  beat 
Microsoft  to  the  punch,”  says  Bill  Skeet  of  Knight- 
Ridder  New  Media  in  San  Jose. 

(See  Sidewalk  on  page  33) 
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Strictly  Pro  Forma 


The  format  of  a  newspa- 
f>er  should  be  predictable. 
But  the  content  never 
should  be.  Readers  are, 
after  all,  paying  for  news. 
The  last  thing  they  want  is  a  newspaper 
that  tells  them  what  they  already  know. 

And  therein  lies  the  danger  of  the 
pro-forma  quote,  the  utterly  predictable 
bit  of  can’t  uttered  by  some  puffed-up 
official.  Not  only  do  readers  already 
know  what  such  stuffed  shirts  will  say, 
but  they  also  know  how 
they  will  say  it. 

You  can  imagine  read¬ 
ers  sn(X)zing  through 
this  pompous  self-justifi¬ 
cation  by  a  banker 
announcing  plans  to 
invest  $50  million: 

♦  “‘The  greater 
Portland  area  represents 
a  strong  and  diversified 
economic  environment,’ 

Cooper  said.  Because  the 
region  is  projected  to 
have  substantial  and  consistent  px)pula- 
tion  and  job  growth  over  the  next  few 
years,  the  oudook  for  real  estate  invest¬ 
ment  in  the  area  is  quite  positive.’  ” 

Such  blather  meets  none  of  the  tests 
that  target  good  quotes.  It  lacks  the 
spice  that  an  especially  colorful  quote 
adds  to  a  story.  It  is  for  too  cold  and 
remote  to  reveal  anything  about  the 
speaker’s  character.  It  seldom  deals  with 
controversial  pronouncements  from  a 
high  authority  and  therefore  eliminates 
the  word-by-word  precision  that  a 
direct  quotation  offers. 

Far  better  to  paraphrase  —  provided 
that  the  pro-forma  quote  even  contains 
some  kernel  worth  passing  along. 

As  the  banker’s  paean  to  Portland’s 
economy  suggests,  quotes  from  busi¬ 
ness  promoters  are  particularly  suspect. 
When  one  company  buys  another,  it 
invariably  grinds  out  a  cookiecutter 
press  release.The  names  change.  But 
the  content  is  always  harmless  pap, 
carefully  designed  to  put  a  cheery  face 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
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on  the  transaction: 

♦  “‘Our  management  team  is  enthusi¬ 
astic  about  the  prospects  for  this  new 
relationship,’  said  Kraig  W.  Karmers, 
president  and  a  member  of  the  manage¬ 
ment  investor  group.  ‘We  look  forward 
to  achie\ing  GAC’s  full  potential  and 
building  a  substantial  entity  within  the 
high-quality  commercial  printing  indus¬ 
try. ’” 

Business  types  aren’t  the  only  offend¬ 
ers,  of  course.  Politicians  thrive  on  their 
ability  to  instantly  pro¬ 
duce  a  positive  —  but 
inoffensive  —  comment 
about  anybody  or  any¬ 
thing.  Consider  this  glib 
observation  by  a  smooth 
political  veteran  about  a 
controversial  activist:  “It 
doesn’t  take  a  long  con¬ 
versation  with  Ron,”  said 
the  artful  politico,  “to  fig¬ 
ure  out  that  he  is  a  man 
with  a  deep  commit¬ 
ment  to  his  community 
and  to  building  an  Oregon  that  pro¬ 
vides  opportunity  for  all  of  citizens.” 

Cops  sf)eak  a  slightly  different  lan¬ 
guage.  But  when  they  speak  for  public 
consumption  the  language  is  pro  forma, 
nonetheless. 

♦  “‘Since  no  one  was  injured  and  the 
suspect  was  taken  into  custody,  it  may 
lead  people  to  believe  that  success  can 
be  achieved  in  aggressive  acts  directed 
at  armed  suspects,  said  Officer  Mark 
Hyde,  Beaverton  police  spokesman.This 
certainly  is  the  exception  and  not  the 
rule.’  ” 

Policespeak  struggles  desperately 
to  impose  gravity  and  dignity  on  a 
dirty  business.  Police  are  not  police, 
but  “law  enforcement  officers.”They 
deal  not  with  crooks,  but  with  “sus¬ 
pects,”  “perpetrators”  or  —  among 
themselves  —  “perps.”They  arrest 
nobody.  They  “take  them  into  cus¬ 
tody.”  And  in  this  strange  world,  sus¬ 
pects  are  not  jailed,  but  “lodged  in  a 
correctional  facility.” 

This  kind  of  inappropriate  formali¬ 
ty  carries  over  into  even  mundane 
pronouncements:  “He  went  to  Maine 
in  an  attempt  to  meet  Samantha 


Smith.  He  was  unsuccessful  in  that 
attempt.” 

Such  language  carries  over  into  the 
world  of  prisons,  prosecutors  and  other 
outposts  of  government  legal  process: 

♦  “County  Counsel  Laurence  Kressel 
said:The  county  is  delighted  that  the 
court  has  ruled  in  its  favor  in  our  ability 
to  issue  these  certificates  of  participa¬ 
tion.  We  felt  we  had  the  legal  authority 
all  the  time,  but  Mr.  Kane’s  protests 
forced  us  to  seek  judicial  confirmation 
and  we  have  obtained  that.” 

Sports  has  it’s  own  formulae,  of 
course.  Quote-collecting  is  the  essence 
of  sportswriting,  and  quote-giving  is  a 
skill  required  for  sports  stardom.  One  of 
the  best-loved  scenes  in  Bull  Durham 
is  the  rookie’s  locker-room  lesson  in 
delivering  the  post-game  pro-forma 
quote. 

Plenty  of  those  actually  make  it  into 
newspapers. 

♦  “Alonzo  ‘is  a  very  good  player,’  said 
Laettner,  whose  previous  career  high 
was  20  points. ‘I  thought  about  my 
game,  not  Georgetown’s.  I  just  wanted 
to  do  what  I  did  all  year,  get  the  ball 
inside.’  ” 

Media-sawy  athletes  will  always 
think  about  his  or  her  game,  not  the 
opponent’s.  They  will  also  “come  to 
play”  and  “give  1 10  percent.”  Losers 
have  different  problems.They“come 
out  flat”  and  “never  find  their  usual 
intensity.” 

Enough  of  that  flat  play  and  lost 
intensity,  and  another  coach  will  lose 
yet  another  job.  The  awkward  parting 
of  a  coach  and  his  team  requires  the 
owner  to  trot  out  especially  time-worn 
utterances. 

♦  “‘At  the  present  time  Mr.  Shinn  and 
I  felt  that  a  coaching  change  was  neces¬ 
sary,’  Carl  Scheer,  president  and  general 
manager  of  the  NBA  team  said.” 

And  in  this  classic  example  lies  the 
essential  pointlessness  of  the  pro-forma 
quote.  It  may  dress  an  opinion  in  cere¬ 
monial  language.  But,  ultimately,  it  states 
the  obvious. 

The  fire  was  pretty  bad,  admits  the 
fire  chief,  “but  it  could  have  been  worse 
if  the  sprinkler  system  had  not  worked.” 
Indeed.  ■ 
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BY  DAVID  ASTOR 


Anchor:  A  Way  Into 
Print  Was  Welcome 


Dan  rather  as  a  newspaper  colum¬ 
nist? 

The  thought  seems  strange  at  first, 
but  the  CBS  Evening  News  anchor 
actually  had  a  good  deal  of  print 
journalism  experience  early  in  his  career. 

Now,  he’s  returning  to  newspapers  with  a  King 
Features  Syndicate  column  that  will  start  June  2. 

“I’m  really  looking  forward  to  it,”  Rather  told 
E&P.  “This  was  meant  to  be.  Printer’s  ink  runs  in 


Dcin  Rather 
■  '  says  he’s 
looking  fonvard 
to  writing  a 
tveekly  column 
for  King  Features 


my  vems. 

During  the  1950s,  the  Texas  native  worked  for 

_  the  Associated  Press,  United 

Press  International, 

Huntsville  Item  and  Houston 
Chronicle. 

Rather  was  at  the 
Chronicle  for  several  months 
on  a  tryout  basis  before  join¬ 
ing  a  radio  station  affiliated 
with  the  daily. 

“I  did  15-niinute  radio 
newscasts  out  of  the 
Chronicle  city  room,”  he 

recalled. 

Then,  it  was  on  to  a  CBS  television  career  that 
included  stints  as  a  White  House,  Vietnam  and  60 
Minutes  correspondent  before  Rather  succeeded 
Walter  Cronkite  as  Evening  News  anchor  in  1981. 
He  also  does  the  48  Hours  show. 

So  how  did  the  column  come  about? 

“Like  all  great  ideas,  it  did  not  originate  with  the 
anchor,”  joked  Rather.  “I  had  been  wanting  to  do  a 
column,  but  hadn’t  approached  anybody  about  it.” 

Instead,  his  friend  Frank  Bennack  Jr.  —  president 
of  the  Hearst  Corp.,  which  owns  King  —  asked 
Rather  if  he  was  interesting  in  writing  for  the  syn¬ 
dicate. 

Rather  will  do  a  weekly  column  for  Sunday 
release.  He  wants  it  to  be  a  reporting  (rather  than 
opinion)  feature  that  “tells  stories”  —  with  humor 
“when  appropriate”  —  about  people,  places  and 
events. 

“Dan  Rather  has  the  access  to  stories  and  people 
that  no  other  columnist  can  claim,”  stated  King 
president  Larry  Olsen. 

Rather  said  he  will  try  to  make  his  newspaper 
feature  as  “timely”  as  possible.  He  added  that  the 
column  will  contain  “fresh  material,”  not  rehashes 
of  his  broadcast  woik  —  although  some  of  the  top¬ 
ics  will  obviously  coincide. 

“1  love  to  write,”  said  Rather,  who  pens  a  daily 
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radio  commentary  for  CBS.  “I’m  always  writing.” 

The  broadcast  journalist,  who  plans  to  do  most 
of  his  King  writing  late  at  night,  will  be  at  the  same 
syndicate  that  formerly  distributed  two  of  his 
favorite  columnists;  Bob  Considine  (1906-1975) 
and  Jim  Bishop  (1907-1987). 

“I  admired  them  tremendously,”  said  Rather.  “If  1 
can  write  one-quarter  as  well  as  either  one  of 
them,  I  will  really  feel  it’s  an  accomplishment.Tliey 
were  strong  storytellers.  And  they  had  a  clarity  to 
their  writing,  which  looks  easier  than  it  is.” 

He  recalled  being  thrilled  that  Considine  was 
also  covering  President 
Eisenhower  when  Rather 
took  his  first  “big  trip”  as  a 
journalist. 

It  is  too  soon  to  tell  if 
Rather  will  be  in  as  many 
newspapers  as  carried 
Considine  and  Bishop.A  King 
spokesperson  said  the  syndi¬ 
cate  was  just  starting  to  sell 
the  new  column. 

Rather  did  note  that  he  is 
well  aware  of  how  tough  it  is 
these  days  to  build  a  good 
client  list  for  a  syndicated 
column.  “I  have  no  illusions,”  "This  was  meant  to  be. 

he  said. “It’s  a  fiercely  com-  Printer's  ink  runs  in  my  veins.” 

petitive  part  of  the  craft.  But  —  Dan  Rather 

W  news  is  fairly  competitive 
itselfl” 

The  65-year-old  Rather  said  he  plans  to  write  the 
column  as  long  as  he  gets  “satisfaction”  from  it.  And 
he  emphasized  that  starting  a  newspaper  feature  in 
no  way  signals  that  he  is  thinking  of  stepping 
down  as  CBS  anchor. 

“Taking  a  second  job  is  not  the  best  way  to 
retire,”  he  observed  drily. 


Borgman,  Scott 
Create  A  Comic 


Two  WELL-KNOWN  cartoonists  have  gotten 
together  to  create  a  comic  called  “Zits”  for  King 


X  together  to  create  a  comic  called  “Zits”  for  King 
Features  Syndicate. 

The  pair  include  Pulitzer  Prize-winning  editorial 
cartoonist  Jim  Borgman  of  the  Cincinnati  Enquirer 
and  King;  and  Jerry  Scott,  who,  along  with  Rick 
Kirkman,  does  the  “Baby  Blues”  comic  that  King  dis- 
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The  day  begins  for  Jeremy  Duncan  in  this  installment  of  the  “Zits"  strip. 


tributes  to  more  than  400  papers. 

Borgman  and  Scott  came  up  with  the 
daily  and  Sunday  “Zits”  during  a  summer 
1996  vacation  in  Arizona,  where  Scott 
lives. 

“Zits,”  which  debuts  in  July,  stars  15- 
year-old  Jeremy  Duncan.  He’s  a  B  student 
and  budding  musician  with  parents  who 
are  “getting  dumber  by  the  minute.” 

Also  in  the  cast  are  his  dad  Walt,  mom 
Connie,  “flawless”  older  brother  Chad, 
and  friends  Hector  and  Sarah. 

Besides  the  1991  Pulitzer,  Borgman’s 
many  other  honors  include  the  National 
Cartoonists  Society’s  1993  Reuben 
Award  as  "Outstanding  Cart(X)nist  of  the 
Year.”  Scott  and  Kirkman  shared  the 
NCS’s  best  comic  strip  award  for  1995. 

Their  “Baby  Blues”  comic  has  been  col¬ 
lected  in  eight  anthologies  that  have  sold 
nearly'  500,(XX)  copies. 

“Hts”  clients  so  far  include  the  Atlanta 
Journal  Constitution,  Birmingham 
(Ala.)  News,  Boston  Globe,  Chicago 
Tribune,  Cincinnati  Enquirer,  Denver 
Rocky  Mountain  News,  Detroit  Free 
Press,  Los  Angeles  Times,  Minneapolis 
Star  Tribune,  Philacleiphia  Inquirer, 
Sacramento  Bee,  San  Francisco 
Examiner  and  Seattle  Post-Intelligencer. 

‘Connect-Time’ 
Has  Web  Radio 

The  CONNECT-TIMESf/eh  site  (www. 

connect-time.com)  introduced  an 
Internet  radio  broadcast  on  May  9. 

The  broadcast,  called  “The  Brew; 
Information  for  the  Average  Joe,”  is  avail¬ 
able  every  Tuesday  and  Friday  aftenwxjn 
for  computer  users  with  RealAudio.  For 
those  luiable  to  download  RealAudio, 
“Brew”  stories  are  also  posted  on  the 
Web  site. 

“Brew”  is  divided  into  four  segments: 
“The  Average  Joe,”  covering  questions 
and  answers  about  computers  for  home, 
business,  education  and  entertainment; 
“Comment  Card,”  with  listener/reader 
feedback;  “Percolations,”  discussing  how 
new  technology  and  software  change 
the  way  people  use  computers;  and  “Cafe 
Connections,”  news  stories  about  tech¬ 
nology  and  the  Internet. 

The  broadcast’s  Web  producer  and 
lead  anchor  is  Wil  Adams,  and  its  Web 
marketer  and  “Comment  Card”  host  is 
Natalie  Hahn  O’Flaherty. 

Connect-Time  magazine  is  distributed 
to  more  than  70  newspapers  by 
Universal  Press  Syndicate. 


Cartoonists  Will 
Meet  In  Orlando 

Doing  work  for  the  internet  and 
debating  editors  will  be  among  the 
topics  discussed  at  the  Association  of 
Editorial  Cartoonists’  40th  annual  con¬ 
vention,  June  25-28,  in  the  Buena  Vista 
Palace,  Orlando,  Fla. 

This  year’s  AAEC  president  is  Milt 
Priggee  of  the  Spokane,  Wash., 
Spokesman-Revieu 

Columnist  Group 
To  Honor  Broder 

David  broder  of  the  Washington 
Post  will  receive  the  National 
Society  of  Newspaper  Columnists’ 
Lifetime  Achievement  Award  on  June  27. 

Broder,  who  is  syndicated  by  the 
Washington  Post  Writers  Group,  will 
accept  the  award  during  the  NSNC’s 
20th  annual  convention  in  Williamsburg, 
Va.’s  Fort  Magruder  Inn. 

The  convention  will  also  feature  work¬ 
shops,  updates  on  the  NSNC  Web  site 
(www.columnists.com)  and  the 
Internet’s  growing  role  in  the  column 
profession,  and  more. 

Hosting  the  June  26-29  convention  are 
Tony  Gabriele  of  the  Newport  News,Va., 
Daily  Press  and  Steve  Clark  of  the 
Richmond  Times-Dispatch. 

The  NSNC  president  is  Jonathan 
Nicholas  of  the  Pordand  Oregonian. 

‘Gay  In  America’ 
Package  Offered 

PUUTZER  PRIZE-WINNING  play¬ 
wright  Tony  Kushner  (Angels  in 
America)  has  written  an  essay  that  will 
anchor  a  “Gay  in  America”  package  from 
the  New  York  Times  Syndicate. 

The  package  —  which  marks  Gay 
Pride  Month  in  June  —  also  includes 


“After  ‘Ellen’:  Who’s  Next”  by  humorist 
and  Progressive  contributor  Kate 
Clinton,  and  two  other  articles  on  gay 
rights. 

N.Y.  Columnist 
Dies  At  Age  79 

PUUTZER  PRIZE-WINNING  columnist 
Murray  Kempton  died  May  5  of  an 
apparent  heart  attack  after  having  been 
diagnosed  with  pancreatic  cancer  several 
months  earlier. 

The  79-year-old  wordsmith  was  most 
recently  with  Long  Island,  N.Y,  Newsday 
and  the  Los  Angeles  Tunes  Syndicate. 
Beft>re  that,  he  was  a  longtime  columnist 
for  the  Neu'  York  Post. 

Kempton  —  known  for  his  intricate 
writing  style,  integrity,  and  preference  for 
getting  around  on  a  bicycle  —  began  his 
career  in  Baltimore  in  1936  carrying  the 
copy  of  H.L  Mencken  to  the  printer. 

The  columnist  received  his  Pulitzer  in 
1985. 

AccuWeather  To 
Get  New  Facility 

ACCUWEATHER  HELD  A  ground¬ 
breaking  ceremony  last  month  for 
its  new  headquarters  in  State  College,  Pa. 

The  facility,  scheduled  for  completion 
in  early  1998,  will  be  more  than  50,000 
square  feet. 

Currently  housed  in  seven  buildings, 
the  35-year-old  AccuWeather  has  more 
than  10,(XX)  clients  worldwide. 

Her  Newspaper 
Is  Misidentified 

The  newspaper  that  editorial  car¬ 
toonist  Signe  Wilkinson  works  for 
was  misidentified  by  E&P  in  the  April  26 
issue.  She  is  with  the  Philadelphia  Daily 
News. 
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Entertainment  Is 
‘Outtake’  Theme 


miiF  I've 
m  6m  LUCK  MTU 

irowK 


I'M  PA^SWMflTE 
ABOUT  FOm/L 
FtLiA. 


A  COMIC  THAT  focuses  on  America’s  j  l(. 

fascination  with  entertainment  is  i 

being  syndicated.  V 

“Outtake”  is  written  by  Marie  Pothier,  j  -  A 

executive  editor  of  MPG  Newspapers;  I  t  y  /  Uir 

and  drawn  by  Ed  Colley,  an  MPG  staff  car-  i  - ^ ^ * 

toonist  who  also  does  the  Tribune  Media  I  This  “Outtake"  character's  brain  is  35  millimeters  short  of  a  full  roll. 
Services<iistributed  “Suburban  Cowgirls”  j 

comic  with  Janet  Alfieri.  j  cated  publications  and  more  —  has  also 

The  new  comic  is  running  in  MPG  I  appointed  John  Freeland  to  the  newly 
papers,  which  include  the  Old  Colony  j  created  position  of  chief  financial  officer. 

Memorial  of  Plymouth,  Mass.,  and  eight  i  He  was  previously TN  finance  manager  in 
other  weeklies  south  of  Boston.  j  corporate  planning  and  analysis. 

Pothier  (508-746-5555)  said  “Outtake”  j  Patricia  Lindsay,  an  entrepreneur  who 
can  also  be  viewed  in  color  at  j  spent  years  in  the  toy  business,  has 
www.mpgnews.com/plymouth.  I  joined  TTM  as  vice  president  of  business 

i  development. 

'T'Virvmcrxn  IVTom^xc  Morgan  has  been  named  TTM’s 

A  llUllloUIl  IN  cllilCa  I  first  sales  development  manager.  His  pre- 

Th  YP‘r*nti\/P*C  '  vious  work  includes  assisting  with  the 
iNCW  IZ/ACCU.L1  VCb  I  development  and  production  of  a  week- 

THOMSON  target  media  has  j  ly  TV  magazine  for  Print  Marketing 
named  several  new  executives,  j  Concepts, 
including  Mary  DeNiro  as  its  chief  oper-  i  And  Susan  De  Joris,  a  former  product 
ating  officer.  j  manager  for  a  toy  company,  has  been 

DeNiro  comes  l  appointed  product  manager  of  TTM’s 

to  TTM  from  1  “curiocity”  offerings.  They  include  curi- 

Thomson  j  ocity  for  kids  magazine,  curiocity’s 

Newspapers’  (TN)  j  Brainstorm  weekly  newspaper  insert, 

Midwest  Group,  j  and  the  “curiocity’s  FreeZone”  Web  site 

where  she  was  j  (http://freezone.com)  —  which  receives 

vice  president  of  Ht  I  more  than  375,000  visits  a  week, 

marketing.  i  TTM  also  has  the  Coi>erStory  and 

The  Chicago-  j  healthfile  publications. 


Sullivan  purchased  Greater  Buffalo,  a 
major  printer  of  Sunday  comics,  from  the 
Koessler  family  in  1989. 

Koessler  —  whose  father  founded 
Greater  Buffalo  in  1926  —  was  also  a  for¬ 
mer  president  of  the  Newspaper  Comics 
Council,  now  known  as  the  Newspaper 
Features  Council. 


Telnaes  Wins  A 
Headliner  Honor 

Ann  telnaes  of  North  America 
Syndicate  has  won  first  place  in  the 
editorial  cartoon  category  of  the  National 
Headliner  Awards. 


‘Funky’  Reaches 
Its  25th  Birthday 


‘‘■pUNKY  WINKERBEAN”  BY  Tom 
X  Batiuk  of  North  America  Syndicate 
has  reached  its  25th  anniversary. 

The  comic  started  in  1972  as  a  light¬ 
hearted  comedy  about  high  school  stu¬ 
dents,  and  later  began  mixing  serious 
themes  with  the  humor.  “Funky”  has 
addressed  teen  pregnancy,  teen  suicide, 
book  banning,  guns  in  the  classroom,  ter¬ 
rorism  and  other  subjects. 

In  other  news,  Batiuk  presented  a 
commemorative  cartoon  to  U.S. 
Education  Secretary  Richard  Riley  at  the 
recent  Music  Educators’  National 
Conference.  Batiuk  is  a  member  of  the 
MENC  advisory  council. 


DeNiro 


From  The  Wood 
Collection  Of  Art 


NEWSEUM,  the  new  journalism 
museum  in  Arlington,  Va.,  includes 
political  cartoons  and  other  material 
from  the  collection  of  Art  Wood. 

Wood,  an  editorial  cartoonist  himself, 
also  reported  that  an  exhibit  from  his  col¬ 
lection  has  opened  at  the  historic  Hay- 
Adams  Hotel,  across  Lafayette  Park  from 
the  White  House. 


Freeland 


Lindsay 


Former  Exec  At 
Greater  Buffalo 

JOHN  KOESSLER  JR.,  the  former  head 
of  Greater  Buffalo  Press,  has  died  in 
Naples,  Fla.,  at  the  age  of  69. 

At  the  time  of  his  death,  Koessler  was 
a  vice  chairman  of  Sullivan  Graphics. 


Morgan 
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Weekly 
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up  learning  all  facets  of  the  business. 
After  typesetting  for  three  years,  Dennie 
was  named  advertising  director.  She  was 
the  first  woman  to  hold  the  job. 

“People  were  used  to  having  a  man  in 
the  back,  but  you  just  have  to  know  the 
community  to  be  able  to  work  with 
them,”  Dennie  said. 

She  learned  about  her  subscribers  by 
working  tbe  address-ograph  machine 
and  listening  to  the  stories  of  former 
publisher  Warren  Schonert. 

As  the  two  addressed  the  newspapers, 
Schonert  would  tell  Dennie  who  was  on 
vacation,  who  was  sick,  who  needed  the 
paper  sent  to  another  address  for  the 
week,  who  was  in  the  hospital. 

A  few  years  later,  in  1989,  Schonert 
selected  Dennie  to  replace  him. 

“1  do  enjoy  it  most  of  the  time,"  she 
said,  tapping  the  pencil  that  lives  behind 
her  left  ear.“l  guess  1  love  it. The  ink’s  got 
into  my  bkxxl.” 

Now  Dennie  talks  to  students  on 
career  days  about  being  a  one-woman 
reporter,  photographer,  editor  and  pub¬ 
lisher  and  the  importance  of  sticking 
with  an  education. 

Her  tough  task  is  doing  right  by  her 
newspaper. 

Dennie  said  she  never  puts  her  opin¬ 
ion  in  her  news  articles  —  she  saves  it 
for  her  editorials. 

“This  community  has  no  one  to  blame 
but  the  government  that  knew  better 
and  left  us  as  sitting  ducks”  without  flood 
pnrtection,  she  editorialized  two  weeks 
after  the  Licking  River  rose  to  52  feet, 
high  above  the  28-foot  flcxxl  stage. 

Remaining  objective  in  her  news  sto¬ 
ries  isn’t  easy. 

“It’s  hard  sitting  in  those  meetings 
knowing  the  decisions  being  made  are 
affecting  my  friends  and  fiunily,”  Dennie 
said.  “I  have  to  be  very  careful  not  to  be 
drawn  into  the  middle  of  it.  But  I  grew  up 
knowing  these  people  and  have  made 
g(xxl  friends.” 


Lawyer 

Continued  from  page  12 

television  cameras  in  the  courtroom, 
although  his  client,  Fred  Goldman,  dis¬ 
agreed.  "When  you  put  TV  in  the  court¬ 
room  it  becomes  the  dominant  force 
there  and  it  almost  becomes  impossible 
to  control  lawyers  and  witnesses,”  he 
said,  referring  to  Simpson’s  televised 
criminal  trial. 

The  absence  of  cameras  in  the  civil 
case,  in  which  all  recording  was  barred 


by  the  judge,  speeded  up  the  trial,  he 
claimed,  even  while  lamenting  that  the 
lack  of  an  audio  record  “somewhat 
cheated  history.” 

Petrocelli  said  he  tried  to  avoid  read¬ 
ing  newspaper  stories  about  the  trial, 
except  to  “take  a  peek”  now  and  then  at 
the  Los  Angeles  Times,  whose  coverage 
he  criticized  for  comparing  the  civil  and 
criminal  trials.  Times  metro  editor  Leo 
Wolinsky,  who  was  in  the  audience,  said 
later  that  Petrocelli,  after  the  speech, 
praised  the  paper  for  generally  doing  a 
good  job  on  the  trial. 

“I  think  his  gripe  was  that  we  were 
writing  for  our  readers,  not  lawyers,” 
Wolinsky  said.  “Lawyers  dislike  stories 
that  don't  give  them  the  spin  they  want.” 
Press  conferences  also  dismayed  Petro¬ 
celli. 

Reporters’  questions  based  on  what 
took  place  in  court  puzzled  him,  he  said. 

“I  had  a  completely  different  under¬ 
standing  of  what  I  had  done  in  the  last 
four  hours,”  Petrocelli  said.  “Then  I  would 
pick  up  the  paper  in  the  morning  and 
see  who  won  the  exchange.  I  always  lost, 
but  we  did  get  into  some  healthy 
exchanges.” 

He  defended  the  justice  system  against 
criticisms  that  two  trials  resulted  in  two 
verdicts. While  the  civil  trial  worked  well, 
he  said,  the  problem  with  the  criminal 
trial  was  less  the  system  than  human  fail¬ 
ure  from  the  bench  and  the  defense 
table. 

Without  naming  Lance  Ito,  the  crimi¬ 
nal  trial  judge,  Petrcx:elli  declared,  "When 
a  judge  becomes  so  infatuated  with 
celebrity  and  notoriety  and  cannot  stand 
up  to  domineering  lawyers,  paving  the 
way  for  a  murder  trial  to  turn  into  a  ref¬ 
erendum  on  race  relations,  the  human 
frailty  in  a  judge  is  not  a  defect  in  the  sys¬ 
tem.” 

By  the  same  token,  he  continued, 
“When  a  lawyer  stands  up  and  argues  a 
position  he  knows  is  false,  or  knows  that 
it’s  unsupported  by  the  evidence,  that  is 
the  fault  of  the  lawyer  and  the  judge  who 
let  him  get  away  with  it.” 

In  the  same  vein,  Petrocelli  concluded, 
if  the  media  are  “selling  a  soap  opera 
rather  than  reporting  accurately,  look  at 
the  media,  not  the  system.” 


Sidewalk 
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Next  up  is  the  St.  Riul  (Minn.)  Pio¬ 
neer-Press,  followed  by  the  Philadelphia 
newspapers  and  the  Miami  Herald-, 
eventually  all  Knight-Ridder  papers  that 
operate  Web  sites  will  add  the  JustGo 
entertainment  guide  service. 


Skeet  says  the  timeline  for  rollout  for 
JustGo  is  to  implement  it  in  15  or  more 
markets  within  the  next  year.  If  that 
schedule  can  be  kept,  it’s  a  more  aggres¬ 
sive  timetable  than  Microsoft  has  set  for 
launching  its  Sidewalk  guides  in  various 
cities. 

The  newspaper  company  has  felt  the 
pressure  to  enter  the  Bay  Area  online 
entertainment  guide  market  in  a  big  way 
to  compete  against  online  city  guides 
already  in  place.The  San  Francisco  region 
already  bas  guides  from  CitySearch, 
Pacific  Bell  (At  Hand),  and  Yahoo!  San 
Francisco.  Sidewalk  is  coming  to  the  Bay 
Area  but  has  not  launched  yet. 

In  other  Knight-Ridder  markets,  the 
threat  looms.“We  want  to  make  sure  that 
our  newspaf>ers  are  secure  before  the 
[competition]  comes  in,”  says  Skeet. 

The  JustGo  service  is  part  of  Zip2’s 
A&E  product,  an  arts  and  entertainment 
service  template  that  is  operated  as  a 
partnership  between  Zip2  and  newspa¬ 
per  publishers.  The  product  is  cus¬ 
tomized  for  each  publisher,  and  Zip2  is 
paid  a  set-up  fee,  negligible  monthly 
charges,  and  a  share  of  between  20%  and 
50%  of  advertising  revenue  generated  on 
the  site,  according  to  Zip2  founder  and 
director  of  product  marketing  Kimbal 
Musk. 

'Fhe  revenue  model  for  the  service  is 
primarily  advertising  based.  Musk 
explains  that  the  newspapers’  sales  force 
will  be  selling  local  businesses  place¬ 
ments  in  the  entertainment  guides  as 
well  as  directory  listings  in  Zip2’s  local 
online  business  directory  service  (an 
existing  product  launched  last  year). 
Unlike  the  directory,  not  every  entertain¬ 
ment-oriented  business  will  get  a  free  list¬ 
ing  in  the  entertainment  guide  — 
though  they  can  be  listed  free,  say  in  a 
director)'  of  restaurants,  if  they  ask. 

Businesses  such  as  restaurants  and  the¬ 
aters  can  purchase  enhanced  listings, 
which  might  include  an  online  menu, 
photos  of  the  restaurant,  coupons,  etc. 

There’s  also  a  fax  service  that  a  restau¬ 
rant  can  use  to  accept  reservations  over 
the  Internet.  A  consumer  using  the  enter¬ 
tainment  guide  would  make  a  reserva¬ 
tion  by  filling  out  a  Web  form,  and  Zip2 
sends  a  fax  to  the  restaurant.  When  the 
restaurant  faxes  back  a  confirmation,  the 
Zip2  system  converts  the  fax  to  a  GIF 
image  and  notifies  the  user  that  it  can  be 
viewed  on  a  unique  Web  page. 

Restaurants  also  can  pay  to  be  a  “fea¬ 
tured  venue”  on  a  restaurant  guide  page. 
(These  are  identified  as  being  advertise¬ 
ments.) 


Outing  writes  the  “Stop  the  Presses!" 
column  on  E&P  Interactii<e. 
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Perris 
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The  last  one  tops  a  bylined  story  by 
Steven,  who  asserts  that  problems  that 
were  backing  up  from  year  to  year  were 
not  addressed  as  they  occurred.  It  con¬ 
cluded  that  Perris  has  only  used  their  cre¬ 
ated  agencies  of  government  to  get  itself 
into  trouble. 

In  another  story,  Etha  observed  that  a 
former  mayor,  during  a  council  meeting, 
repeatedly  and  unfairly  gaveled  down  a 
council  member. 

Still,  the  Progress  hammers  hard  on 
what  it  considers  bad  government. 

Among  its  targets  are  the  alleged  mis¬ 
management  of  the  city’s  sewer  system, 
an  $71  million  redevelopment  program 
(many  failed  projects,  the  paper  charges), 
and  City  Attorney  Elise  Traynum,  who,  it 
was  reported,  has  allowed  the  city  to 
become  involved  in  legal  fiascos. 

To  Steven,  a  gangling,  six-foot-four  man 
whose  soft  voice  and  amiable  manner  in 
an  interview  seemed  to  belie  his  reputa¬ 
tion  at  city  hall  as  a  loudmouthed  trou¬ 
blemaker,  the  barbs  hurled  at  the 
Progress  have  not  hurt  its  standing  in  the 
community  —  or  its  revenue. 

“Our  subscription  rate  continues  to 
grow  along  with  our  advertisers,  so  our 
readers  must  be  enjoying  the  product 
they’re  paying  for,”  he  pointed  out. 

Asked  about  the  papers’  profitability, 
Etha  replied:  “It  supports  the  four  of  us 
and  has  put  my  sister  and  I  through  col¬ 
lege.” 

Sabel  said  that  usually  he  and  Etha  edi¬ 
torialize  on  what  the  other  has  written  in 
a  news  story,  although  this  may  change 


when  one  of  them  can  provide  an  insider 
edge  based  on  their  coverage  of  a  partic¬ 
ular  issue.  He  termed  their  coverage  very 
even  and  thorough  journalism. 

For  Steven  and  Etha,  the  Progress  is 
their  first  and  only  newspaper  job.  They 
credit  Hoban  with  training  them,  Steven 
recalling  that  he  broke  into  the  business 
as  a  home-delivery  carrier. 

The  young  reporter,  who  usually  cov¬ 
ers  meetings  wearing  jeans  or  shorts, 
credits  his  actor-trained  voice  with  get¬ 
ting  officials  attention  when  he  thinks 
they’re  ignoring  him. 

Etha  has  a  liberal  arts  degree  from  the 
University  of  California,  Riverside;  Steven 
is  a  high  school  graduate. 

Steven  is  the  only  full-time  reporter.  Ad 
manager  Elizabeth  Henry  occasionally 
writes  stories  and  others  come  from  vol¬ 
unteer  contributors  with  varying  degrees 
of  skill. 

Steven  and  his  wife  admitted,  smiling, 
that  they  sometimes  wrangle  over  her 
editing  of  his  copy. 

“We  have  the  same  conflicts  that  any 
writer  and  any  editor  would  have,” 
Steven  said. 

Etha  shrugged  off  complaints  about 
the  Progress  perceived  biases,  comment¬ 
ing:  “The  only  people  who  complain  are 
those  who  don’t  want  to  hear  the  truth. 
No  one  has  ever  walked  into  this  office 
and  given  me  any  documentation  that 
contradicts  what  1  have  printed  in  our 
paper  as  fact.  The  content  of  our  news¬ 
paper  is  extremely  objective  and  very 
balanced.” 

Mayor  Landers  snorts  at  such  an 
avowal. 

“They’re  always  negative  and  flip,”  he 
countered.“If  you’re 
not  in  their  favor, 
you’re  not  worth 
much.  They’re  con¬ 
stantly  on  the  attack 
whether  its  me, 
other  council  mem¬ 
bers  or  the  police 
chief  They  editorial¬ 
ize  everything  and 
are  against  every¬ 
thing.  Every  politi¬ 
cal  story  has  a  slant. 
People  are  tired  of 
it.  The  paper  has 
become  known  as 
the  Perris  Enquirer” 
Jabbing  a  finger 
S  at  a  wall  behind 
z  him  crammed  with 
°  plaques  honoring 
him  for  civic 
achievements,  the 
mayor  asked:  “How 
can  they  throw  this 


garbage  at  a  man  who  has  done  so  much 
for  this  community?  Why  don’t  they  find 
facts  before  going  after  us?” 

In  actuality,  not  all  Progress  stories 
about  Landers  beat  him  up.  In  one  case, 
he  was  described  as  the  inspiration  for 
Community  Pride  Week,  a  city  cleanup 
campaign,  and  in  another  story  he  and 
Councilman  Yarbrough  were  cited  for 
organizing  a  local  group  demanding  that 
the  county  and  state  do  something  about 
a  deadly  stretch  of  highway  going 
through  Perris. 

Nor  is  the  Progress  totally  consumed 
by  political  reporting.  Like  other  week¬ 
lies,  it  contains  a  melange  of  stories  about 
potluck  dinners  and  other  social  events, 
club  meetings,  church  news,  sports  and 
police  reports. 

Its  advertising,  mainly  from  small 
retailers,  includes  the  legal  notices  from 
the  city  of  Perris.  For  all  its  controversial 
content,  the  Progress  averages  only  one 
letter  a  week,  Etha  said. 

People  here  are  afraid  to  speak  out, 
she  said. They’re  afraid  to  go  public. 

Also  serving  Perris  are  a  zoned  edition 
of  the  Riverside  Press-Enterprise,  River¬ 
side  County’s  leading  daily,  and  two 
small,  free  weeklies. 

Landers,  a  middle-aged  real  estate 
agent  and  horse  breeder,  once  owned  a 
weekly  newspaper  himself,  which  he 
sold  to  Hoban,  who  published  it  for  a 
year  before  folding  it. 

He  deplored  the  fracas  at  the  Oaks  but 
suggested  it  stemmed  from  the  Progress 
coverage  of  his  administration. 

“Tempers  are  getting  short  around 
here,”  he  remarked. 

Councilwoman  Denney,  who  owns  an 
antique  shop,  shares  Landers’  distaste  for 
the  Progress,  saying  she  has  stopped 
reading  it  because  of  of  what  she  sees  as 
its  unethical  treatment  of  council  mem¬ 
bers. 

“The  Progress  is  neither  fair  nor  objec¬ 
tive,”  she  continued.  “It  is  not  a  profes¬ 
sional  new,spaper.  Their  jumping  on  the 
sewer  business  is  just  a  smoke  screen  to 
get  at  us.  The  system  is  tested  regularly'. 
The  paper  says  our  water  supply  is 
tainted  by  the  sewers  but  this  is  impossi¬ 
ble  because  the  sewer  lines  are  beneath 
the  water  lines." 

Denney  believes  Steven  Sabel’s  rancor 
against  the  council  stems  from  the  fact 
that  the  city  cancelled  his  plan  to  pro¬ 
duce  a  second  play  at  the  municipal  the¬ 
ater,  a  converted  old  movie  house. 

Nevertheless,  she  agreed  with  the 
Progress  that  the  redevelopment  project 
was  mishandled. 

“I’m  concerned  over  the  fact  that 
there  was  a  lot  of  wasted  money  in  the 
project,”  she  said. 


Perris  Mayor  Al  Landers  says  the  Perris  Progress  has  become 
known  as  the  "Perris  Enquirer."  Says  Landers,  "They're  always 
negative  and  flip.  They  editorialize  everything  and  are  against 
everything.  Every  political  story  has  a  slant.  People  are  tired  of  it." 
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But,  overall,  Denney  is  no  friend  of  the 
Progress. 

“I  can’t  cope  anymote  with  those  who 
write  and  say  terrible  things  about  good 
people,”  she  explained.  She  added  that 
she  would  not  be  a  candidate  for  re-elec¬ 
tion  because  “I’m  not  a  masochist.” 

Yarbrough  commented:  “I  like  Steven 
Sabel  personally.  What  I  don’t  like  is  to 
read  editorials  on  the  front  page.  I  can 
take  being  pummeled  by  a  newspaper, 
but  I  question  the  fairness  of  the 
Progress. 

Steven’s  entry  into  Perris  theater  scene 
also  drew  a  blast  from  David  Adams,  a 
member  of  the  city’s  Arts  Council  and  a 
Hollywood  and  TV  film  actor. 

Adams  said  he  was  initially  impressed 
with  Sabel  when  he  approached  the 
council  with  an  idea  for  staging  a  play. 

“He  said  he  had  experience  and  that, 
because  of  his  job  at  the  Progress,  he 
could  get  us  good  press,”  Adams  said.  “So 
we  went  along  with  his  idea  produce 
and  direct  a  play  called  Class  Reunion, 
which  was  successful.  But  then  he  com¬ 
bined  the  company  with  his  own  STS 
Productions  and  cut  a  deal  with  the  city 
to  share  profits  from  the  play  without 
telling  us  about  it.This  is  not  a  rich  com¬ 
munity  and  the  Arts  Council  and  the 
community  theater  were  run  as  non¬ 
profit  enterprises  for  the  whole  town. 
Nobody  in  the  play  company  was  paid 
except  Steven.  He’s  a  talented  guy  but  he 
misrepresented  what  he  planned  to  do.” 

“That’s  ridiculous,”  Sabel  shot  back. 
“The  Parks  and  Recreation  Department 
hired  me  as  an  instructor  and  everyone 
in  town  knew  that.  How  could  they  not 
know?  The  Arts  Council  had  nothing  to 
do  with  theater  production.  Its  only  func¬ 
tion  was  to  find  a  theater  where  we 
could  stage  plays.” 

Sabel  said  “Class  Dismissed”  netted 
him  $1,783  while  the  city  got  $1,200  in 
an  agreed  6040  split. 

Even  some  of  Sabels  detractors  rate 
him  a  talented  actor  and  director.  Since 
his  fill  out  with  the  city,  he  has  contin¬ 
ued  with  STS  Productions  (Steven 
Thomas  Sabel),  performing  at  dinner  the¬ 
aters  and  other  venues. 

Singly,  he  contends,  he  has  signed  up 
to  play  the  lead  in  a  Redlands,  Calif.,  pro¬ 
duction  of  Marne. 

At  one  point,  Adams,  who  lives  in  the 
nearby  city  of  Nuevo,  related,  that  he  was 
ready  to  help  Sabel  crack  Hollywood  but 
was  turned  off  by  his  solo  deal  with  the 
city. 

“He  had  a  right  to  do  that  but  it  was 
unethical  not  to  inform  the  rest  of  the 
company  that  he  was  being  paid  for  his 
work,”  Adams  maintained. 

The  Sabels  take  the  position  that  the 


theater  dispute  is  part  of  the  p>olitical 
assault  against  them.  They  lament  that 
they’re  trying  to  publish  a  newspaper 
that  covers  the  usual  variety  of  subjects 
associated  with  a  small-town  weekly  but 
that  the  nature  of  Perris  politics  inter¬ 
feres  with  this  effort. 

“We  are  expending  resources  on  so 
many  fronts  just  to  do  what  any  paper 
should  do  easily  —  cover  city  govern¬ 
ment  —  that  it  becomes  difficult  for  us 
to  provide  coverage  of  other  things  or 
expend  our  resources  in  other  areas  and 
they  know  that,”  Steven  said. 

The  pair  alleged  that  the  city  hampers 
the  Progress  by  charging  inflated  prices 
for  copying  documents  and  refusing  to 
take  phone  calls. 

Etha  said  the  Progress  pays  50<t  for  the 
first  copy  and  20<  for  additional  copies 
of  documents,  a  charge  she  termed 
excessive. 

“Those  are  the  prices  specified  in  a 
public  handout  available  in  the  city 
clerks  office.  But  it  also  states  that  copy¬ 
ing  fees  shall  not  exceed  the  actual  cost 
of  providing  the  copy,”  she  said. 

Renee  Nash,  a  Sacramento  First 
Amendment  lawyer,  who  is  representing 
the  Progress  on  that  issue,  said  she 
believes  the  copying  cost  is  too  high  but, 
more  importantly  she  adds,  “The  city  of 
Perris,  in  my  opinion,  has  been  engaged 
in  a  practice  of  violating  the  Public 
Records  Act  and  violating  the  civil  rights 
of  Steven  Sabel.” 

Nash,  a  former  legal  counsel  for  the 
California  Newspaper  Publishers  Associa¬ 
tion,  continued:  “The  city  has  claimed 
that  certain  documents  sought  by  my 
client  do  not  exist.  My  client  believes 
they  do  exist.” 

The  attorney  said  her  observations 
indicate  the  Progress  is  treated  differ¬ 
ently  by  the  city  than  other  media  in  the 
area. 

City  Attorney  Traynum  denied  any 
attempt  by  the  city  to  conceal  docu¬ 
ments. 

“The  city  has  never  hidden  any  public 
records  from  Mr.  Sabel,”  she  said.  “In 
terms  of  public  documents,  he  is  treated 
like  any  other  citizen.” 

She  said,  however,  that  because  of  city 
personnel  layoffs  in  recent  years,  record¬ 
keeping,  perhaps,  has  not  been  as  strict 
as  it  should  be. 

“There  have  been  some  gaps,”  she  said. 
“But  there  has  been  no  deliberate  with¬ 
holding  of  records  from  the  Progress? 

This  drew  a  laugh  from  Hoban,  who 
argued  that  the  city  absolutely  held  out 
records  from  the  Progress. 

Months  after  we  asked  for  certain 
records  the  city  came  up  with  them,  say¬ 
ing  they  had  just  been  found,  he  said. 


Circulation 

Continued  from  page  3 

However,  on  weekdays,  the  Detroit  Free 
Press  reported  this  period  a  circulation  of 
363,426,  compared  with  531,825  for  the 
same  period  just  before  the  strike  began 
in  1995. 

The  Detroit  News  reported  a  daily  cir¬ 
culation  of  236,246,  compared  with 
354,402  in  1995. 

The  joint  Sunday  paper,  the  Detroit 
News  &  Free  Press,  said  its  circulation 
was  787,133.  That  compares  with 
1,107,645  in  the  last  EAS-FAX  before  the 
strike. 

In  another  closely  watched  market, 
the  Rocky  Mountain  News  —  which  last 
year  announced  it  was  shedding  some 
circulation  to  better  serve  advertisers  to 
the  core  Denver  market  —  reported 
declines  daily  and  Sunday,  while  the  rival 
Denver  Post  reported  gains. 

During  the  week,  the  Rocky  Moun¬ 
tain  News  was  down  7,379  copies  to 
326,189.  On  Sundays,  circulation 
declined  22,166  copies  to  4 15,962.  The 
Post  reported  a  daily  circulation  of 
353,786,  up  yi,665  and  a  Sunday  circula¬ 
tion  of  474,668,  an  increase  of  20,548 


Retail 

Continued  from  page  1 7 

customer  draw  to  the  stores  was  an  ROP 
coupon  for  diapers,  she  explained.  But 
response  to  that  type  of  ad  has  fallen  off, 
thus  the  inclination  to  cut  back  on  ROP 
ads. 

IGA  has  4,000  stores  and  is  in  every' 
state  and  also  has  stores  in  22  other 
countries. 

IGA  spends  75%  of  its  ad  dollars  in 
newspapers,  Haggai  said,  but  he  also 
warned  newspapers  not  to  get  too  com¬ 
placent. 

He  said  newspapers  need  to  hire  more 
experienced  ad  salespeople  who  can 
help  retailers  use  newspapers  more  effi¬ 
ciently  and  effectively. 

“Advertising  positions  at  most  of  your 
newspapers,”  he  told  publishers  in  atten¬ 
dance,  “is  an  entry-level  job.  It’s  easier  to 
get  a  job  as  a  salesperson  than  to  get  a 
job  as  a  reporter." 

“You,  over  the  years,  have  assumed 
that  we  have  to  advertise  in  your  news¬ 
papers  and  if  we  didn’t,  we  were  being 
disloyal.” 

Newspapers,  he  said,  have  made  the 
same  mistakes  as  many  food  retailers  — 
that  customers  could  be  ignored  and 
they  would  stUl  patronize  a  business. 

“No  one  has  to  do  business  with  you,” 
he  said. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http;//www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  NY  1001 1 


FEATURES  AVAILABLE 


GIVE  YOUR  READERS  a  new  slant  on 
relationships  with  "Love  &  Other  Neat 
Stuff"  on  love  and  spiritual  growth. 
Inform  them  about  world  religions  with 
'World  Faiths'.  Weekly  or  twice 
monthly. 

Craig  Owen  (303)  337-3065 
E-rrrail:  cowenden@majordomos.com 


WEEKLY  HUMOR  COLUMN,  'I  got 
news  for  ya!"  by  George,  a  writer  who 
illustrates  absurdities  people  do  in  a 
unique  fashion,  galbitz@lvdi.com. 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
119  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http:/ / www.h2net.net/ p/  nutshell 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


SLIGHTLY  OFF 
Tickling  funny  bones 
From  coast  to  coast. 

Deb  Di  Sandro,  (847)  639-1232 


OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  vwrds  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http://www.ny.frontiercomm.net/ 
-cineman/ cineman.htm 
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FAX  ADS  TO  (212)  929-1259  I  •  v/hen  formal  devours. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


WORLD  WIDE  WEB 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Run  your  ad  for  12, 
26  or  52  issues  to 
benefit  from  our  low 
contract  rates. 
CaU  (212)  675-4380 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW13thSt.,  Suite  214-7 
Boca  Raton,  FL  33432 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http:/Avww.ci1bb.coin 


Confidential  Appraisal  for  Bolitho-Cflbb 

Estate,  ESOP,  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

Establlthed in  1923  * 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
MT  59715  e-mail:  jcribbeimt.net  Fax  406-586-6774 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management  Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
AusHn,  TX  78703,  (512)  476-3950. 


WESTERN  RESORT  WEEKLY 
Top  ten  nationwide  growth.  $300K 
cash.  Write  in  confidence.  Box  08157, 
Editor  &  Publisher. 


Fear  is  sharp-sighted,  and  can  see  things 
under  ground,  and  much  more  in  the 
skies. 

Miguel  de  Cervantes 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  ore  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


PROFITABLE  New  England  Specialty 
Beer  Periodical  seeks  equity  partner  or 
strategic  alliance.  Mr.  Gosselin,  Bos¬ 
ton,  MA  (617)  846-8800. 


PROFITABLE,  well  established  regional 
business  publication.  Hempstead  & 
Company  Inc.  (609)  795-6026. 


E&P*8  Classified 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


FERAG  EQUIPMENT 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

MAILROOM 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Rusty  or  Tom  at 
(800)  527-1668  or  (972)  869-2844. 

TIME  HAS  ARRIVED 

VALLEY  REMANUFACTURING  CO. 
has  recently  traded  in  a  GMA  SLS 
1000  Inserter,  Configuration  of  6:1 
Single  Drop  (Six  Inserts  into  one 
Jacket).  The  Inserter  is  approximately  5 
years  old  and  has  been  used  in  a 
smaller  environment  with  excellent 
maintenance.  The  Gripper  Conveyor 
off  the  Inserter  is  extruded  aluminum 
and  can  be  configured  to  fit  your 
application.  Also,  available  with  this 
Inserter  is  a  GMA  Hopper  Feed  Loader 
(or  the  Main  Jacket  position. 

IMMEDIATE  AVAILABILITY 

For  more  information,  please  call  our 
main  office  in  Allentown,  PA  @ 

(610)  820-9669  and  ask  (or 
BRUCE  SEIDEL,  PRESIDENT 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fox  (407)  273-901 1 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 

REBUILT  1 372  inserter  with  new  PC 
based  inserter/ zoning  controls.  Other 
mailroom  equipment  also  available. 

Call  (215)  364-3671 
Fax  (215)  364-1483 


PERAC 
EQUIPMENT 
FOR  SALE 
VARIO-DISC 

INSERTING 

SYSTEMS 

QUAmm  ASKmepiKE 
AVIULMU  PER  SYSTEM 

INSERTING  DRUMS  4  *200,000 
(3  VP)-  w/Related 
Equipment  & 

Conveyor 

VARIO-DISC 

UNWINDING  STATIONS  8  *125,000 
-  w/Butfer 

Pacer,  Disc  Changer 
&  Conveyor 

VARIO-DISC 

COMBI-  STATIONS  -  4  *400,000 
w/Buffer  Pacer,  Disc 
Changer  &  Conveyor 

MULTI-CELL 

COMPLEX  10  *100,000 

of  3  Stackers 

All  equipment  must  be 
removed  by  Sept.  1st 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  803-5005 

FAX  (5 1 6)  843-2280 


MAILROOM 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


_ PRESSES _ 

FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•7-unit  GOSS  METRO,  double  3:2 
(older,  2  half  decks  &  7  RTP's  (22  3/4') 
•5-unit  HARRIS  N-1650,  22  3/4”,  w/ 
double  2:1  (older  -  clean  &  in  good  con¬ 
dition  (1977). 

•One  METROUNER  mono  unit,  45'  RTP's 
&  Y  columns  -  22  3/4'  cut-off. 

•GOSS  URBANITE  w/3  sets  of  stacked 
units,  folder  &  twinned  100  H.P.  con¬ 
trollers  and  motors  (22  3/4'l. 

•8-unit  2-folder  double-ended  HARRIS 
VI 5D  W/JF25,  u.f.,  75  H.P.  motor  & 
JF7  w/60  H.P.  motor  -  1981  vintage. 
•8-unit  DAILY  KING  II,  KJ8A  &  upper 
former,  22  3/4'  -  1979. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fox  (91 3)  492-621 7 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


PRESSES 


QuaNiy  that  nukes  an  bnprcsslan  wtMmUk 

^adstiTr^ 

Select  from; 

O  Complete  Preeeee 
0  Addibone  to  Existing  Preeeee  I  qUa 
a 3<olor  SatelMee 

044*  Airengementi  Plj 

O  Slacked  Urate  ^IP 

O  Integral  Roll  Stmvd  Unite 
O  Hair  and  Quwter  Foldere  I  nUg 

□  Culoe  2(r-21V4--2r-22S-  IjSSf 

□  IS,5a0lD30,000«>H 

SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHM3  it 


_ PRESSES _ 

1982  HARRIS  VI 5D  press  with  JF25 
(older,  brush  dampening^  oil  both,  run¬ 
ning  circ.  register,  sid^ay,  motorized 
roll  stonds,  1989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 

SEllING  YOUR  WEB  PRESS? 
Increase  your  exposure/profits  through 
our  e;densive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 

KBA-Motter 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormox  CIC  units 
•6  New  Mono  Colormox  units 
•2-New  Stacked  2/2  Colormox  units 
•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  Management  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2: 1  folders  retrofitted  for  flexo 
•  1 2  RTPs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gary  Owen  for  details! 
_ (800)  394-1071 _ 

WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCUUTION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  SERVICES 

17  OFFICES 
NATIONWIDE 

CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing 
Specialists 
(800)  247-2338 


CIRCULATION  SERVICES 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEA4ARKETING 
(800)  950-8475 
Horace  Southward 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  SemirKirs 
(800)  798-5667 
E-mail:  CIRC20(X)@ciol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualitv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

'We  Deliver  More  Homes  to 
Your  Newspaper' 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


Friendship  requires  grealcommunication. 

St.  FracKis  de  Sales 


Use  E&P  as  your  recruiting  tool 
to  hire  the  best  and  brightest! 

E&P  will  be  running  on  a  monthly  basis 
recruitment  features  highlighting  various  issues  that 
affect  newspaper  personnel  and  managers.  If  you  need 
additional  information,  call  Shawn  Olson, 
Classified  Manager,  (212)  675-4380,  ext.  170. 


•  May  24  •  June  14  •  July  12  •  August  23  • 
(Recruitment  Issue)  •  September  20  j 

•  October  25  •  November  22  •  December  20  | 

I _ I 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CONSULTANTS 

FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CALL  (800)  243-7659 


CIRCULATION  SERVICES 


yffViim 

iirreuvE.vrMN  • 
t  ■ETE.Vn«N 
1-800-327-8463 
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INDUSTRY  SERVICES 

CONSULTANTS 

DISTRIBUTION  SERVICES 

QUALITY  Advertising,  Editoriol,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
projed.  Call  Today. 

Market  Index,  Inc.  (913)  696-0909 

DISTRIBUTION  OF  PUBUCATIONS  ! 

TO  NEWSSTANDS  ACROSS  THE  USA  I 

Dave  Chilton  (800)487-6397  1 

AUSTIN  NEWS  SERVICES  I 

(National)  j 

Classified 


It’s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every  week 
...83,000  strong.  Fax  your  ad  to  (212)  929-1259, 
or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELECTRICAL  PROBLEMS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  "No  Down  time,  No 
Missed  Production"  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  have  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELEQRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)  952-0102 
e-mail:  seecol@msn.com 

"Standard  Electric  &  Engineering: 
The  Industry's  Standard" 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 


derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALLTOa  FREE  (800)  657-21 10 


INCREASE  AWARENESS 
WITH  OUR  LOW 
CONTRACT  RATES. 

Call  (212)  675-4380 


HELP  WANTED 


ACCOUNTING 


ADVERTISING  BILUNG  MANAGER 

We  are  searching  for  a  Billing  Man¬ 
ager  to  fill  this  newly  created  position. 
Duties  include:  analyzing/flowcharting 
billing  processes,  for  accuracy,  effi¬ 
ciency  and  adequacy  of  internal  con¬ 
trols  and  recommending  improve¬ 
ments;  researching  and  resolving  bill¬ 
ing  problems;  reviewing  and  approve 
all  adjustments  and  contracts;  pro¬ 
cessing  co-op  billing.  Will  supervise 
staff  of  billing  specialists.  Strong 
customer  service  skills  for  internal  and 
external  communications.  Must  be  com¬ 
puter  literate,  10-key  proficient.  Know¬ 
ledge  of  the  GEAC  AIM  system  is  a 
plus!  Four  year  degree  in  accounting/ 
related  discipline  and/or  equivalent 
experience  required.  Hands-on  experi¬ 
ence  in  newspaper  environment  with 
accounting/billing  experience  needed. 
Full-time,  excellent  benefits  package. 

Send  resume  and  salary  requirements 
to  The  Gazette,  vice  president  of 
human  resources,  P.O.  Box  1779,  Col¬ 
orado  Springs,  CO  80901  or  FAX  to 
(719)  636-0161. 


GET  STUCK. 

NOT  BENT!! 
http://www.niediainfo.com 
Run  Your  Ad  on  Our  Web 
(212)  675-4380,  ext.  171 


ADMINISTRATIVE 


A  PUBLICATIONS  OFFICER  is  needed 
by  the  Global  Tuberculosis  Programme 
of  the  World  Health  Organization, 
based  in  Geneva,  ta  create  materials 
that  effectively  present  the  severity  of 
the  TB  epidemic  and  successively  pro¬ 
mote  the  use  of  the  DOTS  strategy.  The 
candidate  will  be  responsible  for 
coordinating  the  preparation  of 
advocacy  reports,  newsletters, 
brochures  and  health  education 
materials.  Qualifications:  Five  years 
experience  managing  all  aspects  of  the 
publications  process;  a  track  record  of 
preparing  creative,  attractive,  atten¬ 
tion-getting  documents,  English  writing 
and  editing  abilities;  and  desktop  pub¬ 
lishing  skills.  Monthly  remuneration 
approximately  USD  5,000,  tax-free. 
Recruitment  up  to  eleven  months,  sub¬ 
ject  to  renewal. 

Deadline  for  application:  June  1 ,1 997. 

Send  cover  letter,  c.v.,  publications  and 
writing  samples  (not  returned)  to:  Head, 
Professional  Candidates  (PRC/GTB), 
WHO,  20  Avenue  Appiac  CH-121 1 
Geneva  27,  Switzerland. 

Applications  from  women  are 
encouraged. 

EARN  $40,000+ 

Crime  magazine  needs  local  manage¬ 
ment.  Any  area.  Set  up  and  ready. 

$5,000.  (800)  357-6807 


ADMINISTRATIVE 


ARE  YOU  PRESENTLY  an  exceptional 
advertising  director?  Do  you  frol  you 
have  the  necessary  talent  and  experi¬ 
ence  to  be  a  community  newspaper 
publisher,  but  need  that  Mirst 
opportunity?"  We're  searching  for  a 
uniquely-qualified  individual,  whose 
main  (proven)  strengths  are  in  devel¬ 
oping  advertising  revenues-and  peo- 


Southern  California  mountain  com¬ 
munities  of  Lake  Arrowhead  and 
Crestline,  where  we  operate  two  popu¬ 
lar  weekly  newspapers  and  a  shopper. 
We  neeci  a  charismatic  leader  to  lead 
and  coach  our  talented  staff  to  further 
success.  We're  a  growing  community 
newspaper  company,  operating  60 
publications  in  the  Midwest  and  West 
and  we're  people-oriented.  The 
beginning  salary  and  annual  bonus 
potentiaffor  this  position  is  in  the 
$50's.  Company  car,  profit  sharing 
and  good  benefits  program.  Send 
thorough  resume  with  your  vocational 
goals,  pay  history  and  references  to 
General  Manager,  Brehm 
Communications,  P.O.  Box  28429,  San 
Diego,  CA  92198. 

JOIN  AN  AGGRESSIVE,  fast-growing 
Zone  9  newspaper  group  as  publisher 
of  its  twice-weekly  flagship  newspaper 
in  a  desirable  location.  You'll  lead  a 
staff  af  55  and  be  expected  to  continue 
producing  rapid  growth,  solid  profits 
and,  above  all,  award-winning  jour¬ 
nalism.  Salary  in  the  50's  with 
excellent  benefits  (including 
performance  bonus,  profit  sharing, 
401  (k)).  If  you  have  solid  daily  or 
weekly  newspaper  management  expe¬ 
rience  and  understand  advertising, 
circulation,  production,  editorial  and 
marketing  apply  to;  Box  08162,  Editor 
&  Publisher. 


ADMINISTRATIVE 


BUSINESS  MANAGER/ 
GENERAL  MANAGER 

Special  opportunity  to  manage  1 10 
year-old  weekly  newspaper  and 
quarterly  magazine  with  circulation  in 
major  metropolitan  market.  Responsi¬ 
ble  for  production,  sales,  marketing 
and  circulation.  Prefer  degree  in  Busi¬ 
ness,  Accounting,  and/or  Advertising/ 
Marketing.  Need  excellent  communica¬ 
tion  and  math  skills,  presentation  skills. 


abilities,  and  knowledge  of  computer 
and  software  applications  (Lotus  1-2-3- 
WP  or  Microsoft  Word).  Strong  lead¬ 
ership,  decision-making  skills  and 
knowledge  of  printing  industry  (price 
negotiation,  comparisons,  etc.)  would 
be  most  helpful. 

Fax  resume  (21 5)  546-0349  or  send  to: 
C-37,  P.O.  Box  2045,  Philadelphia,  PA 
19103. 


ADVERTISING 


ADVERTISING  SALES  MANAGER/ 
MARKETING  DIREaOR 
Kansas  City  area  group  of  weekly  com¬ 
munity  newspapers  is  seeking  an  excep¬ 
tional  individual  with  a  proven  track 
record.  Candidate  will  manage  and 
expand  the  existing  sales  staff  in  a 
twice  weekly  TMC  news  product  and 
specialty  publications.  Our  compensa¬ 
tion  packoge  is  extremely  competitive 
and  flexible  for  the  right  person.  Com¬ 
pensation  package  includes  401  (k) 
and  ESOP.  Please  send  resume  and 
salary  requirements  to  Box  08140, 
Editor  &  Publisher. 
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ADVERTISING 


HELP  WANTED 

ADVERTISING  !  ADVERTISING 


ADVERTISING  DIRECTOR  -  The  Prin¬ 
ceton  Packet,  Inc.,  a  family  owned 

Bof  award  winning  weekly  pub- 
ns  has  a  challenging  and  excit¬ 
ing  opportunity  available  in  a  great 
market  for  a  motivated,  creative  and 
experienced  Advertising  Director.  Our 
corporation  is  composed  of  troditionol 
full  service  print  products  (19  total,  11 
paid)  with  a  combined  circulation  of 
134,000,  as  well  as  a  premiere  Web 
site.  We  seek  a  results  oriented  leader 
with  exceptional  motivational,  training, 
communication,  planning  and  market¬ 
ing  know-how  who  will  lead  and 
de^lop  our  sales  team,  implement  new 
sales  strategies,  maintain  and  serve 
our  existing  clients,  and  develop  new 
revenue  streams.  Demonstrated  lead¬ 
ership  in  account  management  and 
development,  and  a  proven  record  in 
meeting  and  exceeding  revenue 
targets.  Internet  experience  helpful. 
Excellent  benefits  and  compensation 
pockage  and  a  chance  to  become  part 
of  a  management  team  pushing 
toward  the  21st  century.  Send  resume 
and  salary  history  to  The  Princeton 
Packet,  Inc.  (E&P),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN:  Human 
Resources  or  Fax  resume  to  (609)  921- 
8412.  EOE/M/F/D/V. 

Our  Advertising  Department  has  an 
opening  (or  a  REGIONAL/NATIONAL 
SALES  MANAGER.  The  successful 
candidate  will  hove: 

•  Experience  with  Microsoft  Office 
and  Macintosh 

•  Must  have  excellent  written  and 
verbal  communication  skills 
•  Minimum  of  five  years  of  media 
sales  experience 

•  Minimum  of  twoyears  management 
experience 

•  Marketing,  Business  or  Advertising 
degree  preferred. 

To  apply  for  this  position,  send 
resume/a^licotion  to: 
Humon/Organizahonol  Development 
The  Bakersfield  Californian 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 
All  applicants  subject  to  pre¬ 
employment  physical  arx]  drug  screen. 
EEO/MF/H 

ADVERTISING  DIREaOR 
We  need  leader  for  advertising 
department  who  can  train,  motivate 
staff  of  six,  creatively  lead  the  depart¬ 
ment  to  new  levels  of  productivity.  Tri¬ 
weekly  newspaper,  and  monthly 
tourism  magazine  in  heart  of  the  Great 
Smoky  Mountains.  Great  market! 

Write:  Advertising  Director  Position 
The  Enterprise  Mountaineer 
P.O.  Drawer  129 
Woynesville,  NC  28786 

ADVERTISING  DtREQOR 
Been  waiting  for  the  right  opportunity?? 
This  is  it!!  Motivated  inoividual  needed  to 
manage  an  award  winning  tri-weekly 
in  a  high  growth,  beautiful  market! 
Prior  newspaper  sales  and  manage¬ 
ment  experience  reguired.  Salaiv  and 
commissions  in  the  High  30's.  Strong 
benefit  package  including  401  (k). 
Chance  to  move  up  into  publisher  posi¬ 
tion  with  this  group.  Send  resume  & 
references,  current  salary  immediately  to 
Journal-Tribune,  c/o  Steve  Edwards,  P.O. 
Box  547,  Seneca,  SC  29679. 


CLASSIFIED  SALES  MANAGER 

We  hove  an  opportunity  for  a  sea¬ 
soned,  aggressive  professional  to  grow 
our  Real  Estate  soles  by  implementing 
sales  and  marketing  strategies  and 
manoging  the  sales  staff  to  consistently 
meet  or  exceed  sales  and  services 
objectives.  The  right  candidate  should 
have  a  minimum  of:  4-year  college 
degree,  preferably  in  marketing,  busi¬ 
ness  and/or  communication  courses, 
or  equivalent  experience;  2+  years' 
newspaper  experience  required; 
excellent  managerial  skills; 
demonstrated  advertising  sales  success; 
good  interpersonal,  organizational 
and  time  management  skills;  and  the 
ability  to  develop  and  implement 
creative  solutions  to  advertising 
challenges.  This  is  an  excellent 
opportunity  to  work  for  one  of  CT's 
oldest  and  most  respected  employers. 
We  offer  a  competitive  compensation 
and  benefits  package.  Reply  with 
resume,  cover  letter  and  sala^  require¬ 
ments  to  The  Hartford  Lourant, 
Employee  Services  Department,  285 
Brood  Street,  Hartford,  CT  061 1 5. 

CLASSIFIED  ADVERTISING  A4ANAGER 
The  Oakland  Press,  an  86,000  daily 
and  103,000  Sunday  newspaper,  has 
an  immediate  opening  for  a  Classified 
Advertising  Manager.  This  opportunity 
is  for  a  current  oo  monoger  that  vrants 
to  help  o  new  vice  president  "retool". 

In  the  successful  candidate's  future:  a 
new  front-end  system  selection,  new 
rate  and  contract  structure,  entrance 
into  online  activity,  combination  selling 
with  our  Homes  Magazine  division, 
emphasis  an  training  and  growing 
supervisors  and  using  modems,  laptops 
and  other  technology  to  do  the  job 
niK>re  efficiently  and  effectively. 

The  current  classified  staff  structure  is 
three  sales  supervisors  and  30  employ¬ 
ees,  part  of  a  department  of  90 
employees.  Located  in  the  heart  of 
automotive  country.  Classified  contrib¬ 
utes  more  than  Retail  ta  our  revenue 
flow.  Oakland  County,  Michigan,  is 
the  third  wealthiest  in  the  U.S.  and  its 
economical  grawth  far  outpaces 
notional  trerKis. 

That's  why  if  you  know  what  you're 
doing,  wont  more  freedom  to  do  it,  like 
to  take  risks  then  reap  the  rewards, 
you'll  have  fun  working  with  me.  Talk 
to  me.  Send  your  resume  and  letter  to: 

Dennis  J.  Sheely 
Vice  President/ Advertising 
The  Oakland  Press 

48  West  Huron 
Pontioc,  Ml  48342 
e-mail:  dens@corKentric.net 

The  Oakland  Press  is  an  Equal 
Opportunity  Employer.  Candidates  that 
would  bring  diversity  to  our  staff  are 
erKourogedto  opply. _ 

AD  MANAGER  for  large  — 1 0,000  plus 
circulation  tri-weekly  plus  8,000  TMC 
product.  Applicants  must  have 
experierKe  in  soles  planning,  budgeting 
and  staff  leadership.  Compensation  to 
$35,000,  excellent  benefits,  chance  to 
advance  with  young,  fast-growing 
company  in  Zone  3.  Send  resumes  to  Box 
81 63,  Editor  &  Publisher. 


DISPLAY 

SALES  MANAGER 


PliMt  Mitd  a  rewme  ina  cowr  Ittttr  by 
May  30  to  Salas  Manager,  cto  Human 
Resources  Manager,  NOW 
Magazine,  ISO 
Oantorth  A«e., 

Toronto,  ON,  ^ 

all  applicants. 
but  regrets  that 
only  those  to  be  inter- 
viewed  will  be  contacted. 


CIRCULATION 


RETAIL  ADVERTISING  MANAGER 
The  El  Paso  Times,  a  Gannett  Co.,  IrK. 
newspaper,  seeks  an  experieiKed  pro¬ 
fessional  to  lead  its  Retail  Advertising 
Staff.  Responsibilities  include  meeting 
or  exceeding  revenue  and  linage 
goals;  training,  developing,  motivating 
and  evaluating  staff.  We  require  a 
minimum  of  5  years'  newspaper  sales 
experierKe  and  at  least  two  years  in  a 
supervisory  capacity.  A  four-year  col¬ 
lege  degree  in  a  related  discipline  (or 
equivalent  combination  of  experience 
orid  education)  is  desired. 

THE  EL  PASO  TIMES  serves  a  richly 
biculturol  community  located  on  the 
border  between  Texas  and  Mexico.  If 
qualified,  please  serrd  your  resume  and 
cover  letter  (include  salary  history 
and  references)  to:  Karen  Van  Lare, 
EPRAM/EP,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 

We  are  an  equal  opportunity  employer 
that  recognizes  and  appreciates  the 
benefits  or  diversity  in  the  workplace. 
People  who  shore  mis  belief  or  reflect  a 
diverse  background  are  especially 
erKouraged  to  apply. 

RETAIL  ADVERTISING  MANAGER 
The  Wausau  Daily  Herald,  a  Gannett 
Co.,  Inc.  newspaper,  seeks  an 
aggressive  goal-oriented  manager  to 
d^elop  aiKT  build  marketing  strategies 
and  programs  to  advance  our  market 
share  and  revenue  goals. 
Responsibilities  include  devmoping, 
motivating  and  mentoring  our  retail 
advertising  sales  team,  through 
coaching,  training  and  incentive  pro¬ 
grams.  We  require  3-5  years'  news¬ 
paper  sales  experience  and  one  year 
supervisory  experierKe.  A  four-year  col¬ 
lege  degree  in  a  related  discipline  (or 
equivalent  combination  of  experience 
arid  education)  is  desired. 

We  offer  o  full  benefit  program  while 
enjoying  a  high  quality  lifestyle  in  a 
small,  yet  progressive  community. 
We're  located  in  Central  Wisconsin 
and  serve  as  the  ^tewoy  to  the  beauti- 


CIRCULATION  MANAGER 

A  motivated  professional  is  sought  to 
grow  the  circulotion  of  two  northern 
Indiana  dailies  with  current  combined 
circulation  of  15,000.  The  ideal  candi¬ 
date  has  demonstrated  ability  in  the 
management  of  traditional  circulation 
and  distribution  functions,  but,  more 
importantly,  is  willing  and  able  to 
develop  orKl  implement  aggressive  arxi 
imaginative  sales  strategies  utilizing 
both  new  and  proven  concepts.  Indi¬ 
vidual  must  be  an  excellent  com¬ 
municator,  be  leam-oriented,  hove  com¬ 
petitive  market  experience  and  a 
strong  desire  to  be  a  leader  in  the 
circulation  grov/th  of  two  newspapers. 

Company  offers  tremendous 
opportunity  to  succeed  along  >vilh  com¬ 
petitive  salary  and  incentive  and 
benefit  packages. 

Resume  and  salary  requirements  may  be 
sent  to  Jim  Widner,  publisher,  at  the 
Wabash  Plain  Dealer,  1 23  West  Canal 
Street,  Wabash,  IN  46992. 

Fax:  (219)563-0816 
E-mail:  jwidner@intronix.com. 
CIRCULATION  DIREaOR  WANTED: 
Six-doy  local  newspaper  in  South 
Georgia,  7,500  circulation,  is  seeking 
grovrth-oriented  individual  to  develop, 
execute  and  manage  marketing 
strategy  dedicated  to  customer  service. 
Must  have  circulation  experience,  be 
soles  driven  and  possess  excellent 
communication  skills.  Competitive 
salary  and  benefits  package.  Reply  to 
S,  Jane  Benton,  The  Observer,  P.O. 
Box  889,  Moultrie,  GA  31 776. 

ADVERTISING 


qualified,  please  send  your  resume  and 
cover  letter  (include  salary  history 
and  references)  to:  Karen  Van  Lare, 
WRAM/EP,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 

We  are  an  equal  opportunity  employer 
that  recognizes  and  appreciates  the 
benefits  or  diversity  in  the  workplace. 
People  vdio  shore  mis  belief  or  reflect  a 
diverse  background  are  especially 
enccxjraged  to  apply. 


BUSINESS  MANAGER 


EXCELLENT  OPPORTUNITY 
BUSINESS  MANAGER 
Wanted  immediately.  Strong  Nevirspa- 
per  Operations  background. 
Responsibilities  include  financial 
oversight  and  reporting,  billing,  collec¬ 
tions,  personnel  administration, 
payroll,  taxes,  etc.  This  position  will 
assist  the  publisher  with  the  prepara¬ 
tion  of  monthly  reports  and  annual  busi¬ 
ness  plans.  We  are  looking  for  a  solid 
contributor  to  the  success  of  our  man¬ 
agement  team.  Most  of  all,  we  want  on 
entrepreneurial,  results-oriented  finan¬ 
cial  specialist  who  can  organize,  plan 
and  help  move  our  newspaper 
forward.  Excellent  compensation  and 
benefit  package  in  America's 
heartland.  Send  cover  letter,  resume 
and  compensation  to:  Publisher,  The 
Sioux  City  Journal,  P.O.  Box  1 18, 
Sioux  City,  lA  51 102  or  FAX  to  (712) 
279-5099. 


Toronto's  NOW  Magazine - 
Canada's  leading  news  and 
A  'ir|'\  •  lA  entertainment  weeldy  -  has 
a  special  opening  tor  a 
dynamic,  motivaled  Display 
Sales  Manager  anxious  to 
make  a  take-charge  contribution  to  a  bustling 
sales  office,  as  wen  as  rrjke  great  money. 

We  re  a  well-developed  business  with  a  com¬ 
mitment  to  shaking  things  up.  We  are  looking 
tor  a  seasoned  sales  protessionai  with  a 
proven  management  track  recon)  in  media 
sales  (preleraoly  print),  to  take  on  a  key  lead¬ 
ership  role  in  moving  NOW  to  the  next  level. 
The  successful  candidate  wHI  report  directly  to 
the  Vice-President  ol  Sales  and  Marketing. 
NOW  Is  an  equal  opportunity  employer,  offer¬ 
ing  a  lull  range  ot  benefits  and  a  renumeration 
package  commensurate  with  your  outstanding 
achievements. 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  METRO  EDITOR 


COPY  EDITOR 


_ CIRCULATION _ 

CIRCULATION  DIVISION  MANAGER 
Copley  Newspapers,  a  Chicago  sub¬ 
urban  newspaper  chain,  is  looking  for 
an  individual  to  manage  the  circulation 
operation  at  their  daily  newspaper 
located  in  Waukegan,  IL.  The  ideal 
candidate  will  possess  excellent  people 
skills  plus  o  minimum  of  4  years  of 
experience  in  all  area  of  circulation 
with  a  proven  track  record  of  circula¬ 
tion  growth.  Hands-on  supervisory 
experience  is  a  must.  A  degree  in  busi¬ 
ness,  marketing  or  related  fields  is  a 
plus.  We  offer  a  competitive  salary 
and  benefits  including  medical/dental/ 
vision/401  (k). 

Send  resume  and  salary  history  to: 


Plainfield,  IL  60544 

_ ATTN:  VP  of  Circulation _ 

CIRCULATION  MANAGER 
Daily  newspaper  in  expanding, 
upscale  suburban  market  is  seeking  a 
circulation  manager  with  proven  sales 
ability.  Our  product  and  service  are 
excellent,  but  sales  strength  has  been 
missing.  We  are  sitting  on  a  gold  mine 
and  need  an  energetic,  imaginative 
leader  to  tap  into  our  community's 
growth.  This  is  a  key  position  that  will 
receive  the  support  of  every  member  of 
our  organization.  Excellent  pay,  bonus 
plan  and  benefits.  Respond  to  Box 
08161,  Editor  &  Publisher. 

SINGLE  COPY  MANAGER 

Charleston  Newspapers  is  seeking  an 
aggressive,  results  oriented  single  copy 
manager  to  be  responsible  for  dealer 
and  vending  sales  for  The  Charleston 
Gazette  and  the  Charleston  Doily  Mail. 
Our  market  survey  reveals  a  strong 
potential  for  growth  in  single  copy 
sales.  Duties  include  supervision  of  the 
employee  delivery  staff,  soles,  service 
and  collections  in  our  Metro  area. 
Bellatrix  knowledge  is  o  plus.  We  have 
an  inexperienced  but  energetic  team  in 
place  ready  to  work  with  a  proven 
team  leader.  We  offer  a  competitive 
salary  and  excellent  benefit  plan. 
Interested  persons  should  reply  with  a 
cover  letter  resume  and  salary  require¬ 
ment  to  John  Bowyer,  director,  human 
resources.  Charleston  Newspapers, 
1001  Virginia  Street  East,  Charleston, 
WV  25301 .  An  EOE. 

IMMEDIATE  OPENING  for  a  Circula- 
tion  Manager.  Midwest  daily  9,000 
circulation  looking  for  an  assistant  or 
district  manager  ready  to  move  up. 
Include  resume  and  pay  required,  send 
to  Box  081 42,  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER 
Seeking  Regional  Manager  for  large  7- 
day  AM  newspaper  in  Zone  5. 
Responsible  for  home  delivery  and 
circulation  growth  in  large  geographic 
area,  some  travel  required.  Qualified 
candidates  will  have  extensive  experi¬ 
ence  os  a  proven  leader,  with 
demonstrated  skills  in  sales,  service 
and  team  building.  Experience  in  dis¬ 
tribution  of  multiple  products  helpful. 
Strong  organizational  and  analytical 
skills  a  must.  Knowledge  of  PC 
required;  including  Word,  Excel,  and 
Quattro  Pro  or  Access.  Bachelor's 
degree  preferred.  Excellent  salary  and 
benefit  package.  Qualified  candidates 
should  send  a  resume  along  with 
salary  history  to  Box  08156,  Editor  & 
Publisher. 


_ CIRCULATION _ 

FLORIDA  MAJOR  METRO 
OPPORTUNITY 

The  Florida  Times-Union,  a  250,000 
Sunday  Circulation  major  metro  news¬ 
paper,  is  seeking  an  individual  to  lead 
in  circulation  Sales  &  Marketing.  We 
are  an  N.F.L.  city  and  the  #1  provider 
of  news  and  information  in  North  Flor¬ 
ida  and  South  Georgia. 

SALES  AND  MARKETING  MANAGER 
Individual  will  identify  key 
opportunities  for  circulation  growth, 
develop  sales  strategies,  and  marketing 
plans.  The  right  candidate  will  be  able 
to  professionally  lead  in  Telemarketing, 
kiosk  sales,  sales  crews,  N.I.E.,  and 
Circulation  promotions.  Bachelor's 
degree  in  marketing  or  related  major  is 
desired,  must  be  an  experienced 
marketer  with  a  minimum  of  five  years 
experience  in  newspaper  circulation 
sales  development. 

Excellent  salary,  incentive  plan,  benefit 
package.  Send  or  fax  resume  and 
cover  letter  with  salary  history  to:  The 
Florida  Times-Union,  Attn:  Sherwin 
Pulmano,  employment  manager,  P.O. 
Box  1949,  Jacksonville,  FL  32231,  Fax 
(904)  359-4695. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 

CONTROLLER 

CONTROLLER 

ANG  Newspapers,  No.  California/ 
Bay  Area  publishers  of  the  Oakland 
Tribune,  Daily  Review,  Argus,  Tri- 
Valley  Herald  and  San  Mateo  County 
Times,  is  accepting  resumes  for  this  key 
position.  Reports  to  the  Chief  Financial 
Officer.  You  should  be  o  degreed 
accountant  with  prior  supervisory 
experience.  Responsibilities  include  all 
phases  of  accounting  excluding  income 
taxes.  This  is  a  fast-paced  environment 
requiring  a  hands-on  individual.  Send 
your  letter  of  interest  along  with  your 
resume  and  salary  requirements  to: 
Human  Resources,  P.O.  Box  5050, 
Hayward,  CA  94540.  EOE. 

EDITORIAL 

$269  "Laptop"  for  reporters.  Text-only 
downloads  to  Mac/PC  via  ADB/ 
keyboard  200  hrs  on  2  AA  batteries. 
Reporters  mention  "model  20"  to  receive 
free  coble,  www.alphasmart.com 
1  (888)  276-2780 

SENIOR  EDITOR 

Nationally-renowned  health  and  nutri¬ 
tion  newsletter  seeks  an  experienced 
and  creative  senior  editor  to  conceive, 
research,  write  and  edit  compelling 
stories.  Candidate  should  have  a 
strong  background  in  health  issues,  be 
comfortable  interviewing  researchers, 
and  able  to  interpret  scientific  studies. 
Proven  ability  to  explain  complex 
topics  in  a  clear,  instructive  and  engag¬ 
ing  manner  for  educated  lay  reoder. 
Registered  dietitian  a  plus.  Send 
resume,  clips  and  salary  history  to: 
Larry  Lindner,  executive  editor,  Tufts 
Health  &  Nutrition  Letter,  6  Beacon  St., 
Ste.  1110,  Boston,  MA  0201 8. 


The  Fresno  Bee,  a  growing  metro 
newspaper  in  Central  California,  is 
looking  (or  on  assistant  metro  editor  to 
direct  coverage  of  key  issues  facing 
our  readers.  This  team  leader  will 
supervise  and  coach  night  reporters. 

The  Bee,  a  McClatchy  newspaper,  is 
Central  California's  largest  and  best 
newspaper,  located  in  the  heart  of  the 
state. 

The  new  team  leader  will  be: 

•  A  strong  word  editor  who  sees  story 
potential  where  others  might  not; 

•  A  hound  for  the  breaking  news 
story; 

•  A  motivator  and  coach; 

•  An  effective  team  member  among 
other  assistant  metro  editors. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience  and  an 
excellent  benefit  package.  The  Bee 
values  and  encourages  workplace 
diversity. 

Send  resume  and  work  samples  before 
May  16  to:  THE  FRESNO  BEE,  Human 
Resources  Department,  1626  E  St., 
Fresno,  CA  93786. 

An  Equal  Opportunity  Employer. 

BREAKING  NEWS 

We're  seeking  an  aggressive  full-time 
reporter  with  daily  newspaper  experi¬ 
ence  who  loves  to  cover  breaking 
news.  Strong  reporting  and  writing 
skills  o  must.  Excellent  benefits  in  a 
growing,  diversified  area  in 
southwestern  Michigan.  Circulation  is 
about  60,000  daily,  70,000  Saturday, 
and  77,000  Sunday.  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer.  Send 
resume/clips  to  Rebecca  Pierce,  metro 
editor,  Kalamazoo  Gazette,  401  S. 
Burdick  St.,  Kalamazoo,  Ml  49007. 

BUSINESS  WRITER 

The  Las  Vegas  Business  Press  has  on 
opening  for  a  skilled  reporter  with  a 
record  of  aggressive,  accurate  business 
coverage.  Covering  the  nation's 
fastest-growing  and  most  exciting  city, 
we  serve  a  metro  area  of  1 .2  million 
and  an  upscale  readership  con¬ 
centrated  in  the  gaming,  tourism,  enter¬ 
tainment,  finance,  real  estate,  construc¬ 
tion  and  health  industries.  Competitive 
salary  and  benefits.  Resumes  to  Steve 
Green,  ME,  at  fax:  (702)  871-3298  or 
e-mail:  citylife@vegas.infi.net.  Or  call 
(702)  871-6780. _ 

BUSINESS  &  TECHNOLOGY 
REPORTER  -  Gazette  Newspapers 
seeks  reporter  for  expanding  business 
and  technology  sections.  Clips  and 
resume  to  Donna  Johnson,  human 
resources  director,  1200  Quince 
Orchard  Blvd.,  Gaithersburg,  MD 
20878.  No  calls.  EOE 

COPY  EDITOR  needed  to  polish  copy 
and  write  eye-catching  headlines  on 
fulljxiginated  QuarkXPress/QPS  system 
at  The  Bakersfield  Californian,  a  major 
daily  in  Central  California.  At  least  two 
years  experience  as  a  daily  reporter  or 
copy  editor  preferred.  Layout/ 
pagination  skills  a  plus.  Send  resume 
and  work  samples  to:  John  R.  Furtak, 
copy  desk  chief.  The  Bakersfield  Cali¬ 
fornian,  P.O.  Bin  440,  Bakersfield,  CA 
93302. 

The  best  brewer  sometimes  makes  bad 
beer. 

German  proverb 


The  New  Costle  (PA)  News,  a  20,000 
circulation  daily  located  between 
Pittsburgh  and  Cleveland,  is 
seeking  on  aggressive  copy  editor  with 
strong  skills  in  headline  writing  and 
page  design.  We're  looking  for 
someone  who  is  a  communicator  and 
teacher  to  help  our  reporters  reach 
their  potential.  The  ideal  candidate 
should  also  be  interested  in  learning 
pagination  secrets  from  our  talented 
design  desk.  Two  years  of  copy  editing 
experience  on  o  doily  newspaper  is 
preferred,  as  is  a  background  in 
pagination,  but  this  could  be  on 
excellent  opportunity  for  a  recent  col¬ 
lege  graduate  with  a  passion  for  sparkl¬ 
ing  copy  and  an  eye  for  compelling 
design.  Send  resume,  cover  letter  and 
copies  of  headlines  and  pages  you've 
designed  to  Managing  Editor,  New 
Castle  News,  P.O.  Box  60,  New  Cas- 

tle,  PA  16103. _ 

COPY  EDITOR.  Strong  wordsmith  and 
layout  skills  needed  for  55,000  AM 
daily  near  Cleveland  that  is  implement¬ 
ing  pagination.  Send  resume  and 
layout  samples  to  Glenn  Gilbert, 
managing  editor.  The  News-Herald, 
7085  Mentor  Avenue,  Willoughby, 
OH  44094. 

THE  KANSAS  CITY  STAR  seeks  a 
creative  editor  who  can  meld  words 
and  visuals  for  our  popular  Sunday 
Star  magazine.  As  o  key  member  of 
the  Features  editing  team,  the  candi¬ 
date  should  have  demonstrated  lead¬ 
ership  skills,  keen  ability  at  line  editing 
and  a  good  sense  of  design.  The  mag¬ 
azine  editor  will  work  with  reporters 
throughout  the  newsroom  and  will 
need  good  planning  and  communica¬ 
tion  skills.  Our  magazine's  mission  is 
to  give  readers  uniquely  Kansas  City 
features  that  are  graphically  driven 
and  usually  do  not  exceed  45  inches  in 
length.  Send  a  resume  and  10  great 
magazine  story  ideas  by  May  1 9  to 
Yvette  Walker,  deputy  features  editor/ 
special  sections,  Tne  Kansas  City  Star, 
1729  Grand  Blvd.,  Kansas  City,  MO 
64108.  Tel:  (816)  234-4818. 

E-mail:  ywalker@kcstar.com 

COPY  EDITOR/PAGE  DESIGNER 
The  Times,  an  80,000  (100,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  for  a  copy 
editor/page  designer  to  join  our  1 7- 
member  universal  desk. 

Design  background  desired.  Basic 
copy  editing  skills  a  must.  We  are  100 
percent  paginated  on  Mac-based 
system  so  pagination  experience, 
QuarkXPress  skills  necessary. 

Come  join  a  progressive  newspaper 
devoted  to  getting  even  better. 

Please  send  letter,  resume  and  work 
samples  to  Executive  Editor  Mike 
Whitehead,  The  Times,  222  Lake 
Street,  Shreveport,  LA  71 1 30. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  shore  that 
vision  to  apply.  EEO 

COPY  EDITOR:  If  you  can  make  sure 
that  copy  is  clear,  concise,  complete, 
fair  ond  accurate,  and  if  you  can  top  it 
all  off  with  a  good  headline  and  cap¬ 
tions,  Newsday  may  have  a  position 
for  you.  Send  letter  and  resume  to  Tim 
Healy,  executive  news  editor.  News- 
day,  235  Pinelown  Rood,  Melville,  NY 
1 1 747.  E-mail:  healy@newsday.com 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


COPY  EDITORS/PAGINATORS 

The  Daily  Southtown  needs  skilled, 
creative  copy  editors  for  its  day  and 
night  universal  desk  as  it  continues  to 
expand  in  the  suburbs  of  Chicago, 
armed  with  a  new  pagination  system. 
Appliconis  must  be  skilled  in  the  follow¬ 
ing  areas:  copy  editing,  headline  writ¬ 
ing,  page  designing  and  QtrarkXPress. 
College  degree  is  required  and  Web 
savvy  is  a  big  plus.  Send  resumes  to 
Douglas  Williams,  Daily  Southtown, 
6901  W.  159th  Street,  Tinley  Park,  IL 
60477. 


COPY  EDITORS 

The  Salt  Lake  Tribune  is  seeking  two 
copy  editors  for  its  State  and  World 
desks.  You  must  be  able  to  intelligently 
edit  local  and  wire  service  copy,  to 
write  accurate,  enticing  headlines  ond 
to  design  inside  pages  -  all  under 
deadline  pressure.  It's  3-to-midnight 
work. 

Professionol  diversity,  newspaper 
experience,  a  second-language  skill, 
sense  of  humor  and  computer  expertise 
are  pluses.  But  your  editing  talents  will 
be  given  the  greatest  weight.  Salary 
will  be  based  on  abilities  and  experi¬ 
ence. 

Utah's  largest  newspaper.  The  Tribune, 
has  statewide  distribution,  a  growing 
circulation  and  an  afternoon  com¬ 
petitor.  Utah  is  home  to  a  spectacular 
outdoors,  weird  liquor  laws  and  news 
aplenty.  People  of  color,  anglos, 
women  and  men  are  encouraged  to 
apply  if  you  meet  the  criteria. 

Send  letter  of  application,  resume  and 
relative  support  material  to  Editor 
James  E.  Shelledy,  The  Salt  Lake 
Tribune,  143  S.  Main  St.,  Salt  Lake 
City,  UT  841 1 1  by  Mory  22.  Responses 
will  be  extended  to  finalists  only. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  1 40,000)  and  for  associate 
editors  at  the  Dallas  Observer  and 
Miami  New  Times. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please. 


EDITORIAL 


COPY  EDITORS 

The  Charleston  (WV)  Gazette  wants 
talented,  experienced  copy  editors  for 
its  1 5-person  copy  desk.  Must  have 
strong  editing  and  design  skills.  Profi¬ 
ciency  with  QuarkXPress  is  required. 
Good  salary  and  benefits.  The  C^zelte 
is  a  53,000  daily  AM  (103,000  Sun¬ 
day)  in  the  capital  city.  Please  send 
work  samples  and  resume  to  Rosalie 
Earle,  managing  editor,  1001  Virginia 
Street  East,  Cnaneslon,  WV  25301 . 

An  Equal  Opportunity  Employer. 


COPYEDITOR 

The  Quad  City  Times,  a  division  of  Lee 
Enterprises,  (53,000  daily/79,000 
Sunday)  is  looking  for  a  Copy  Editor 
with  a  flair  for  design  and  pres¬ 
entation.  The  successful  candidate  will 
possess  the  ability  to  edit  stories,  write 
compelling,  accurate  headlines, 
paginate  and  adhere  to  deadlines 
while  striving  to  design  pages  that 
hove  high  impact  on  readers. 

Reciuirements:  Knowledge  of  grammar, 
spelling  and  journalistic  style.  Must  be 
able  to  work  effectively  as  part  of  o 
team  and  possess  good  problem  solv¬ 
ing  skills.  Minimum  of  two  years  expe¬ 
rience  on  a  daily  newspaper  with 
pagination  experience,  QuarkXPress 
preferred.  College  degree  in  journal¬ 
ism  or  equivalent  experience 
necessary.  Experience  in  designing 
graphics  would  be  considered  a  plus. 

Please  send  a  resume  and  work  sam¬ 
ples  to: 

Human  Resources  Manager 
Quad-City  Times 
500  E.  Third  Street 
Davenport,  lA  52808 
EOE 


COPY  EDITOR 

The  Corpus  Christ!  Caller-Times,  a 
70,000-circulation  daily  (95,000  Sun¬ 
day),  has  an  immediate  opening  (or  a 
Copy  Editor.  This  individual  will  be 
responsible  for:  editing  stories  (or  style, 
spelling,  punctuation  and  libel; 
accurate,  compelling  headlines  and 
cutlines;  and  laying  out  pages  using 
QuarkXPress.  Experience  in  news  judg¬ 
ment  and  wire  selection  and  three 
years  daily  newspaper  experience  pre¬ 
ferred.  The  Caller-Times  has  been 
awarded  "Best  Newspaper"  in  Texas 
below  100,000  circulation,  seven  out 
of  the  past  eight  years.  This  award¬ 
winning  team  of  writers,  editors,  photo¬ 
graphers  and  artists  will  challenge  you 
to  reach  a  higher  level  of  performance. 
Competitive  salary,  excellent  benefits 
and  a  relocation  allownrKe. 

Send  resume  and  work  samples  to: 

Corpus  Christi  Coller-Times 
Attn:  Human  Resources  -  Copy  Editor 
P.O.  Box  91 36 
Corpus  Christi,  TX  78469 
e-mail:  cthr€caller.com 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well  as  the 
amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


COPYEDITOR 

The  Fresno  Bee,  a  McClotchy  newspa¬ 
per  in  the  heart  of  California's  Central 
Valley  (circ.  155,000  daily  and 
185,000  Sun.),  has  an  immediate 
opening  (or  a  copy  editor  to  design 
pages  and  edit  and  approve  local 
wire  copy.  Must  have  minimum  2-3 
years  daily  copy  editing  experience, 
excellent  skills  in  page  design  and 
copy  editing,  and  be  computer  literate 
(QuarkXPress  preferred).  Competitive 
salary  based  on  experience  plus  full 
benefit  package.  We  value  applicants 
who  appreciate  the  benefits  of  a 
diverse  workforce.  Please  send  resume, 
cover  letter,  and  3-5  clips  by  May  30 
to:  HUMAN  RESOURCES,  THE 
FRESNO  BEE,  1626  E  Street,  Fresno, 
CA  93786. 


CORRESPONDENT 

$1 4/inch.  That's  what  RESTRUCTUR¬ 
ING  TODAY  pays  correspondents 
mostly  in  state  capitals  but  not  only 
there.  It's  a  (axed  daily,  business 
newsletter  focused  on  natural  ^s  and 
electricity  competition  and  the  con¬ 
vergence  of  the  two  industries.  We 
especially  need  someone  in  the  capitals 
of  GA,  MS,  TN,  NC,  NM,  NV,  MN, 
lA,  MO,  CA,  CT.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 
298-8210. 


CRAVE  COMPETITION? 

The  Daily  Southtown  needs  aggressive, 
creative  and  refined  reporters  eager  to 
make  their  rrKirk  in  one  of  the  most  com¬ 
petitive  markets  in  the  country.  We 
need  people  who  can  put  stories  on  the 
front  page  that  will  make  news 
customers  take  notice  as  the  newspa¬ 
per  expands  in  Chicago's  suburbs.  We 
need  specialty  writers  to  produce 
regional  and  trend  stories  in  fields  such 
as  health,  environment,  politics  and 
technology,  as  well  as  general  assign¬ 
ment  reporters  to  handle  set  geo¬ 
graphic  beats.  Web  savvy  is  a  big 
plus.  Send  resumes  to  Douglas 
Williams,  Daily  Southtown,  6901  W. 
1 59lh  Street,  Tinley  Park,  IL  60477. 


DAILY  NEWSPAPER  in  Zone  7  seeking 
Sports  Editor  applicants.  Management 
skills,  passion  for  sports  from  high 
school  to  the  "Bias,"  arid  the  ability  to  get 
the  most  out  of  a  small  staff  needra. 
Send  resume,  examples  of  page  design 
and  a  cover  letter  to  Box  08158,  Editor 
&  Publisher. 


EDITOR  -  National  Catholic  Reporter, 
based  in  Kansas  City,  Missouri,  is  look¬ 
ing  (or  an  opinion  editor  responsible 
for  columns,  letters,  features,  media, 
books  and  special  sections,  ideal  can¬ 
didate  will  combine  journalism  back¬ 
ground  with  knowledge  of  Catholic 
Church,  and  will  be  a  team  player. 
Write  with  resume  to  Michael  Farrell, 
P.O.  Box  419281,  Kansas  City,  MO 
64141. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


Optimism  is  the  faith  that  leads  to 
achievement.  Nothing  can  be  done 
without  hope  and  confidence. 

Helen  Keller 


_ EDITORIAL _ 

EDfrOR/GENERAL  MANAGER 
The  Japanese  American  Citizens 
League,  the  largest  Asian-American 
non-profit  organization  of  its  kind  in 
America,  seeks  a  person  to  be  Editor/ 
General  Manager  of  its  Pacific  Citizen 
newspaper,  located  in  Monterey  Park, 
California.  The  person  chosen  will 
oversee  and  supervise  the  semi¬ 
monthly  newspaper  with  a  circulation 
of  over  20,000  and  a  staff  of  (our  to 
eight  people,  depending  on  the  sea¬ 
son.  Experience  required  (five  years 
preferred)  in  editing,  writing  and 
managing  publications,  and  personnel 
supervision.  Knowledge  of  and  experi- 
efKe  with  the  Japanese  American  Com¬ 
munity  preferred.  Should  hove  experi¬ 
ence  with  Pagemaker  and/or  Quark¬ 
XPress.  Responsible  (or  conceptuoliza- 
tion  of  issues  and  articles,  assigning 
stories,  photography,  editing,  writing 
and  rewriting  when  necessary,  layout, 
and  production.  Periodic  travel 
involved,  including  evenings  and 
weekends.  Excellent  fringe  benefit 
package.  Hiring  range:  $35,150  - 
$49,100,  DOE.  Send  cover  letter, 
resume  and  work  samples  to:  Richard 
Uno,  JACL,  1765  Sutter  Street,  San 
Francisco,  ^  94115,  (ax:  (415)  931- 
4671 .  E-mail:  HQ6jacl.org. 

EDITOR/PUBLISHER  with  7-10  years 
experience,  business  savvy,  passion  for 
revitalizing  cities,  and  non-profit  expe¬ 
rience  sought  to  take  the  helm  at  The 
Neighborhood  Works,  a  Chicago- 
based  bi-monthly  magazine.  Duties 
include  setting  editorial  direction, 
marketing,  fund-raising  and  supervis¬ 
ing  a  staff  of  three.  Salary  mid-to-high- 
30s.  Send  letter,  resume  and  three  clips 
to  Pat  Abrams,  CNT,  2125  W.  North 
Avenue,  Chicago,  IL  60647.  No  phone 
calls,  please. 


EDITOR 

Growing  Central  Florida  daily  requires 
experienced  professional  with 
demonstrated  leadership  skills. 
Excellent  opportunity  to  develop  strong 
news  report  in  a  competitive  market. 
Apply  to  Publisher,  The  News  Chief, 
Box  1 440,  Winter  Haven,  FL  33880. 


EDITORS 

Building  a  new  team!  6-day  daily  in  N. 
VA  suburb  of  Washington,  DC  needs  a 
tough  city  editor  and  a  news  editor 
with  design  flair  to  lead  the  fight 
against  3  other  dailies. 

The  City  Editor  supervises  5  reporters, 
2  photographers,  planning  daily  news 
coverage  and  coaching  young  staff 
writers.  Must  hove  5  years  doily  repoil- 
ing/editing  experience. 

The  News  Editor  supervises  2  copy 
editors,  coordinating  design,  editing, 
pagination.  Must  hove  3-4  yeors  doily 
editing/layout  experience. 

Fax  resumes  to  Deraid  Everhart, 
monaging  editor.  The  Prince  Williom 
Journal,  Manassas,  VA  at  (703)  257- 
4960.  EOE. 


WE  ACCEPT 
MASTERCARD/VISA 
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HELP  WANTED 


_ EDITORIAL _ 

EDITOR 

The  La  Crosse  (Wl)  Tribune,  circ: 
35,000-41,000,  lost  its  editor  to  the 
top  news  spot  in  Lincoln,  NE.  We  wont 
to  replace  him  with  someone  just  os 
good  or  better. 

We  ore  seeking  o  non-troditionol  editor 
to  direct  o  talented  award-winning 
newsroom,  maintain  a  partnership  with 
circulation  and  expand  our  regional 
influence  in  western  Wisconsin  and 
eastern  Minnesota. 

We  have  started  cutting  edge  projects 
and  expanded  the  Tribune's  involve¬ 
ment  in  readership  targeting,  com¬ 
munity  leadership  and  civic  journalism. 
While  the  editor  will  be  a  hands-on 
coach,  the  successful  candidate  also  is 
a  strong  teammate  with  the  circulation 
director,  an  active  strategist  with  the 
senior  management  team,  dedicated 
craftsman  and  free-thinking  futurist. 
Knovdedge  of  New  Directions  in  News, 
demographic  profiling  and  developing 
people  are  all  pluses. 

The  La  Crosse  Tribune,  one  of  19 
newspapers  owned  by  Lee  Enterprises — 
a  strong  and  profitable  company  with 
a  solid  history  and  a  bright  future  —  is 
located  in  southwestern  Wisconsin  nes¬ 
tled  between  the  bluffs  of  the 
Mississippi  River  in  a  family-oriented 
community  with  excellent  schools  and 
many  cultural  and  recreational 
opportunities  to  enjoy. 

Please  send  cover  letter  outlining  why 
you  are  the  best  candidate,  plus 
resume  with  references  to: 

Meribeth  Catania 
Human  Resources  Manager 
La  Crosse  Tribune 
401  North  Third  Street 
La  Crosse,  Wl  54601 

Application  Deodline:  May  30,  1 997 


EXPERIENCED  EDITOR  NEEDED 
The  Palm  Beach  Post,  a  1  80,000- 


_ EDITORIAL _ 

FEATURE  EDITOR 

We've  just  redesigned  our  paper  and 
pumped  new  life  inta  our  daily  themed 
feature  sections.  To  build  on  the 
momentum,  we  need  an  experienced 
editor  to  direct  assigning  and  prod¬ 
uction.  If  you're  on  fire  with  ideas, 
passionate  about  readers  and  can 
inspire  good  writing,  send  us  a  resume 
and  samples  of  your  editing.  This  is  an 
immediate  opening  at  the  Post-Tribune, 
a  Knight-Ridder  paper  outside  Chi¬ 
cago.  Mail  to  Kay  Manning,  managing 
editor,  1065  Broadway,  Gary,  IN 
46402  or  fax  to  (219)  881-3234.  We 
believe  in  diversity. 

FEATURE  PAGE  DESIGNER  sought  to 
work  at  aggressive,  innovative  daily  in 
southeastern  Virginia  with  a  100,000 
daily  circulation.  The  Daily  Press  is 
looking  for  a  page  designer  with  at 
least  three  years  experience  at  a  daily 
newspaper.  Ability  to  design  outstond- 
ing,  creative  feature  pages  required. 
Pagination  experience  a  plus.  If  you 
are  a  self-starter  and  a  team  player 
with  the  ability  to  work  quickly  and 
effectively  under  deadline  pressure, 
send  resume  and  work  samples  to 
Maryann  Hakowski,  presentation 
editor.  Daily  Press,  7505  Warwick 
Blvd.,  POB  746,  Newport  News,  VA 
23607-0746.  marhak@tribune.com. 

COPY  EDITORS:  Experienced  copy 
editors  who  have  a  flair  for  writing 
headlines.  Layout  skills  a  plus.  Potential 
for  advancement.  Salary  com¬ 
mensurate  with  experience.  Excellent 
benefits.  Apply  to  Rick  Rodriguez, 
managing  editor.  The  Sacramento  Bee, 
P.O.  Box  15779,  Sacramento,  CA 
95852.  We  are  an 

Equal  Opportunity  Employer 

FEATURES/BUSINESS  EDITOR 
The  St.  Cloud  Times  needs  an  editor  to 
lead  our  staff  of  five  features  and  busi¬ 
ness  reporters.  Required  skills  include 
the  ability  to  challenge  award-winning 
writers,  think  big  creatively  and 
manage  resources  effectively. 

REPORTERS,  COPY  EDITORS 
We're  also  interested  in  getting  to 
know  quality  writers  and  editor/ 
designers  for  future  reporter  and  copy 


EDITORIAL _ 

FIELD  REPORTER 

Full-time  bureau  position  with  Capital 
Press,  a  weekly,  35,000-circ.  agricul¬ 
tural  newspaper  covering  WA,  OR,  ID 
and  Northern  and  Central  CA.  Fastest- 
growing  ag  newspaper  in  the  West. 
Person  must  live  in  the  Columbia  Basin 
area  of  Eastern  Washington  or  in 
Umatilla  or  Morrow  counties  in  north¬ 
east  Oregon,  work  out  of  their  home, 
communicate  with  home  office  in 
Salem,  Ore.,  by  modem.  Company 
provides  computer,  fax,  camera 
equipment.  We  cover  production 
agriculture,  food  processing  and  a 
variety  of  ag-related  issues.  Qualifica¬ 
tions:  At  least  3  years  news  reporting, 
photography  and  computer  expertise, 
journalism  education,  ag  background 
or  familiarity  with  ag.  Need  a  self¬ 
starter  who's  willing  to  travel  through¬ 
out  Yakima  Valley  and  Columbia  Basin 
to  cover  an  interesting,  diverse  indus¬ 
try.  Send  letter  of  application,  resume, 
writing  samples  to  Carolyn  Homan, 
managing  editor,  P.O.  Box  2048, 
Salem,  OR  97308. 

FINANCE  REPORTER 
Newsletter  publisher  seeks  scoop- 
oriented  reporter  for  Commercial 
Mortgage  Alert,  a  well-established 
weekly  covering  real  estate  finance 
and  commercial  mortgage-backed 
securities.  2  years  daily  or  weekly 
experience  required.  Competitive 
salary  and  benefits.  In  Hoboken,  NJ, 
just  minutes  from  Manhattan.  Fax 
cover  letter  and  resume  to  Andy  Albert. 

Fax:  (201)659-4141 
_ Tel:  (201)659-1700 _ 

FINANCE  REPORTER 
Newsletter  publisher  seeks  scoop- 
oriented  reporter  for  Asset-Backed 
Alert,  a  top-notch  weekly  covering  the 
booming  asset-backed  securities 
market.  1  year  of  daily  or  weekly 
experience  required.  Competitive 
salary  and  benefits.  In  Hoboken,  NJ, 
just  minutes  from  Manhattan.  Fax 
cover  letter  and  resume  to  Andy  Albert. 

Fax:  (201)659-4141 

Tel:  (201)659-1700 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/editor  with 
page  design  experience.  Lead  our 
small  staff  and  dozen  freelancers.  Pen 


_ EDITORIAL _ 

GRAPHIC  ARTIST 

We  are  looking  for  an  energetic 
graphic  artist  to  join  our  editorial  staff. 
We  are  a  progressive  7-day  newspa¬ 
per  (62,000  daily,  82,000  Sunday 
circulation).  The  right  candidate  must 
have  experience  creating  and 
designing  eye-catching  charts,  informa¬ 
tional  graphics,  locator  maps  and 
newsroom  and  sports  artwork.  Strong 
computer  skills  including  Freehand, 
Photoshop  and  QuarkXPress  are  a 
must.  Send  resume  and  work  samples 
to: 

Lew  Sagermann 
Design  Editor 
The  Repository 
500  Market  Avenue  South 
Canton,  OH  44702-2193 
JOIN  A  GROWING  NEWSPAPER 
The  Post-Tribune,  a  70,000-circ. 
Knight-Ridder  newspaper  is  expanding 
its  staff  and  seeks  skilled  editors  to  join 
us  in  a  highly  competitive  market  in 
Northwest  Indiana  outside  Chicago: 

NEWS  EDITOR 

Lead  copy/design  editing  staff  by 
emphasizing  content  editing, 
sharpening  headlines  and  guiding 
nightly  page  production.  Candidates 
must  have  copy  desk  leadership  expe- 
rienceaswellasQuarkXPress/pagination 
experience. 

PRESENTATION  EDITOR 
Presentation  and  design  are  top 
priorities  as  we  expand  our  coverage. 
We  seek  a  newsroom  leader  who 
shapes  coverage  early  in  the  day  with 
the  reporting  and  photo  staffs  and  then 
guides  the  copy/design  staff  to  pro¬ 
duce  pages  that  emphasize  the 
strengths  of  our  news  coverage.  Can¬ 
didates  must  have  experience  as  assign¬ 
ing  editors  in  addition  to  strong  design 
skills. 

COPY/DESIGN  EDITORS 
We  seek  editors  with  strong  word  and 
design  skills  to  join  our  copy  desks 
handling  news,  sports  and  feature  sec¬ 
tion  pages.  1  -3  years  newsroom  expe¬ 
rience  plus  QuarkXPress/pagination 
skills  a  must. 


circulation  daily  in  South  Florida, 
needs  a  night  slot  editor  to  guide  an 
aggressive,  hard-nosed  metro  desk  as 
it  closes  in  on  deadline.  We're  looking 
for  someone  with  five  years'  experi¬ 
ence,  good  writing  and  reporting  skills 
and  a  zest  for  competition.  A  sense  of 
humor  would  help.  Please  send 
resume,  writing  samples  and  several 
references  to  Metro  Editor  Fred  Zipp, 
P.O.  Box  24700,  West  Palm  Beach,  FL 
33416-4700. 

EXPERIENCED  SPORTS  COPY  EDITOR 

The  Palm  Beach  Post  is  seeking  an 
energetic  sports  copy  editor  (minimum 

experience:  four  years)  eager  to  work 

in  a  fast-paced,  major-metropolitan 
market.  Layout/design  experience  - 
including  extensive  work  on  the  Macin¬ 

tosh  -  is  required.  Pagination  is  a  plus. 
Contact  Tim  Burke,  executive  sports 

editor,  at  2751  S.  Dixie  Highway, 

West  Palm  Beach,  FL  33405. 


desk  openings.  At  least  two  years  of 
full-time  experience  required. 

We're  a  29,000  daily,  37,000  Sunday 
Gannett  paper  on  the  non-flooding 
part  of  the  Mississippi,  about  70 
minutes  from  the  Twin  Cities. 

Please  send  resumes  and  work  samples 
that  show  your  creativity  and  versatility 
to  Susan  Ihne,  executive  editor,  3000 
7th  St.,  St.  Cloud,  MN  56302-0768. 

We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace. 
People  who  share  this  belief  or  reflect  a 
diverse  background  are  encouraged  to 
apply.  EOE. 


1-5  pieces  a  week,  oversee  staff, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues  Excellent  salary  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview. 

SEEKING  AGGRESSIVE,  Experienced 
reporters  to  fill  two  positions  on  staff  of 
growing  weekly  business  paper  in 
dynamic  market.  Salary:  $22,000  - 
$27,000,  great  benefits.  Apply  by  e- 
mail:  jbjnews@jaxnet.com  or  mail: 
Editor,  Jacksonville  Business  Journal, 
1200  Riverplace  Blvd.,  #201, 
Jacksonville,  FL  32207. 


Contact  us  now  if  you're  ready  to  com¬ 
pete.  Send  resume,  work  samples  to 
Christopher  Celek,  assistant  managing 
editor,  Post-Tribune,  1065  Broadway, 
Gary,  IN  46402. 

NEWS  EDITOR  OPENING 
ON  ARIZONA  DAILY 
Expanding  daily  and  weekly  newspa¬ 
per  operation  accepting  applications 
from  experienced  personnel,  news  judg¬ 
ment,  layout,  daily  process  color, 
pagination  and  high  technology.  Send 
resume  and  references,  salary  expecta¬ 
tions  and  work  packet  to:  President, 
Casa  Grande  Valley  Newspapers  Inc., 
Box  1 5002,  Casa  Grande,  AZ  85230- 
5002 

DRUG-FREE  WORKPLACE 
EQUAL  OPPORTUNITY  EMPLOYER 


I'm  feeling  tragic  like  I'm  Marlon  Brando. 

David  Bowie 


For  quicker  placement,  you  can  Fax  your  Positions 

Wanted  ad  along  with  your  Visa/Mastercard  number 

and  expiration  date  to  (212)  929-1259. 


HELP  WANTED 


_ EDITORIAL _ 

MANAGING  EDITOR 
Hands-on,  community-minded  manag¬ 
ing  editor  sought  for  growing  6,200 
southeast  Kentucky  tri-weekly. 
Responsibilities  include  manoging  and 
rowing  staff  along  with  hands-on 
udget  control.  Fine  writing  and  edit¬ 
ing  skills  required,  along  with  ability  to 
h^p  generate  strong  stories.  Deadline 
conscious,  team-builder  will  have 
strong  design  skill  in  QuarkXPress  and 
Photoshop  on  Mac-based  system. 
Management  experience  preferred. 
Photographic  abilities  a  plus.  Must  be 
willing  to  relocate.  Salary  range  28K- 
32K.  Good  benefits  and  opportunity  to 
advance  within  organization,  owned 
by  one  of  the  nation's  top  10  pub¬ 
lishing  groups.  All  responses  held  in 
strictest  confidence.  Interested  candi¬ 
dates  should  send  resume,  cover  letter 
and  six  best  clips  to  Box  08153,  Editor 
&  Publisher.  Drug  Free  Workplace/ 
EQUAL  QPPQRTUNITY  EMPLQYER. 


MUSIC  EDITQR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.Q.  Box  5970, 
Denver,  CQ  80217. 

NEWS  CQLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  what 
you  KNQW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 

Phoenix  New  Times 
1201  E.  Jefferson 

Phoenix,  AZ  85034 

_ No  phone  colls,  pleose _ 

NEWS  EDITQR 

The  Hays  Daily  News,  an  award¬ 
winning  13,000  evening  daily  with  an 
on-line  edition,  needs  a  news  editor  to 
work  alongside  assistant  managing 
editor,  take  the  lead  on  news  desk  in 
assistant  ME's  absence,  and  edit  daily 
theme  pages.  Journalism  experience 
required;  a  journalism,  English  or 
communications  degree  preferred. 
Send  resume,  clips  to  Gregory  Hailing, 
managing  editor.  The  Hays  Daily 
News,  507  Main,  Hoys,  KS  67601 . 

REPQRTER  —  Entry-level  position  for 
semi-weekly  Florida  resort  newspaper. 
Lots  of  hard  news,  government  cov¬ 
erage.  Chance  to  get  into  first-rate 
national  newspaper  group.  Fax 
resume,  cover  letter,  references  to:  Ken 
Books,  managing  editor.  The  Destin 
Log,  (904)  654-5982. 


_ EDITORIAL _ 

REPQRTER 

Reporter  with  1-3  years  experience  or 
recent  grad  with  strong  intern  experi¬ 
ence  needed  for  niche  publication  in 
Zone  5  that  covers  statewide  legal  com¬ 
munity.  Send  resume  and  clips  to  Box 
08155,  Editor  &  Publisher. 


NEWS  EDITQR 

The  Wyoming  Tribune-Eagle,  Wyo¬ 
ming's  award-winning  capitol-city 
daily,  is  looking  for  a  skilled  news 
editor. 

If  you  are  an  experienced  journalist 
who  appreciates  fine  writing,  we  want 
you  to  train  and  lead  our  copy  desk 
staff  in  the  continuing  pursuit  of 
excellence  in  community  journalism. 
Qur  newsroom  is  fully  paginated  using 
QuarkXPress.  Send  cover  letter, 
resume,  references  and  work  samples 
to  Mary  Woolsey,  managing  editor, 
702  West  Lincolnway,  Cheyenne,  WY 
82001  or  fax  to  (307)  638-7330. 


NEWS  EDITQR 

You  are  a  Mac-savvy,  progressive 
designer  who  will  be  an  advocate  for 
the  wire,  a  deadline  enforcer  with  a 
perfectionist's  eye  and  the  flexible 
leader  of  a  six-person  desk.  The  ideal 
candidate  will  hove  been  desk  chief  at 
a  smaller  paper  or  assistant  desk  chief 
at  a  similar-sized  or  larger  paper. 
Supervision/management  experience  a 
must. 

We  are  a  family-owned,  full  paginated 
28,000  AM  two  hours  west  of  Jackson 
Hole  and  Yellowstone  Park.  Qutside 
and  Qutdoor  Life  rate  ours  a  top 
Rockies  town. 

Candidates  should,  without  delay,  send 
simple  letters,  a  resume,  references  and 
news  and  feature  page  samples  to 
Dean  Miller,  managing  editor.  The  Post 
Register,  333  Northgate  Mile,  Idaho 
Fails,  ID  83401  or  E-mail 

dmiller@ldahonews.com 


NIGHT  CITY  EDITQR 
If  you  know  a  good  story  from 
boilerplate  and  you're  not  afraid  to  soy 
so,  come  work  for  us  at  The  Evening 
Sun  in  Hanover,  PA.  We're  an  expancP 
ing  22K  daily  looking  for  a  strong 
editor  to  help  drive  our  city  desk. 
Responsibilities  include  content  editing 
and  story  and  photo  selection  for  next 
day's  paper.  Send  resume,  work  sam¬ 
ples  to  Stan  Hough,  editor.  The  Eve¬ 
ning  Sun,  135  Baltimore  St.,  Hanover, 
PA  17331  or  call  (717)  637-3736. 

CHJTDQQRS 

MAGAZINE 

Talented  editor  needed  for  4  state- 
specific  hunting  and  fishing  monthlies. 
Must  have  strong  editing  and 
journalistic  skills  plus  a  good  know¬ 
ledge  of  the  outdoors.  Work  in 
attractive  Atlanta  suburb  for  one  of  the 
nation's  largest  outdoors  publishing  com¬ 
panies  with  31  titles  and  over  675,000 
circulation.  Send  resume  and  work 
samples  to  Ken  Dunwoody,  Game  & 
Fish  Publications,  P.Q.  Box  741, 
Marietta,  GA  30061 . 


_ EDITORIAL _ 

PAID  F/T  EDITQRIAL  INTERNSHIP  is 
available  at  Editor  &  Publisher  maga¬ 
zine.  Will  support  Executive  Editor  with 
fact  checking,  Internet  research,  writing 
briefs,  correspondence,  news  budgets. 
Could  lead  to  permanent  full  time  posi¬ 
tion. 

Zone  2  applicants  only. 

Please  send  resume  to: 

Box  081 50,  Editor  &  Publisher 
E-mail:  iana@mediain(o.com 

_ No  calls,  please. _ 

POLITICAL  WRITER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  is  seekirtg  a 
political  junkie  more  interested  in 
explaining  the  whys  and  hows  of  issues 
than  speculating  on  horse  races.  The 
position  includes  four  months  in  Des 
Moines  covering  the  state  Legislature 
and  a  weekly  calumn.  Send  resume 
and  clips  to  Saul  Shapiro,  editor, 
Waterloo  Courier,  P.Q.  Box  540, 
WateHoo,  lA  50704. 

NEWS  EDITQR  for  34,000  circulation 
paper.  Send  resume,  work  examples  to 
Marilyn  Young,  P.Q.  Box  1090, 
Anderson,  IN  46015. 

REUGIQN  WRITER 

Zone  5  daily,  1  50K  circ.,  seeks  a 
religion  reporter.  Ours  is  a  city  with  an 
exciting  mix  of  all  the  major  faiths, 
active  congregations,  artd  readers  who 
take  their  religion  seriously.  We're  look¬ 
ing  for  an  experienced  writer  who  con 
cover  religion  as  a  serious,  well- 
informed,  news-oriented  beat 
emphasizing  mainstream  churches. 
Experience  on  a  metro  daily,  plus  edi^ 
ing  and  layout  skills,  ore  preferred. 

Respond  to  Box  08145,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


_ EDITORIAL _ 

POP  CULTURE/ENTERTAINMENT 
REPORTER:  Are  you  looking  for  an 
exciting  challenge  at  one  of  Califor¬ 
nia's  emerging  newspapers?  The 
Bakersfield  Californian  has  an 
immediate  opening  for  a  pop  culture/ 
entertainment  reporter  in  our  team- 
oriented  newsroom.  Your  focus  will  be 
staying  on  top  of  a  wildly  diverse  enter¬ 
tainment  scene  and  pop  culture  trends, 
although  we  have  tom  down  the  walls 
separating  Metro,  Business  ond 
Features,  giving  beat  reporters  an 
opportunity  to  shine  in  a  variety  of 
areas.  Applicants  will  be  expected  to 
hove  a  diverse  knowledge  of  music,  os 
well  as  a  working  knowledge  of  arts 
and  live  theater.  Applicants  should  be 
hard  workers  with  3  to  5  years  of  daily 
newspaper  experience  and  must  be 
willing  to  think  out  of  the  box.  Send 
cover  letter,  resume,  references  and  a 
minimum  of  5  work  samples  to  Logan 
Molen,  features  editor.  The  Bakersfield 
Californian,  P.Q.  Box  440,  Bakersfield, 
CA  93302,  or  respond  to: 

_ lmolen@bokersfield.com _ 

NEWS  ARTIST 

Work  for  one  of  New  England's  pre¬ 
mier  newspapers  in  beautiful  Portland, 
Maine.  The  Portland  Newspapers  seek 
a  talented  artist  with  solid  drawing  and 
Mac  skills,  who  has  an  ability  to  create 
sophisticated  informational  graphics 
and  feature  illustrations  on  deadline. 
The  candidate  should  have  experience 
in  a  newspaper  or  magazine  pub¬ 
lishing  environment,  and  must  have  a 
working  knowledge  of  Photoshop, 
Freehand  and  QuarkXPress.  Send 
resume  and  samples  (slides/copies/ 
tearsheets)  to  The  Portland  Newspa¬ 
pers,  "News  Artist  Search",  P.Q.  Box 
1460,  Portland,  ME  04104. 


EDITORIAL 


THE  MILWAUKEE  JOURNAL  SENTINEL  seeks  an 
experienced  Information  Graphics  Editor.  This  individual  will 
direct  the  design  of  informational  graphics  that  appear  in  the 
JOURNAL  SENTINEL  and  supen/ise  a  staff  of  seven.  The  ideal 
candidate  will  possess  a  BA  or  equivalent  and/or  professional 
training  in  art,  design  or  journalism,  5  years  in  graphics  or  editing, 
to  include  experience  in  a  supervisory  capacity.  Must  be 
proficient  in  Macintosh  and  prepress  technologies  and  possess 
strong  oral  and  written  communication  skills. 

As  Wisconsin's  leading  communications  company  and  publisher 
of  the  MILWAUKEE  JOURNAL  SENTINEL,  employee-owned 
JOURNAL  SENTINEL  INC.  offers  a  comprehensive  benefits 
package  for  full-time  employees  including  health  insurance, 
profit  sharing,  pension,  401  (k)  and  a  stock  ownership  plan. 
Position  Code;  16142020 

To  apply  in  confidence,  send  resume  and  cover  letter  with 
position  title,  position  code,  and  salary  requirements  to: 

JOURNAL  SENTINEL,  INC. 

Human  Resources  Department  Milwaukee 
333  W.  State  Street  JOURNAL  SENTINEL 

Milwaukee,  WI  53203 
Fax:  (414)  224-2897 

JOURNAL  SENTINEL,  INC. 

An  Equal  Opportunity  Employer 


May  10,  1997  ■  Editor  &  Pi'busher  43 


HELP  WANTED 


_ EDITORIAL _ 

POLmCAL/STATE 
GOVERNMENT  REPORTER 

The  Times,  an  80,000  (100,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  immediate  opening  for  solid  pro 
(at  least  three  years'  reporting  experi¬ 
ence)  to  cover  state  government  and 
politics. 

You'll  help  cover  state  and  local 
politics,  state  government  and  the 
Legislature.  We  emphasize  gov¬ 
ernment's  effect  on  people,  not  process 
stories.  Key  to  this  beat  also  is  cov¬ 
erage  of  Louisiana  and  Shreveport's 
booming  gambling  industry. 
Investigative  skills  extremely  important; 
computer-assisted  reporting  experience 
helpful. 

Send  letter,  resume  and  6-10  clips  to 
Executive  Editor  Mike  Whitehead,  The 
Times,  222  Lake  Street,  Shreveport,  LA 
71130. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply. 

EEO 


REGIONAL  TEAM  LEADER 
Central  California's  leading  daily 
newspaper  (circ.  1 55,000  daily  and 
185,000  Sun.),  has  an  immediate 
opening  for  a  regional  team  leader  to 
leod  a  team  of  reporters  covering 
regional  news.  Will  plan  news  cov¬ 
erage,  edit  stories,  coordinate  photos/ 
graphics,  and  work  with  other  team 
Iroders  in  planning  overall  news  con¬ 
tent.  Must  have  minimum  five  years 
daily  newspaper  editing  experience, 
and  proven  leadership  ability.  We're 
looking  for  a  self-starter  who  is  a 
hound  for  breaking  news  stories  and 
who  can  work  effectively  in  a  team 
environment.  Competitive  salary  based 
on  experience  plus  excellent  benefit 
package.  The  Bee  values  and 
encourages  workplace  diversity.  Send 
resume,  cover  letter,  and  3-5  clips  by 
May  30  to:  HUMAN  RESOURCES,  THE 
FRESNO  BEE,  1626  E  Street,  Fresno, 
CA  93786. 

REPORTER:  The  Leader,  a  hard  charg¬ 
ing  newspaper  that  looks  and  acts  big¬ 
ger  than  the  16,500-circulation  paper 
it  is,  wants  a  journalist  who  con  dig  out 
the  big  story.  We  need  a  general 
assignment  reporter  who  can  cover  all 
kina  of  breaking  news  stories,  in-depth 
assignments  and  features.  We  are  look¬ 
ing  for  an  experienced  candidate,  but 
will  consider  an  exceptional  recent 
graduate.  Send  clips,  resume  and 
cover  letter  to  Mike  Gossie,  managing 
editor.  The  Leader,  P.O.  Box  1 01 7,  Cor¬ 
ning,  NY  14830-0817. 

WRITER/TEAM  CAPTAIN:  If  you've 
done  it  all  as  a  writer  and  are  ready  to 
lead  a  four-person  team,  we'd  like  to 
hear  from  you.  Team  covers  education, 
health  and  religion  from  a  personal 
and  issue-oriented  perspective.  The 
team  captain  is  also  part  of  the  lead¬ 
ership  team  for  our  42,000  circulation 
AM  paper.  Resume/clips  to:  Mary 
Clarke  Guenther,  The  Times,  P.O.  Box 
951 ,  Chattanooga,  TN  37401 . 


_ EDITORIAL _ 

REPORTER.  Are  you  looking  for  an 
exciting  challenge  at  one  of  Califor¬ 
nia's  emerging  newspapers?  The 
Bakersfield  Californian  has  immediate 
openings  for  experienced  reporters 
seeking  a  place  in  our  team-oriented 
newsroom.  We  have  torn  down  the 
walls  separating  Metro,  Business  and 
Features,  giving  even  beat  reporters  on 
opportunity  to  shine  in  a  variety  of 
areas.  This  is  a  great  news  town  and 
we  love  to  give  our  readers  the  best 
stones  out  there.  Our  reporters  all  work 
off  PowerMacs  with  Internet  access, 
spreadsheets  and  database  software. 
E-mail,  and  Quark  loaded  in  each. 
Take  a  look  at  our  home  page  at 
http://www.bakersfield.com.  Send 
cover  letter,  resume,  references  and 
minimum  5  clips  demonstrating  a 
diversity  of  writing  style  and  subject 
matter  to  Tom  Maurer,  metro  editor. 
The  Bakersfield  Californian,  P.O.  Box 
440,  Bakersfield,  CA  93302.  You  can 
send  E-mail  inquiries  to 

tmaurer^bakersfi  eld.com 


REPORTER:  Twice  weekly  paper  in  fast¬ 
growing  Georgia  suburb  needs  skilled 
Newswriter.  Send  resume  and  clips  to 
Columbia  News-Times,  P.O.  Box 
204178,  Martinez,  GA  30907  or  call 
Barry  Paschal,  (706)  863-6165. 


REPORTER:  We  are  a  60,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City.  Who  ore  we 
looking  for?  A  top-notch  community 
reporter  who's  got  two  years  of  full¬ 
time  daily  experience.  Fluency  in 
Spanish  is  a  plus.  Send  letter,  resume 
and  your  five  best  clips  to  James 
McGarvey,  assistant  managing  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-021 7. 


REPORTER 

Business  and  general  assignment 
reporter  sought  for  award-winning 
daily  in  southwest  Colorado.  Position 
requires  a  demonstrated  commitment 
to  newspaper  work  and  experience 
with  both  hard  news  and  features.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  with  references  and  6-10  clips 
to  David  Staats,  managing  editor, 
Durango  Herald,  P.O.  Drawer  A, 
Durango,  CO  81301. 

http:/ /www.durangoherald.com 

SPORTSWRITER:  41,000-circ.  Pocific 
Northwest  daily  seeks  dynamic 
reporter  to  cover  the  people  and  events 
shaping  local  sports.  We're  looking  for 
a  team  player  who  can  add  another 
dimension  to  our  coverage  of  prep  and 
college  sports.  Minor  League  Baseball 
and  the  Continental  Basketball  Associa¬ 
tion.  Job  could  include  column  writing 
for  an  applicant  who  has  proven 
abilities.  Send  cover  letter,  resume  and 
clips  demonstrating  a  wide  range  of 
talent  to  Human  Resources  Department, 
Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909.  We  are 
an  equal  opportunity  employer  and  a 
member  of  The  Seattle  Times  group. 


Advertisers  who  want  only  local  applicants  for  their  ads 
should  consult  our  Zone  map  on  page  47 


_ EDITORIAL _ 

REPORTERS 

The  Corpus  Christi  Caller-Times,  a 
70,000-circulation  daily  (95,000  Sun¬ 
day),  has  an  immediate  opening  (or  a 
city  reporter  and  a  sports  reporter. 
These  individuals  will  report  and  write 
on  a  wide  range  of  subjects  and  pro¬ 
duce  daily  and  enterprise  stories  under 
deadline.  Candidates  will  have  a 
bachelors  degree  and  more  than  two 
years  professional  experience.  The 
Caller-Times  has  been  awarded  "Best 
Newspaper"  in  Texas  below  100,000 
circulation,  seven  out  of  the  past  eight 
years.  This  award-winning  team  of 
writers,  editors,  photographers  and  art¬ 
ists  will  challenge  you  to  reach  a 
higher  level  of  performance.  Com¬ 
petitive  salary,  excellent  benefits  and  a 
relocation  allowance. 

Send  resume  and  work  samples  to: 

Corpus  Christi  Caller-Times 

Attn:  Human  Resources  -  Reporters 
P.O.  Box  91 36 
Corpus  Christi,  TX  78469 
e-mail:  cthr@caller.com 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  (or  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Editor 

Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 

SENIOR  REPORTER  -  CAPE  COD 
Experienced,  senior  reporter  needed 
for  award  winning  weekly  regional 
newspaper.  Must  be  able  to  generate 
enterprise  stories,  cultivate  sources  and 
exercise  independent  judgment.  Can¬ 
didates  should  possess  excellent  writing 
skills  and  demonstrated  knowledge  of 
town  and  state  governmental  pro¬ 
cesses;  background  in  environmental 
writing  a  plus.  Send  resume  and  clips 
to  Human  Resources,  CNC,  P.O.  Box 
39,  Orleans,  MA  02653. 

SPORTS  EDITOR:  Athens-area  weekly. 
Writing,  photos,  layout.  Journalism 
degree  required.  Resume,  clips  to: 
Sports  Editor,  Oconee  Enterprise,  P.O. 
Box  535,  Watkinsville,  GA  30677. 

SPORTS  EDITOR:  The  Watertown  Daily 
Times  has  an  opening  for  an 
aggressive,  experienced  executive 
sports  editor  to  lead  a  staff  of  six  full¬ 
time  and  several  part-time  writers. 
We  are  a  seven-day-a-week  paper 
and  place  a  heavy  emphasis  on  boys' 
and  girls'  high  school  sports  and 
Division  I  football,  basketball,  hockey 
and  lacrosse.  Send  cover  letter, 
resume,  work  samples  and  references 
to  Bert  Gault,  assistant  managing 
editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY 
13601. 

Deadline  for  applications  is  May  24. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Miami  and 
Houston. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  ail  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTSWRITER  for  daily  newspaper, 
circ.  20,000.  Experience  required. 
Resume:  Mary  Busna,  Daily  Times,  Box 
450,  Farmington,  NM  87499. 
e-mail:  dtimes@cyberport.com 

THE  ATLANTA  CONSTITUTION  seeks 
an  editorial  writer  to  write  about  (am- 
ily/children  issues.  Applicants  must 
hove  at  least  five  years'  solid  reporting 
experience  with  a  major  daily  news¬ 
paper,  at  least  two  years  spent  cover¬ 
ing  (amily/children  issues,  including, 
but  not  limited  to,  domestic  violence, 
welfare  services,  juvenile  delinquency, 
adoption,  and  teen  pregnancy. 
Editorial  writing  experience  a  plus,  but 
not  a  prerequisite.  Excellent  writing 
skills  a  must.  Please  send  a  resume  and 
clips  to  Angela  Tuck,  news  personnel 
manager.  The  Atlanta  Journal- 
Constitution,  72  Marietta  Street, 
Atlanta,  GA  30303. 

THE  DAILY  ITEM,  a  29,000  AM  daily 
in  central  Pennsylvania,  is  accepting 
applications  for  a  general  assignment 
reporter  to  cover  a  geographic  beat 
within  its  four-country  market.  The  suc¬ 
cessful  candidate  (or  this  entry  level 
position  will  be  a  self-starter  who 
excels  in  community  journalism,  one 
who  can  write  in  a  narrative  style  and 
communicate  effectively.  Send  resume, 
clips  to  Human  Resource  Manager,  The 
Daily  Item,  200  Market  St.,  Sunbury, 
PA  1 7801 .  No  phone  calls,  please. 


Good  news  hr  the  home  team! 

Tecumseh 
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THE  DAILY  ITEM,  a  29,000  AM  daily 
in  central  Pennsylvania,  is  accepting 
applications  for  a  graphics  editor  wilti 
a  Hair  for  page  design.  The  successful 
candidate  will  have  a  graphics  back¬ 
ground,  be  well-versed  in  software 
and,  above  all,  have  a  creative  mind 
that  communicates  with  reporters  and 
editors.  Send  resume  and  work  sam¬ 
ples  to  Hunwn  Resource  Manager,  The 
Daily  Item,  200  Market  Street,  Sunbury, 
PA,  17801. 

_ No  phone  colls,  pleose. _ 

THE  DETROIT  JEWISH  NEWS,  the 
Midwest's  largest  Anglo- Jewish  news¬ 
paper,  is  seeking  a  reporter  comforta¬ 
ble  writing  a  general  assignment  story 
as  well  as  a  cover  feature.  Please  send 
resume,  three  writing  samples  and  a 
salary  history  to  Phil  Jacobs,  editor, 
Detroit  Jewish  News,  27676  Franklin 
Road,  Southfield,  Ml  48034. 

THE  HARTFORD  BUSINESS  JOURNAL 
is  seeking  an  editor  or  senior  writer  to 
fill  the  number  one,  or  number  two  slot 
on  our  editorial  team.  Experienced 
business  writer,  excellent  credentials, 
commitment  to  quality  work,  as  well  as 
insight  into  the  issues  which  affect  busi¬ 
ness  decision-makers  required.  Proven 
ability  to  staff  and  manage  the 
editorial  department  and  freelance 
resources  of  a  growing  business  pub¬ 
lication  a  plus.  Competitive  salary  and 
benefits.  No  phone  calls,  please. 

Send  resume  and  clips  *o: 

Joe  Zwiebel 
Publisher 

Hartford  Business  Journal 

56  Arbor  Street 
Hartford,  CT  061 06 

SPORTS  WRITER 

Can  you  take  it  to  the  hoop?  Paint  Hie 
corner?  Elude  the  rush  and 
find  the  open  receiver?  If  so,  you  prob¬ 
ably  already  have  a  job  as  a  pro¬ 
fessional  athlete.  But  if  you  can  take 
our  readers  into  the  huddle  through  the 
written  word,  we've  got  a  job  for  you. 
The  New  Casrie  (PA)  News,  a  20,000 
circulation  daily  located  between  Pit¬ 
tsburgh  and  Cleveland,  is  seeking  an 
energetic  and  innovative  sports  writer 
to  join  our  team.  Opportunities  include 
column  writing  and  covering  Pittsburgh 
area  professional  and  collegiate  sports, 
with  emphasis  on  local  high  schools. 
Applicants  must  have  a  flexible 
schedule  and  be  willing  to  vtrork  mostly 
evenings.  Two  years  of  writing  experi¬ 
ence  on  a  daily  newspaper  is  pre¬ 
ferred,  as  is  a  background  in  pagina¬ 
tion,  but  we'll  consider  a  recent  college 
graduate  with  a  nose  for  the  ball  and  a 
flair  for  making  the  big  play.  Send 
resume,  cover  letter  and  three  writing 
samples  to  Sports  Editor,  New  Castle 
News,  P.O.  Box  60,  New  Castle,  PA 
16103. 


SEND  E&PBOXREPUESTa. 

Editor  6?  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

THE  ODESSA  AMERICAN,  a  28,000 
circulation  daily  (34,000  Sunday)  seek¬ 
ing  talented  writers  to  fill  three  key  posi¬ 
tions:  1 )  Oil  and  Gas  reporter:  We 
seek  experienced  reporter  familiar  with 
the  basic  workings  of  the  industry  ond 
to  watch  over  developments.  2)  Area 
Reporter:  Ride  circuit  in  1 8-county  cov¬ 
erage  area,  cherry  picking  and  devel¬ 
oping  stories.  31  Feature  Writer:  Pro¬ 
duce  stories  for  lifestyles,  entertainment 
and  news.  Send  resume,  writing  sam¬ 
ples  to  John  Kerr,  ME,  222  E.  4th 
Street,  Odessa,  TX  79761.  Fax:  (915) 
333-7742. _ 

THE  STAR-TRIBUNE,  Wyoming's 
largest  and  only  state-wide  daily,  has 
an  immediate  opening  (or  an  assistant 
news  editor.  Copy-editing  and  story 
assignment  experience  a  must,  famil¬ 
iarity  with  Western  issues  and  report¬ 
ing  experience  ore  pluses.  Potential 
openings  also  exist  for  an  entry-level 
photographer  and  an  entry-level  gen¬ 
eral  assignment  reporter.  Apply  to 
David  Hipschman,  editor.  The  Star- 
Tribune,  170  Star  Lane,  Casper,  WY 
82604  or  via  E-mail  to: 

_ dochipQtrib.com _ 

THE  SUN  HERALD  (a  growing  Knight- 
Ridder  49,000  dailv/54,000  Sunc^av) 
is  seeking  a  page  designer  to  contrib¬ 
ute  to  a  seven-person  design/graphics 
desk  for  late  Moy/early  June  opening. 
The  paper's  design  team  works  in 
QuarkXPress,  Adobe  Illustrator,  Aldus 
Freehand  and  Adobe  Photoshop.  The 
front-end  system  is  ATEX.  Duties  will 
include  design  of  news,  sports  and 
features  sections.  Hours  include  nights 
and  weekends.  The  ideal  candidate 
will  have  a  bachelor's  degree  in  jour¬ 
nalism,  solid  computer  skills,  at  least 
one  year  of  daily  newspaper  design 
experience  or  comparable  college 
experience,  a  competitive  design  spirit 
arvd  an  ability  to  work  well  with  others. 
Pay  based  on  experience  and  educa¬ 
tion  ($20,000  to  $30,000).  If  you  pro¬ 
duce  stunning  pages,  send  cover  letter, 
resume  and  a  handful  of  clips  to  Lana 
Sumpter,  graphics/design  editor.  The 
Sun  Herald,  P.O.  Box  4567,  Biloxi,  MS 
39535-4567;  e-mail  to: 
lsumpter@sunherald.infi.net.  Knight- 
Ridder  is  an  Equal  Opportunity 
Employer.  Women  and  minorities 

encouraged  to  opply. _ 

WE'RE  A  50,000  daily  (70,000-t-  Sun¬ 
day)  and  we  need  a  reporter  to  add  to 
our  "Public  Life"  team. 

If  you've  got  at  least  two  years  report¬ 
ing  experience,  the  energy  to  produce 
daily  stories  and  the  drive  to  help  with 
enterprise  projects,  you  should  write  to 
us. 

Impress  us.  And  we'll  give  you  the 
opportunity  to  learn  from  seasoned 
veterans  in  a  hot  news  area.  We've 
just  revamped  our  newsroom  and 
Knight-Ridder  just  bought  us.  And  we 
have  fun. 

Tell  us,  in  one  graph,  about  the  best 
story  you've  written.  And  send  us 
whatever  else  you  think  you  should  to: 
"Public  Life  slot"  at  The  Times  Leader,  1 5 
North  Main  Street,  Wilkes  Barre,  PA 
18711.  EOE 


_ EDITORIAL _ 

THE  SUN-SENTINEL  is  looking  for 
talented  and  ambitious  journalists  who 
are  challenged  by  the  prospect  of  work¬ 
ing  in  South  Florida's  highly  com¬ 
petitive  environment  and  covering 
some  of  the  country's  most  exciting 
news  events.  Daily  circulation  is 
270,000,  Sunday  is  390,000. 

We  are  looking  (or  candidates 
interested  in  discussing  long-term 
opportunities  as  well  as  candidates  (or 
immediate  openings  in  reporting,  edit¬ 
ing,  graphics,  and  online  positions 
inouding: 

GENERAL  ASSIGNMENT  REPORTER: 
Must  have  the  ability  to  ploy  a  pivotal 
role  in  the  coverage  of  nKijor  breaking 
news  in  the  region  and  to  cover 
enterprise  stories. 

COPY  EDITORS:  Must  possess  strong 
copy  editing  and  headline  writing  skills 
to  a  fast-paced  desk  operation 
responsible  for  international,  national, 
state  and  local  news. 

GRAPHICS  REPORTER:  Requirements 
include  ability  to  research,  write  and 
edit  graphics  as  well  as  sound  Macin¬ 
tosh  drawing  skills  and  advanced  use 
of  Aldus  Freehand,  QuarkXPress  and 
Photoshop.  For  a  more  complete  list  of 
current  openings,  see  our  web  site  at 
www.sun-sentinel.com/SunServe/ 
job.htm  or  call  (954)  523-5463, 
category  56274. 

Editors  will  interview  candidates  in 
June  at  the  following  locations: 

SEATTLE  during  the  National  Associa¬ 
tion  of  Hispanic  Journalists  Convention 
job  (air  on  June  5  and  6. 

PHOENIX  at  the  Investigative  Reporters 
&  Editors  Conference  job  (air  on  June 
12  and  13. 

Arrangements  can  also  be  made  in 
advance  to  meet  with  our  editors  at 
other  locations  during  these  confer¬ 
ences. 

To  be  considered  for  an  interview, 
please  send  a  letter  that  describes  your 
career  interest  and  that  identifies  the 
city  where  you  would  be  interested  in 
meeting.  Also  send  a  resume  and  up  to 
1 0  samples  of  your  work.  Send  these 
materials  by  May  26  to  Kathy  Pelle¬ 
grino,  Sun-Sentinel  Recruitment 
Coordinator,  200  E.  Las  Olas  Blvd., 
9th  Floor,  Fort  Lauderdale,  FL  33301 . 
If  you  are  selected  for  an  interview, 
you  will  be  contacted  in  advance. 

The  Sun-Sentinel  values  diversity  ond 
encourages  those  vrho  share  our  vision  to 
apply. 

UNIVERSAL  DESK  EDITOR 
Due  to  an  impending  retirement.  The 
Berkshire  Eagle,  the  31,000  circulation 
daily  arKi  36,000  Sunday  in  the  beau¬ 
tiful  Berkshires,  has  an  opening  on  its 
universal  editorial  desk.  We  are  look¬ 
ing  (or  a  candidate  with  strong  editing 
and  layout  skills  vdio  can  harKlIe  wire, 
local  and  feature  pages  with  equal 
enthusiasm,  os  shifts  require.  The 
Eagle's  editing  staff  prides  itself  on 
upholding  old-fashioned  standards  of 
excellence,  demanding  excellent  writ¬ 
ing,  analytical  thinking,  creative  story 
idras  and  accuracy  from  its  reportorial 
staff.  Familiarity  with  pagination 
systems  and  newspapers  online  a  plus. 
Competitive  salary  and  quality  fringe 
benefits.  Send  letter,  resume  and  work 
samples  to  David  Scribner,  editor.  The 
Berkshire  Eagle,  P.O.  Box  1171,  Pit¬ 
tsfield,  MA  01 202. 


May  10, 


_ EDITORIAL _ 

COPY  DESK  CHIEF:  Supervise  design, 
editing  and  inragesetting  for  a  good  lit¬ 
tle  16,000  daily  in  Sierra  foothills.  We 
need  good  editing,  good  nKinagement 
skills,  and  a  decent  human  being.  Send 
a  resume  (including  salary  require¬ 
ments  to  John  Seelmeyer,  Mitor,  The 
Union,  1  1  464  Sutton  Way,  Grass 
Valley,  CA  95945. 


NEWS  EDITOR 

Ploy  a  key  role  in  a  new  nKinagement 
team  committed  to  producing 
Nebraska's  best  daily  newspaper.  The 
Lincoln  Journal  Star,  a  78,000- 
circulation  AM  in  the  state's  capital 
city,  seeks  an  experienced  manager  to 
lead  its  copy  desk  into  the  21st  century. 
A  Hair  for  design  will  be  essential  as 
the  paper  converts  to  a  new  press.  The 
winning  candidate  will  have  the  right 
mix  of  copy  editing,  headline  writing 
and  computer  skills,  plus  a  track  record 
as  a  good  team  plo^.  Must  be  driven 
by  the  desire  to  interest  and  satisfy 
readers.  Five  years  on  a  daily  news¬ 
paper  required,  including  some 
supervisory  experience.  Send  cover  le^ 
ter,  resume  and  work  samples  to: 
Human  Resources,  Lincoln  Journal  Star, 
P.O.  Box  81609,  Lincoln,  NE  68501- 
1 609.  Deadline:  May  30,  1 997. 

The  SAN  FRANCISCO  CHRONICLE  is 
expanding  its  regional  news  coverage 
and  seeking  talented  journalists  to 
work  in  suburban  bureaus.  We  are  hir¬ 
ing  to  fill  the  following  TEMPORARY, 
TWO-YEAR  POSITIONS. 

•COPY  EDITORS 
•GRAPHIC  ARTISTS 
•PHOTOGRAPHERS 

Ideal  candidates  will  hove  daily  news- 
aper  experience  and  the  desire  to 
reak  into  a  metropolitan  market. 
These  staff  positions  are  full-time  with 
an  entry-level  starting  salary,  paid 
vocation  and  full  health  benefits.  This  is 
not  a  training  program.  To  apply,  send 
a  cover  letter,  resume,  clips  and  three 
references  to: 

Marianne  Chin 
Director  of  Editorial 
Hiring  &  Development 
Son  Francisco  Chronicle 
901  Mission  Street 
San  Francisco,  CA  94103 
E-nKiil:  mchinQsfgote.com 
The  Chronicle  is  an  equal  opportunity 
employer  that  aspires  to  have  an 
editorial  workforce  that  mirrors  the 
diversity  of  its  community. 

FIELD  SERVICE  TECHNICIAN 

FIELD  SERVICE  TECHNICIAN 
\A/EB  PRESS  MANUFACTURING 

Experienced  with  Installing,  Servicing 
and  Starting  up  of  printing  equipment 
is  required.  Competitive  salary  and 
excellent  benefits  package,  including 
medical,  denial  and  401  (k).  Only  appli¬ 
cant  viho  submit  salary  history  will  be 
considered.  Send  resume,  salary  his¬ 
tory  and  refererKes: 

Tensor  Group,  Inc. 

626  Executive  Drive 
Willowbrook,  IL  60521 
Attn:  Manager  Field  Service 

I'm  a  lumberjack  artd  I'm  OK. 

Michael  Palin 
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HELP  WANTED 


INFORMATION  SYSTEMS 

INFORAAATION  SYSTEMS  DIREaOR 
A  technically  strong,  people-oriented 
leader  is  ne^ed  to  manage  business 
and  editorial  systems  of  a  major  metro 
newspaper,  located  in  a  dynamic, 
growth  area  of  Southern  California. 
Applicants  should  have  1 5  or  more 
years  of  business  and  production 
systems  experience.  Sll  editorial  and 
classified  experience  will  be  a  plus. 
This  high-level  position  will  be  responsi¬ 
ble  for  advertising,  circulation,  news/ 
editorial,  financial  and  production 
systems.  The  successful  candidate  will 
possess  strong  leadership,  planning 
and  organizational  skills  and  a  vision 
of  the  future.  Qualified  applicants 
interested  in  an  outstanding  career 
opportunity  should  reply  to  Box 
08151,  Editor  &  Publisher. 


THE  REGISTER-GUARD,  a  78,000- 
circulation  morning  daily  in  Eugene, 
OR,  has  an  opening  for  a  Webmaster/ 
UNIX  Administrator.  The  successful 
applicant  will  be  responsible  for  the 
Company  web  serve,  related  equip¬ 
ment  and  software,  including  HTML, 
CGI,  Java  and  other  related  software. 
Will  maintain  multiple  UNIX  machines 
(SunOS,  Solaris)  as  well  as  Novell 
server  and  other  computers;  configure 
and  maintain  DNS,  send  mail  and 
GB's  of  NFS  file  systems;  perform 
postmaster  functions  and  optional  pro¬ 
gramming  involving  shell,  perl  scripts 
and  C.  Requires  knowledge  of  SYbase 
SQL  Server,  optimizer,  tempdb  usage, 
indexing,  locking,  tuning,  stored  pro¬ 
ducer  erticiency;  of  multiple  flavors  of 
UNIX,  WWW  servers,  terminal  servers 
and  routers.  Ability  to  analytically  ana¬ 
lyze  and  solve  prob'ems.  Four  year- 
college  degree  in  Computer  Science  or 
related  fidd  and  a  minimum  of  five 
years'  experience  with  TCP/IP,  SMTP, 
NFS.  Position  is  full-time  including  at 
least  one  week  per  month  of  on-call. 
Qualified  applicants  apply  by  Friday, 
May  30,  1997  to:  WEBMASTER/UNlX 
ADMIN.,  The  Register-Guard,  Human 
Resources,  P.O.  Box  10188,  Eugene, 
OR  97440-21 88. 

State  salary  history  and  expectations. 

All  applicants  will  receive  a  response. 
AN  EQUAL  OPPORTUNITY  EMPLOYER 

PROGRAA4MER/ ANALYST 

The  Cincinnati  Enquirer  seeks  a  Pro¬ 
grammer/Analyst  in  Production 
Systems.  Experience  with  Systems  Inte¬ 
grators  (Sll)  publishing  systems  and/or 
Tandem  computers  is  required,  as  are 
experience  in  a  publishing  environment 
and  a  background  in  installing,  main¬ 
taining  and  upgrading  computer 
systems.  Sll  skills,  with  a  focus  on 
Classified,  Editarial  or  LASR  systems, 
and  general  System  55  knowledge  will 
be  an  advantage.  The  Enquirer  is  a 
Gannett  newspaper  of  230,000  circula¬ 
tion  daily  and  375,000  Sunday  in  a 
thriving  area  that  is  home  to  16  For¬ 
tune  500  companies  and  that  offers 
excellent  educational,  cultural,  civic, 
social,  sports  and  travel  amenities.  Our 
newspaper  values  diversity  in  the 
workplace  and  especially  encourages 
those  who  share  our  belief  to  api^y. 
Send  a  resume  (including  references) 
and  a  cover  letter  (including  salary  his¬ 
tory)  to  Jeffrey  Roe,  The  Cincinnati 
Enquirer,  312  Elm  Street,  Cincinnati, 
OH  4.5202  or  E-mail 

jroe@cincinna.gannett.com 


_ MAILROOM _ 

DISTRIBUTION  CENTER  MANAGER 

Growing  Michigan  based  Newspaper 
Group  is  currently  seeking  an  experi¬ 
enced  distribution  center  manager. 
Experience  with  Muller  inserting 
equipment,  bindery  equipment  and 
other  mailroom  equipment  is  required. 
Candidates  should  have  2-4  years 
working  in  a  newspaper  mailroom  as  an 
assistant,  foreman  or  supervisor, 
maintenance  skills  and  the  ability  to  meet 
strict  deadlines  while  providing  quality 
service.  We  offer  a  competitive  salary, 
benefits,  401  (k)  program  and  bonus 
opportunity. 

Qualified  candidates  please  send  cover 
letter  and  resume  to  Larry  S.  fisher,  P.O. 
Box  447,  Mt.  Pleasant,  Ml  48804-0447. 

MARKETING 

MARKETING  DIREaOR 
The  Mobile  Register  has  an  opening  for 
a  Marketing  Director  to  start-up  a  first¬ 
time  marketing  department.  A  qualified 
candidate  must  have  newspaper 
marketing  experience,  five  or  more 
years  preferred.  That  experience 
should  include  marketing  associated 
with  news,  advertising  and  circulation. 
A  college  education  including  market¬ 
ing  is  also  preferred.  Please  send  your 
resume  to  Lee  Stringfellow,  human 
resources  director.  Mobile  Register, 
P.O.  Box  2488,  Mobile,  AL  36652. 

NEW  MEDIA 

NEW  MEDIA 

ADVERTISING  MANAGER 

The  Denver  Post  is  seeking  a  New 
Media  Advertising  Manager  to 
oversee,  coordinate  and  develop 
electronic  advertising  services. 

Responsibilities  will  include  both 
electronic  classified  services  and  ban¬ 
ner  ads  on  The  Denver  Post  Online. 
The  manager  will  advise  senior  man¬ 
agement,  manage  relationships  with 
outside  partners  and  vendors  and 
evaluate  proposals  for  new  products. 

Previous  newspaper  ad  sales  experi¬ 
ence  is  highly  preferred  and  candi- 
doies  also  should  have  solid  know¬ 
ledge  of  and  facility  with  news  and 
advertising  products  on  the  World 
Wide  Web.  Technical  knowledge  of 
data  bases  and  Web  site  construction 
and  management  will  be  helpful. 

Send  cover  letter,  resume,  any  support¬ 
ing  materials  and  references  to: 

Todd  Engdahl 
New  Media  Editor 
The  Denver  Post 
1 560  Broadway 
Denver,  CO  80202 

Letters  only.  No  E-mail  or  telephone 
calls,  please.  Employment  offers  cont¬ 
ingent  upon  the  applicant  undergoing 
and  passing  a  pre-employment  drug 
test. 


BE  CHOOSY.... 

FAX  TO  (212)  929-1259  or 
shawno@inediainfo.coin 


_ PRESSROOM _ 

EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  operator  for  Goss  Metroliner 
offset  press.  Excellent  quality  of  life, 
low  cost  of  living  and  a  great  package. 
Send  resume  and  references  to  The 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-0040,  attn:  Mike  Huffman. 


PRESS  FOREMAN 

For  1 1  unit  Goss  Community  located  in 
the  Midwest.  Pay  ranges  from 
$28,000-35,000/year  depending  on 
skills.  Excellent  benefits  and  bonus 
plan.  Send  resume  and  5  references 
along  with  current  salary  and  copies  of 
full  color  work  to  Box  08160,  Editor  & 
Publisher. 


PRESSMAN/MANAGER  for  6  1/2  unit 
Goss  Urbanite.  Minimum  five  years 
experience.  16,500  circulation  7  day 
AM  paper  located  in  beautiful  historic 
New  Bern,  NC.  Competitive  salary  and 
excellent  benefits  package.  Please  send 
resume  and  salary  history  to  John 
Graham,  Publisher,  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 

FAX  (919)  638-1577 

PRESSROOM  FOREMAN 

The  Monterey  County  Herald  has  an 
immediate  opening  for  a  regular  full¬ 
time  pressroom  foreman.  Position 
reports  to  the  press  manager  and 
works  with  a  team  of  two  other 
foremen.  Duties  involve  maintaining 
quality  and  overseeing  the  printing  of 
a  40K  daily  newspaper  on  a  Goss 
Flexo  web  press  for  night  and  weekend 
shifts.  Requires  at  least  3  years  experi¬ 
ence  supervising  journeymen  pressper- 
sons  and  the  training  of  apprentices  in 
a  union  environment.  Must  be  able  to 
meet  physical  demands  of  daily  press 
operation  to  include  standing,  climbing 
stairs,  bending,  lifting,  and  pushing. 
Flexo  and/or  mechanical/electrical 
experience  a  plus.  Send  resume, 
references  and  a  cover  letter  to  Human 
Resources,  The  Monterey  County 
Herald,  P.O.  Bax  271,  Monterey,  CA 
93942.  EOE 

PRODUCnON/TECH 

ASSISTANT  PRODUCTION  DIREaOR 

80,000  circulation  AM  daily  seeks 
candidate  for  Assistant  Production 
Director.  Assists  in  directing  and 
supervising  daily  activities  and  staff  of 
the  pressroom,  packaging,  camera,  com¬ 
mercial  printing  and  building  main¬ 
tenance.  Competitive  pay  and  excellent 
benefits.  Send  cover  letter  and  resume 
to  Human  Resources,  The  Ledger,  P.O. 
Box  408,  Lakeland,  FL  33802. 

EOE/Drug  free  workplace. 
PRODUaiON  DIREaOR 
Progressive  40,000  circulation  AM 
daily  in  northern  CA  seeks  candidates 
for  Production  Director.  Directs  and 
supervises  daily  activities  and  staff  of 
the  pressroom  (Harris  1650  press), 
mailroam,  pre-press/camera/ 
platemaking  and  maintenance.  Com¬ 
petitive  pay  and  excellent  benefits. 
Send  cover  letter,  resume  and  salary 
requirements  to  Bonnie  Salyer,  HR 
Director,  Record  Searchlight,  P.O.  Box 
492397,  Redding,  CA  96049-2397  or 
fax  to  (91 6)  225-8212.  EOE. 


PRODUCnON/TECH 

PRODUaiON  MANAGER 
Work  for  the  fastest  growing  newspa¬ 
per  group  in  the  heart  of  the  Rocky 
Mountains. 

This  qualified  individual  will  oversee  all 
advertising  production,  electronic  page 
building,  press  scheduling,  quality  con¬ 
trol  of  printed  products  and  manage¬ 
ment  of  necessary  staff. 

This  position  requires  working  know¬ 
ledge  of  the  Macintosh  production 
environment.  Prepress  image  setters, 
Internet  development,  QuarkXPress, 
System  7.5,  Adobe  Illustrator  and 
Photoshop.  Excellent  verbal  and  written 
communication  skills  a  must.  Strong 
interpersonal  skills  necessary.  Budget¬ 
ing  and  analytical  skills  needed. 

Compensation  package  includes: 
Salary  plus  bonus,  medical,  health, 
dental  and  vision  coveroge,  401  (k) 
company  matching  retirement  fund.  2 
weeks  paid  vacation.  Ski  pass.  Send 
resume  to:  Publisher,  P.O.  Box  6281, 
Vail,  CO  81658. 

NIGHT  PRODUCTION  AAANAGER 
The  Hartford  Courant,  one  of  CT's 
oldest  and  most  respected  newspapers, 
is  looking  for  a  Production  Manager.  In 
this  role,  you  will  direct  night  prod¬ 
uction  activities  by  planning,  devel¬ 
oping  and  implementing  strategies  to 
assure  efficient,  accurate,  on-time  and 
highest  quality  production.  You  will 
also  review  organizational, 
technological,  employee  relations  and 
budgetary  status  and  implement 
improved  procedures.  The  right  candi¬ 
date  should  have  a  minimum  of:  Col¬ 
lege  degree  or  equivalent  with  empha¬ 
sis  on  business,  manufacturing  and 
production  management.  Five+  years' 
supervisory /managerial  experience 
with  at  least  three  years'  experience  in 
production  management;  good 
interviewing/employee  selection  skills; 
ability  to  manage  multiple  priorities  in 
a  deadline  oriented  environment;  out¬ 
standing  leadership  skills  with  a  mini¬ 
mum  of  three  years'  demonstrated  suc¬ 
cess  achieving  company  and  quality 
oals  in  production;  strong  printing 
nowledge  with  a  minimum  of  three 
years'  experience  working  in  the  print¬ 
ing  industry  with  double  wide  presses; 
the  ability  to  work  nights  with  flexibility 
for  dayside  meetings;  R.l.T.  education 
or  similar  education  in  production  pre¬ 
ferred;  demonstrated  success  manog- 
ing  budgets  and  capital  operating 
expenses;  and  basic  PC  skills.  Reply 
with  resume,  cover  letter  and  salary 
requirements  to:  The  Hartford  Courant, 
Employee  Services  Dept.,  285  Broad 
Street,  Hartford,  CT  061 1 5. 

DIREaOR  OF  OPERATIONS 
We  are  seeking  the  right  person  to 
head  our  commercial  printing  division. 
The  successful  candidate  will  possess  a 
thorough  knowledge  of  pressroom 
operations  with  a  strong  knowledge  of 
Goss  Community  press  lines  and  a  par¬ 
ticularly  strong  knowledge  in  the  pre¬ 
press  and  computer  area.  Experience 
in  commercial  sales  a  plus.  Candidate 
must  have  strong  management  skills 
with  a  proven  track  record  in  devel¬ 
oping  solid  operating  margins  as  this 
position  will  hove  full  responsibility  for 
all  aspects  of  plant  operations.  Enjoy  a 
quality  midwestem  lifestyle  with  a  solid 
and  growing  organization.  To  apply  in 
strict  confidence,  send  resume  INCLUD¬ 
ING  SALARY  HISTORY  to  W.  R. 
Welsh,  president,  1 23  W.  1 7th,  Box 
O,  Syracuse,  NE  68446. 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  week-$9.05  per  line 

2  week$-$8.00  per  line,  per  issue. 

3  weeks-$7.00per  line,  per  Issue. 

4  weeks-$4.05  per  Nne,  per  issue. 


POSITIONS  WANTED 

1  week-$4.50  per  line 

2  weeks-$3.80  per  line,  per  issue. 

3  weeks-$3.1S  per  iine,  per  issue. 

4  weeks-  $2.90  per  Nne,  per  issue. 


Add  $12.00  per  insertion  for  box  service.  Add  $6  00  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  os  an  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext,  171 

Count  approximately  34  characters  and/or  spiaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  Insertion:  1  time,  $105;  2  to  5  times,  $100 
6  to  13  times.  $96;  14  to  26  times  $90;  27  to  52  times  $86. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _  _ _ 

Company  _  _ 

Address -  — 

City  _  _ 

State _ _  _  _  _ 

Zip _ _ 

Phone  _ 

Classification _ _ 

Authorized  Signature _ 

No.  of  Insertions:  _  Amount  Enclosed:  $ 

Copy: _ 


Editor^ 

pUBLISBER 


1 1  WEST  19TH  STREET.  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADVERTISING 


SALES  &  MARKETING/AD  DIREaOR 
Visionary  leoder  ready  to  strategically 
turn  around  your  sales  effort,  generate 
new  revenues,  dramatically  improve 
customer  service.  WWW  experience 
too.  Over  20  years  af  major  market 
success.  Prefer  mid-size  daily  in  Zone  8 
or  9.  RON  BEACH,  (970)  245-2590 
or  E-mail:  ronbeach@wic.net 


CIRCULATION 


CIRCULATION  DIREaOR/MANAGER 
Over  20  years  experience.  Can  do  it 
all  from  computers  to  marketing. 
Would  like  to  relocate  southeast  NC, 
SC,  North  Florida.  Reply  to  Box 
08119,  Editor  &  Publisher. 


PROFESSIONAL 
Seeking  management  position  in 
Zones  7,  8  or  9.  B.S.  in  Business 
minor  in  Moss  Communications. 

Seven  years  hands-on  experierKe  — 
Home  Delivery,  Single  Copy,  and 
Sales  Promotion  with  newspapers 
from  10,000  to  75,000  audited. 

Looking  for  daily  in  need  of 
strong  creative  leader. 

Call  (800)  573-5596 
Mensan 


EDITORIAL 


AWARD-WINNING  editor// writer 
seeks  assignments:  copyediting,  edit¬ 
ing,  feature  writing,  English/Spanish. 
SpKialty;  international  rdotions. 

E-mail:  ysabelcampbell@interia.es 
Phone:  011  (34-1)864-5363 
Fax:  on  (34-1)864-4101 


EDITOR  LAW  DEGREE  -t-  MBA  -  ME 
Editorial  department  head  at  top  mag¬ 
azine  company  seeks  editorial  man¬ 
agement,  new  praduct  development 
position.  Ran  general-interest,  busi¬ 
ness,  health  publications;  created  and 
launched  magazines.  Overseas  expe¬ 
rience.  Hove  JD/MBA  will  travel.  Con¬ 
tact  George  at  gms777@ool.com. 


M.A.  Journalism  Grad  seeks  a  reporter 
position  in  Zone  4.  Expertise  in  Public 
Affairs  -  Investigative  Reporting, 
Environment  and  Science  Writing.  Also 
a  Photojoumalist.  (614)  860-1871. 


Stand  in  the  place  where  you  are. 

M.  Stipe 


EDITORIAL 


TENACIOUS  10-Year  news  pro  seeks 
bureau  or  government  reporting  job  with 
30,000  to  1 00,000-circulation  daily. 
Call  (352)  375-5894 


AWARD-WINNING  editor  can  bring 
out  the  best  in  your  staff.  Twenty-four 
years  experience  at  some  of  the  best 
mid-sized  dailies  in  the  nation.  I  con 
help. 

Elliot  Tompkin  (765)  640-9005. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http; //netnow.  micron.net/-iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micrDn.net 


GO-GETTER  REPORTER  seeking 
overseas  opportunities.  Motivated  by 
Geography.  Semi-fluent  in  Mandarin,' 
basic  German.  Well-traveled.  Done 
freelance  work,  domestic  internships 
and  overseas  work  already. 

Recent  M.U.  graduate. 

Call  (573)  443-6805. 


FREELANCE 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  arsd  Conceptual 
topics.  Call  David  Farrar  for  samples 
(423)  588-0624 


RESEARCH 


M.L.S.  GRAD  seeks  position  as  free 
lance  researcher.  Experienced.  Access 
to  Internet,  DIALOG,  arx)  LEXIS/NEXIS. 
E-mail  raymandv@mail.idt.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travell  Jeff  (201 )  575-1005. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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SHOP  TALK  AT  THIRTY 


B\  ETHAN  FEINS  I  EVER 


Don’t  Ask 
The  Portrait  Artist 


IT  HAPPENS  ONCE  or  twice  a 
month.  I  finish  an  interview  and 
the  person  asks  to  read  my  story 
before  it  goes  to  print. 

The  thinking  seems  to  be;  as 
long  as  this  isn’t  a  hard-nosed  expose 
but  a  harmless  feature,  we  might  as 
well  collaborate. 

“Why  not?”  my  father,  of  all  people, 
asked  the  other  day.  It  was  a  bit  trou¬ 
bling,  his  taking  the  other  side  like  that. 

People  have  been  trying  to  control 
their  public  image  at 
least  since  the  days  of 
portrait-sitting.They’d 
nag  the  painter  to  see 
his  work-in-progress  and 
the  painter  would  refuse. 

I  refu.se  for  a  reason  I 
think  the  painter  would 
understand.  If  I  let 
them,  these  people 
would  qualify  my  stories  off  the  page. 
Few  people  seem  to  like  a  blunt,  unqual¬ 
ified  assertion  about  themselves  or 
something  they’ve  done  —  even  if 
there’s  truth  in  it.They  cringe. They 
think  of  all  the  ways  it  isn’t  true. 

The  Monterey  Village  residents  who 
went  to  Washington,  D.C.,  pleading  for 
Section  8  rent  vouchers  didn’t  appreci¬ 
ate  a  headline  calling  them  “The 
Voucher  Squad.” 

One  of  the  Navy  officers  staging  a 
simulated  helicopter  hostage-rescue  for 
youth  groups  didn’t  want  me  to  call  it  a 
recruitment  tactic. 

The  school  district  doesn’t  want  the 
top-  and  bottom-level  classes  called  fest- 
and  slow-track.  Someone  who  yells  insists 
he  was  just  raising  his  voice.  And  so  on. 

How  many  times  have  you  heard 
someone  say  a  certain  photo  “makes 
me  look  like  . .  .  ?”You  have  to  stifle 
yourself  from  breaking  the  news  that, 
guess  what,  that’s  how  you  look.The 
self-image  is  not  a  good  reality  check. 

Before  I  went  into  journalism,  I 
remember  reading  an  economist’s  dis¬ 
may  over  how  her  work  was  packaged 
into  something  Diane  Sawyer  reported 
for  a  TV  newsmagazine.  I  hope  I’m  not 


Feinsilfer  is  a  staff  writer  who  covers 
education  for  the  Hour,  Norwalk,  Conn. 


becoming  an  apologist  for  the  Diane 
Sawyers  of  the  world,  but  I  will  say  this 
now  that  I’m  in  her  line  of  work;  there 
are  an  awful  lot  of  distinctions  critically 
important  to  person  A  that  persons  B 
and  C  —  talking,  reading  or  writing 
about  A  —  have  no  use  for. 

That  said,  I’m  not  sure  what  hap¬ 
pened  to  my  father  a  few  years  ago 
wasn’t  a  case  of  something  else. 

The  hospital  where  he’s  a  psychiatrist 
in  D.C.  sat  for  a  portrait  by  the 

Washington  Post 
Magazine. The  photo 
wasn’t  flattering.The 
doctors  looked  like 
mad  scientists,  keeping 
proven  drug  therapies 
from  patients  in  order 
to  test  their  obscure 
psychoanalytic  theories. 
Somehow  the  cover 
shot  even  managed  to  make  the  main 
building  lcx)k  like  Frankenstein’s  castle. 

The  doctors,  who  were  denied  a 
request  to  see  the  story  before  printing, 
were  devastated.  My  father  wrote  his 
first  and  only  letter  to  the  editor. 

The  story  realty  wasn’t  fair.  But  the 
Post  had  something  to  go  on.There 
were  outraged  families  of  patients 
who’d  improved  drastically  after  mov¬ 
ing  out,  plus  growing  improvement 
against  the  hospital's  approach  within 
the  profession.  I’d  like  to  think  I’d  have 
given  the  doctors  more  of  a  chance.  But 
if  hospital  administrators  stonewalled 
the  tough  questions  I  probably  would 
have  written  the  same  piece. 

Obvioasly  this  wasn’t  something  that 
went  up  on  the  doctors’  refrigerators  at 
home.  Had  it  been  another  kind  of  stor>' 
though,  it  might  still  be  stuck  there  today. 

That’s  what  Dad  and  company 
should  remember:  all  those  news  clip¬ 
pings  on  refngeiator  —  about  work, 
church,  kids’  teams.  Surely  the  insiders 
themselves  could  heap  more  praise  on 
the  subject  than  a  total  stranger. 

But  clippings  represent  the  world  at 
large,  what  people  are  saying  when 
we’re  out  of  the  room,  what  they’ll  say 
when  we’re  six  feet  under. They  repre¬ 
sent  posterity. 

It’s  part  of  the  very  essence  of  news 


that  it’s  second  hand.  “Did  you  hear  about 
. . .  ?”  is  news.  I  could  say  I  have  news 
about  myself,  but  that  just  means  I  think 
you’ll  want  to  pass  it  on  to  other  people. 

Everybody  knows  you  can’t  give  the 
news  about  yourself.  And  everyone 
should  really  give  up  trying.  Let  it  go. 

Some  put  great  effort  into  trying  to 
shape  their  immortality.  But  as  the 
Czech  author  Milan  Kundera  observes, 
it’s  impossible. 

Do  your  best  in  your  endeavors.  Be 
candid  about  your  failings,  as  much  as 
you  can.And  then  let  the  world  say 
what  it  will. 

Newspapers  and  other  media  may 
seem  larger  than  life,  but  it’s  really  the 
other  way  around. 

Starr  says  snoopy 
reporters  OK 

DON’T  COUNT  WHFFEWATER  inde¬ 
pendent  counsel  Keimeth  W.  Starr 
among  government  officials  who  don’t 
like  snoopy  reporters. 

When  Starr  was  asked  at  the  recent 
Newspaper  Association  of  America 
annual  convention  in  Chicago  if  he 
approved  of  the  job  newspaper  inves¬ 
tigative  reporters  were  doing  on  cover¬ 
ing  Whitewater,  the  independent  coun¬ 
sel  had  a  quick  answer. 

“Yes,  I  do,”  Starr  said.  “Very  much  at  the 
expense  of  sounding  shamelessly  Uriah 
Heep-ish  and  obsequious,  it  is  a  helpful 
thing  for  the  Fourth  Estate,  as  you  are  .so 
often  called,  to  be  out  there  digging.” 

Investigative  reporters  advance 
democracy,  Starr  told  the  publishers. 

“Public  integrity  is  important,  and 
public  corruption  is  bad  and  needs  to 
be  ferreted  out,”  Starr  said.  “There  is,  in 
fact,  to  my  mind  a  very  important  sort 
of  demrKratic  function  in  investigative 
journalism.  I  think  most  attorneys  gen¬ 
eral  and  independent  counsels  would 
think,  if  anything,  there  should  be  more 
investigative  reporting. 

“I  certainly  have  seen  some  very 
high-quality,  important  reporting  that 
has  been,  shall  we  say,  not  unhelpful  to 
my  own  investigation,”  Starr  added. 

—  Mark  Fitzgerald 


Reporter 
says  people  '* 
shotiUl  stop 
trying  to  influence 
the  messenger 
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Editorial  Excellence 
Innovation. 


And  some  of  Times  Mirror’s 
most  articulate 
and  passionate  voices. 


Announcing  this  year’s  awards  for  excellence 
in  journalism,  editing  and  innovation. 


Lifetime  Achievement  Award 

Jack  Nelson, 

Los  Angeles  Times 


Special  Distinction  Award 

Murray  Kempton,  Dec.  16,  1917  -  May  5,  1997 

Newsdoy 


Overail  Performance  Award 

Newsdoy 


Times  Mirror 
Joumaiists  of  the  Year 

Glenn  Bunting*,  Sara  Fritz*,  Alan  Miller*, 
David  Willman*,  Los  Angeles  Times; 

Joel  Sappell,  Los  Angeles  Times; 

Dele  Olojede,  Newsdoy;  Miriam  A.  Pawel*, 
Newsdoy;  Gregory  Kane*,  Gilbert  A. 
Lewthwaite*,  The  Baltimore  Sun;  Jan  Winbum, 
The  Bohimore  Sun;  Shana  Sureck-Mei*, 

The  Hartford  Cooront;  Aminah  Franklin 
Masenheimer,  The  Morning  Call; 

Nelson  F.  Martinez,  The  Advocate; 

Joseph  A.  Johnson,  Greenwich  Time 


Times  Mirror  Editors 
of  the  Year 

George  Peper*,  Times  Mirror  Magazines, 
Golf  Magazine;  Ellen  B.  Siegel, 

Matthew  Bender  &  Company,  Inc.; 

Susie  Baxter,  Mosby-Year  Book,  Inc.; 
Edward  Del  Gaizo,  Times  Mirror  Training 


Times  Mirror  innovation 
Prize  Winners 

Los  Angeles  Times, 

Business  Section  Growth* 

Robert  Beamesderfer,  Donna  Broyles,  Jennifer 
DeVore,  Nica  Dunn,  Dan  Gaines,  Kay 
Heitzman,  Barbra  Held,  Brian  Kopec,  Kathy 
Kristof,  Marty  Lieberman,  Bob  Magnuson, 

Phyllis  Marsh,  Tom  Petruno,  Chormaine  Reedy, 
Lynn  Rego,  Mark  Sande,  Bill  Sing,  Kelly  Sole, 
Donna  Stokley,  Jonathan  Weber,  Tamara  Wynn, 
Mark  Yemma 

Los  Angeles  Times,  Containerization 
Vernon  Bundy,  Gary  Fain,  Lawrence  Fosler, 
Klaus  Kurz,  Richard  Kwasniewski,  Ed 
McLaughlin,  Philip  Medina,  Joe  Salinas, 

Randall  Wienke 
Los  Angeles  Times, 

Festival  of  Boob 

Kevin  Baxter,  Jan  Berk,  Michele  Biagioni, 
Christina  Chaplin,  Cara  DiMassa,  Bart 
Everett,  Jim  Fisher,  Davilynn  Furlow,  Lynne 
Jewell,  Marilyn  Lee,  Nina  Lee,  Whayu  Lin, 
Gloria  Lopez,  Claudia  Luther,  Laura  Morgan, 
Reuben  Munoz,  Nick  Owchar,  Debra  Pailet, 
Lisa  Cleri  Reale,  Susan  Reynolds,  Tobey 
Robertson,  Mark  Sande,  Mickie  Sullivan, 
Donna  Tarzian,  Mark  Teichrow,  Steve 
Wasserman,  Narda  Zacchino 
Los  Angeles  Times, 

Integrated  Consumer  Marketing 
Jose  Aguayo,  Matthew  Alba,  Dorothy  Asanto, 
Dean  Backlund,  Anthony  Bateman,  Louis 
Caiazza,  Mike  Celaya,  Ken  Dennard,  Ken 
Dolinky,  Tom  Gentile,  Larry  Guerrero,  Renee 
Hardin,  Steve  Hawkins,  Minnie  Holmes,  Kim 


Jones,  Cathy  Kim,  Brian  Kopec,  Bill  Kulp,  Nina 
Lee,  Eric  Loberg,  Gloria  Lopez,  Arlene  Luck, 
Victor  Malone,  Steve  Mantell,  Ed  Marin,  Ramon 
Medina,  Manny  Ortuno,  Barbie  Oyama,  Pablo 
Patino,  Jeff  Sadsad,  Shawn  Shahbazi,  Jody 
Sims,  Dale  St.  Clair,  Lark  London  Stavraudis, 
Arshak  Tarakchian,  Maurice  Tayior,  Mechelle 
Tuosto,  Danny  Valdez,  Sultan  Wahab 
Newsdoy,  Distinction  Mogozine 
Patrice  Golde 

Newsdoy,  Late  Papers  Early* 

George  C.  Brandenberger,  Robert  F.  Brandt, 
Ronald  C.  Hulsen,  Thomas  C.  Pidgeon 
The  Hartford  Courant, 

Mark  Twain  Days 

Lory  Bloom,  Richard  Medeiros 

The  Hartford  Courant, 

Competitive  Strategies 

Mark  Aldam,  David  Barrett,  Karl  Cicitto, 

Richard  Feeney,  Lou  Golden,  Michelle  Helmin, 
Robert  O'Neil,  Janet  Pose,  Susan  Quirk, 
Michael  Regan,  Jose  Sanchez,  Bill  Sheedy 
The  Morning  Coll, 

Niche  Products  Team 

Elaine  Hall,  Nadine  Hasenecz,  Andrea 

Kauffman,  Debra  C.  Keba,  Diane  Krause, 

Keith  Lenhart,  Sara  H.  Mercer,  Sarah  Watkins, 
Denise  Weber,  LoriAnn  Wukitsch 
Times  Mirror  Magazines, 

Todo/s  Homeowner  Team* 

Dan  Dynon,  Murray  Greenfield,  Jason  E.  Klein, 
Jill  Raufman,  Michael  Rooney,  Paul  Spring, 

John  Young 

*  Designates  Chairman's  Award,  which 
recognizes  exceptional  ment  in  each  category. 
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